See the notice on TED website

213776-2026 - Zadavani

Irsko — Reklamni sluzby — Media Planning and Buying Services for Safefood
OJ S 61/2026 27/03/2026
Oznameni o zahajeni zadavaciho nebo koncesniho fizeni — standardni rezim

Sluzby
1. Kupuijici
1.1. Kupujici
Oficialni nazev: safefood
E-mail: research@safefoood.net
Pravni forma kupujiciho: Vefejnopravni subjekt
Cinnost vefejného zadavatele: Sluzby pro Sirokou vefejnost
2. Rizeni
2.1. Rizeni

Nazev: Media Planning and Buying Services for Safefood

Popis: Safefood wish a competitive process for the establishment of a single party framework
agreement for Media Planning and Buying Services. The services to be provided will include
the provision of integrated media planning and buying service across all media channels for
Safefood, together with the provision of integrated strategic media communications planning.
Safefood also requires an understanding of target audiences and their behaviours and
motivations. Services shall include the following: 1.Analysis of the media consumption habits
on the island of Ireland (North and South) of audiences targeted by Safefood communications.
2.Detailed analysis of all relevant media channels and updates on media market trends. 3.
Assistance with development of Safefood integrated marketing communications plans. 4.
Preparation of media strategy and media plan in response to Safefood campaign briefs. 5.
Advice and assistance on any media planning and buying issues relating to advertising
campaigns undertaken by or on behalf of Safefood in response to the brief provided. 6.
Purchase of media space as per prices and quality parameters that will be set on behalf of
Safefood. Responsibility for the negotiation and buying of media across all media channels.
This may include Paid Search, Social Media advertising and all digital media channels. 7.
Ongoing analysis of media performance while in campaign (e.g. Costs, TVRs, GRPs,
Impressions, Views, Coverage/Frequency, access to required quality of media inventory),
noting any issues and advising, in a timely manner, of recommended remedial actions in order
to deliver optimal communication levels. 8.Recommendation of social media strategies and
advice on trends in the use of social media platforms. Please note, Safefood manages, and
will continue to manage its own social media platforms 9.As required, sourcing, negotiation
and buying of sponsorship for advertising campaigns, for advertiser-funded TV programmes,
for media sponsorships, for media promotions and for media partnerships in accordance with
agreed media strategies. 10.From time to time, Safefood may require the media agency to
provide information on ad category or industry spends for particular sectors (e.g. soft drinks
/confectionery). 11.Provision, on a timely basis, of post-campaign reports against buying
objectives and targets. This is to include media pricing reporting and variances. 12.Advising in
post campaign reports, where improvements in performance can be made for future
campaigns. 13.To liaise and co-operate with Safefood’s creative advertising services
agencies, its public relations agencies and other third parties, including media outlets, digital
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partners and print and production companies, as required for the successful delivery of
effective media communications. 14.Implementing and operating a rigorous quality control
system to monitor the provision of the Services in accordance with agreed practices and
procedures. 15.The operation of strict budgetary controls and reporting systems in relation to
the provision of the Services, including without limitation in respect of media fees and media
costs. 16.Submission (if requested) to media buying performance auditing by such persons as
Safefood may designate from time to time during the Term and for a period of three (3) years
thereafter, including the timely provision of data required by any Auditor. 17.Addressing ad hoc
requests from Safefood in relation to tactical opportunities that may arise from time to time. 18.
Analysis and interpretation of Safefood data to assess its impact upon media planning and
buying decisions. 19.All work to be carried out in compliance to Safefood brand guidelines.
PLEASE ALSO REFER TO THE QUALIFICATION QUESTIONNAIRE DOCUMENT
Identifikator Fizeni: aaf09e86-6257-46f5-b5d4-621eab9555ac

Typ Fizeni: Jednaci fizeni s uvefejnénim / jednaci Fizeni

Rizeni se zrychli: ne

21.1. Uéel
Charakter smlouvy: Sluzby
Hlavni klasifikace (cpv): 79341000 Reklamni sluzby
DalSi klasifikace (cpv): 79341100 Reklamni poradenstvi, 79340000 Reklamni a marketingové
sluzby, 79341200 Rizeni reklamy, 79341400 Reklamni kampané

2.1.2. Misto plnéni
Niz8i uzemni jednotka zemé (NUTS): South-West (IE053)
Zemé: Irsko

2.1.3. Hodnota
Odhadovana hodnota bez DPH: 4 000 000,00 EUR
Maximalni hodnota ramcove dohody: 4 000 000,00 EUR

2.1.4. Obecné informace
Pravni zaklad:
Smérnice 2014/24/EU

2.1.6. Duavody pro vylouc¢eni
Zdroje davodu pro vylou€eni: Zadavaci dokumentace

5.1. Cast: LOT-0001
Nazev: Media Planning and Buying Services for Safefood
Popis: Safefood wish a competitive process for the establishment of a single party framework
agreement for Media Planning and Buying Services. The services to be provided will include
the provision of integrated media planning and buying service across all media channels for
Safefood, together with the provision of integrated strategic media communications planning.
Safefood also requires an understanding of target audiences and their behaviours and
motivations. Services shall include the following: 1.Analysis of the media consumption habits
on the island of Ireland (North and South) of audiences targeted by Safefood communications.
2.Detailed analysis of all relevant media channels and updates on media market trends. 3.
Assistance with development of Safefood integrated marketing communications plans. 4.
Preparation of media strategy and media plan in response to Safefood campaign briefs. 5.
Advice and assistance on any media planning and buying issues relating to advertising
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campaigns undertaken by or on behalf of Safefood in response to the brief provided. 6.
Purchase of media space as per prices and quality parameters that will be set on behalf of
Safefood. Responsibility for the negotiation and buying of media across all media channels.
This may include Paid Search, Social Media advertising and all digital media channels. 7.
Ongoing analysis of media performance while in campaign (e.g. Costs, TVRs, GRPs,
Impressions, Views, Coverage/Frequency, access to required quality of media inventory),
noting any issues and advising, in a timely manner, of recommended remedial actions in order
to deliver optimal communication levels. 8.Recommendation of social media strategies and
advice on trends in the use of social media platforms. Please note, Safefood manages, and
will continue to manage its own social media platforms 9.As required, sourcing, negotiation
and buying of sponsorship for advertising campaigns, for advertiser-funded TV programmes,
for media sponsorships, for media promotions and for media partnerships in accordance with
agreed media strategies. 10.From time to time, Safefood may require the media agency to
provide information on ad category or industry spends for particular sectors (e.g. soft drinks
/confectionery). 11.Provision, on a timely basis, of post-campaign reports against buying
objectives and targets. This is to include media pricing reporting and variances. 12.Advising in
post campaign reports, where improvements in performance can be made for future
campaigns. 13.To liaise and co-operate with Safefood’s creative advertising services
agencies, its public relations agencies and other third parties, including media outlets, digital
partners and print and production companies, as required for the successful delivery of
effective media communications. 14.Implementing and operating a rigorous quality control
system to monitor the provision of the Services in accordance with agreed practices and
procedures. 15.The operation of strict budgetary controls and reporting systems in relation to
the provision of the Services, including without limitation in respect of media fees and media
costs. 16.Submission (if requested) to media buying performance auditing by such persons as
Safefood may designate from time to time during the Term and for a period of three (3) years
thereafter, including the timely provision of data required by any Auditor. 17.Addressing ad hoc
requests from Safefood in relation to tactical opportunities that may arise from time to time. 18.
Analysis and interpretation of Safefood data to assess its impact upon media planning and
buying decisions. 19.All work to be carried out in compliance to Safefood brand guidelines.
PLEASE ALSO REFER TO THE QUALIFICATION QUESTIONNAIRE DOCUMENT

Interni identifikator: O

5.1.1. Ugel
Charakter smlouvy: Sluzby
Hlavni klasifikace (cpv): 79341000 Reklamni sluzby
DalSi klasifikace (cpv): 79341100 Reklamni poradenstvi, 79340000 Reklamni a marketingové
sluzby, 79341200 Rizeni reklamy, 79341400 Reklamni kampané

5.1.2. Misto plnéni
Niz8i uzemni jednotka zemé (NUTS): South-West (IE053)
Zemé: Irsko

5.1.3. Odhadovana doba trvani
Doba trvani: 48 Mésice

5.1.5. Hodnota
Odhadovana hodnota bez DPH: 4 000 000,00 EUR

5.1.6. Obecné informace
Vyhrazena ucast:
Ugast neni vyhrazena.
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Projekt vefejnych zakazek, ktery neni financovan z prostfedk( EU
Na zakazku se vztahuje Dohoda o vladnich zakazkach: ano

5.1.7. Strategické zadavani zakazek
Cil strategického zadavani zakazek: Zadné strategické zadavani vefejnych zakazek

5.1.9. Kiritéria pro vybér
Zdroje vybérovych kritérii: Zadavaci dokumentace
Informace o druhé fazi dvoufazového rizeni:
Minimalni pocet uchazedcu, ktefi budou pozvani do druhé faze fizeni: 5
Maximalni pocet uchazecu, ktefi budou pozvani do druhé faze fizeni: 5
Rizeni prob&hne v nékolika na sebe navazuijicich fazich. V kazdé fazi mohou byt urditi
ucastnici vyfazeni
Kupuijici si vyhrazuje pravo zadat zakazku na zakladé puvodnich nabidek bez dalSich jednani

5.1.11. Zadavaci dokumentace
Jazyky, v nichZ je oficialné k dispozici zadavaci dokumentace: angli¢tina
Jazyky, v nichz je zadavaci dokumentace (nebo jeji Casti) neoficialné k dispozici: angli¢tina
Lhata pro vyzadani dalSich informaci: 10/04/2026 12:00:00 (UTC+00:00) zapadoevropsky ¢as
Adresa zadavaci dokumentace: https://www.etenders.gov.ie/epps/cft/listContractDocuments.
do?resourceld=7785647

5.1.12. Podminky zadavani zakazek
Podminky podani:
Elektronické podani: PoZzadovana
Adresa pro podani: https://www.etenders.gov.ie/epps/cft/viewTenders.do?resourceld=7785647
Jazyky, v nichz Ize podavat nabidky nebo Zadosti o ucast: angli¢tina
Elektronicky katalog: Nepovolena
Uchaze€i mohou podat vice nez jednu nabidku: Povolena
Lhuta pro doru€eni zadosti o ucast: 27/04/2026 12:00:00 (UTC+00:00) zapadoevropsky €as
Smluvni podminky:
PInéni zakazky musi byt provedeno v ramci programd chranéného zaméstnani: Ne
Elektronicka fakturace: Povolena
Bude pouzito elektronické objednavani: ne
Bude pouzita elektronicka platba: ano

5.1.15. Techniky
Ramcova dohoda:
Ramcova dohoda bez obnoveni soutéze
Maximalni pocet ucastniku: 1
Informace o dynamickém nakupnim systému:
Zadny dynamicky nakupni systém

5.1.16. DalsSi informace, mediace a prezkum
Organizace pfisludna pro pfezkum: The High Court of Ireland
Organizace poskytujici pfistup k zadavaci dokumentaci v rezimu offline: safefood
Organizace poskytujici dal$i informace o podani navrhl na pfezkum: The High Court of Ireland
Organizace pfijimajici zadosti o uc¢ast: safefood
Organizace zpracovavajici nabidky: safefood

8. Organizace
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8.1.

8.1.

8.1.

ORG-0001

Oficialni nazev: safefood

Registracni Cislo: N/A

Postovni adresa: 7 Eastgate Avenue, Little Island, Cork
Obec: Cork

PSC: T45RX01

Niz8i uzemni jednotka zemé (NUTS): South-West (IE053)
Zemé: Irsko

E-mail: research@safefoood.net

Telefon: 0818 404 567

Internetova adresa: https://www.safefood.net

Profil kupujiciho: https://www.safefood.net

Ulohy této organizace:

Kupuijici

Organizace poskytujici pfistup k zadavaci dokumentaci v rezimu offline
Organizace pfijimajici Zzadosti o u¢ast

Organizace zpracovavajici nabidky

ORG-0002

Oficialni nazev: The High Court of Ireland
Registracni Cislo: The High Court of Ireland

Odbor: The High Court of Ireland

Postovni adresa: Four Courts, Inns Quay, Dublin 7
Obec: Dublin

PSC: D07 WDX8

Niz8i uzemni jednotka zemé (NUTS): Dublin (IE061)
Zemé: Irsko

E-mail: HighCourtCentralOffice@courts.ie

Telefon: +353 1 8886000

Ulohy této organizace:

Organizace pfislusna pro prezkum

Organizace poskytujici dal$i informace o podani navrhl na pfezkum

ORG-0003

Oficialni nazev: European Dynamics S.A.
Registracni €islo: 002024901000
Odbor: European Dynamics S.A.
Obec: Athens

PSC: 15125

Zemé: Recko

E-mail: eproc-esender@eurodyn.com
Telefon: +30 2108094500

Ulohy této organizace:

TED eSender

Oznameni - informace

213776-2026

Identifikator oznameni/verze: 4e84f3bf-961c-41a0-a5bf-00dad4586¢ced - 01

Druh formulare: Zadavani
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Typ oznameni: Oznameni o zahajeni zadavaciho nebo koncesniho fizeni — standardni rezim
Podtyp oznameni: 16

Datum odeslani oznameni: 25/03/2026 17:04:36 (UTC+00:00) zapadoevropsky ¢as

Jazyky, v nichz je toto oznameni oficialné k dispozici: angli¢tina

Cislo zvefejnéni oznameni: 213776-2026

Cislo vydani v fadé S UF. vést.: 61/2026

Datum zvefejnéni: 27/03/2026
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