See the notice on TED website

213776-2026 - Konkurrencevilkar

Irland — Reklamevirksomhed — Media Planning and Buying Services for Safefood
OJ S 61/2026 27/03/2026

Udbuds- eller koncessionsbekendtgerelse — standardordningen

Tjenesteydelser

1. Kegber

1.1. Kober
Officielt navn: safefood
E-mail: research@safefoood.net
Kaberens retlige status: Offentligretligt organ
Den ordregivende myndigheds aktivitet: Generelle offentlige tjenesteydelser

2. Procedure

2.1. Procedure
Titel: Media Planning and Buying Services for Safefood
Beskrivelse: Safefood wish a competitive process for the establishment of a single party
framework agreement for Media Planning and Buying Services. The services to be provided
will include the provision of integrated media planning and buying service across all media
channels for Safefood, together with the provision of integrated strategic media
communications planning. Safefood also requires an understanding of target audiences and
their behaviours and motivations. Services shall include the following: 1.Analysis of the media
consumption habits on the island of Ireland (North and South) of audiences targeted by
Safefood communications. 2.Detailed analysis of all relevant media channels and updates on
media market trends. 3.Assistance with development of Safefood integrated marketing
communications plans. 4.Preparation of media strategy and media plan in response to
Safefood campaign briefs. 5.Advice and assistance on any media planning and buying issues
relating to advertising campaigns undertaken by or on behalf of Safefood in response to the
brief provided. 6.Purchase of media space as per prices and quality parameters that will be set
on behalf of Safefood. Responsibility for the negotiation and buying of media across all media
channels. This may include Paid Search, Social Media advertising and all digital media
channels. 7.0ngoing analysis of media performance while in campaign (e.g. Costs, TVRs,
GRPs, Impressions, Views, Coverage/Frequency, access to required quality of media
inventory), noting any issues and advising, in a timely manner, of recommended remedial
actions in order to deliver optimal communication levels. 8. Recommendation of social media
strategies and advice on trends in the use of social media platforms. Please note, Safefood
manages, and will continue to manage its own social media platforms 9.As required, sourcing,
negotiation and buying of sponsorship for advertising campaigns, for advertiser-funded TV
programmes, for media sponsorships, for media promotions and for media partnerships in
accordance with agreed media strategies. 10.From time to time, Safefood may require the
media agency to provide information on ad category or industry spends for particular sectors
(e.g. soft drinks/confectionery). 11.Provision, on a timely basis, of post-campaign reports
against buying objectives and targets. This is to include media pricing reporting and variances.
12.Advising in post campaign reports, where improvements in performance can be made for
future campaigns. 13.To liaise and co-operate with Safefood’s creative advertising services
agencies, its public relations agencies and other third parties, including media outlets, digital
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partners and print and production companies, as required for the successful delivery of
effective media communications. 14.Implementing and operating a rigorous quality control
system to monitor the provision of the Services in accordance with agreed practices and
procedures. 15.The operation of strict budgetary controls and reporting systems in relation to
the provision of the Services, including without limitation in respect of media fees and media
costs. 16.Submission (if requested) to media buying performance auditing by such persons as
Safefood may designate from time to time during the Term and for a period of three (3) years
thereafter, including the timely provision of data required by any Auditor. 17.Addressing ad hoc
requests from Safefood in relation to tactical opportunities that may arise from time to time. 18.
Analysis and interpretation of Safefood data to assess its impact upon media planning and
buying decisions. 19.All work to be carried out in compliance to Safefood brand guidelines.
PLEASE ALSO REFER TO THE QUALIFICATION QUESTIONNAIRE DOCUMENT
Identifikator for proceduren: aaf09e86-6257-46f5-b5d4-621eab9555ac

Udbudsprocedure: Udbud med forhandling/indkaldelse af tilbud med forudgaende
offentliggerelse

Proceduren er en hasteprocedure: nej

21.1. Formal
Kontraktens hovedformal: Tjenesteydelser
Primeer klassifikation (cpv): 79341000 Reklamevirksomhed
Supplerende klassifikation (cpv): 79341100 Konsulentvirksomhed i forbindelse med reklame,
79340000 Servicevirksomhed i forbindelse med reklame og marketing, 79341200 Forvaltning
af reklamevirksomhed, 79341400 Tjenester i forbindelse med reklamekampagner

2.1.2. Udferelsessted
Landsdel (NUTS): South-West (IE053)
Land: Irland

2.1.3. Veerdi
Anslaet veerdi eksklusiv moms: 4 000 000,00 EUR
Rammeaftalens maksimumvaerdi: 4 000 000,00 EUR

2.1.4. Generelle oplysninger
Retsgrundlag:
Direktiv 2014/24/EU

2.1.6. Udelukkelsesgrunde
Kilder til grundlag for udelukkelse: Udbudsdokument

5. Delkontrakt

5.1. Delkontrakt: LOT-0001
Titel: Media Planning and Buying Services for Safefood
Beskrivelse: Safefood wish a competitive process for the establishment of a single party
framework agreement for Media Planning and Buying Services. The services to be provided
will include the provision of integrated media planning and buying service across all media
channels for Safefood, together with the provision of integrated strategic media
communications planning. Safefood also requires an understanding of target audiences and
their behaviours and motivations. Services shall include the following: 1.Analysis of the media
consumption habits on the island of Ireland (North and South) of audiences targeted by
Safefood communications. 2.Detailed analysis of all relevant media channels and updates on
media market trends. 3.Assistance with development of Safefood integrated marketing
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communications plans. 4.Preparation of media strategy and media plan in response to
Safefood campaign briefs. 5.Advice and assistance on any media planning and buying issues
relating to advertising campaigns undertaken by or on behalf of Safefood in response to the
brief provided. 6.Purchase of media space as per prices and quality parameters that will be set
on behalf of Safefood. Responsibility for the negotiation and buying of media across all media
channels. This may include Paid Search, Social Media advertising and all digital media
channels. 7.0ngoing analysis of media performance while in campaign (e.g. Costs, TVRs,
GRPs, Impressions, Views, Coverage/Frequency, access to required quality of media
inventory), noting any issues and advising, in a timely manner, of recommended remedial
actions in order to deliver optimal communication levels. 8. Recommendation of social media
strategies and advice on trends in the use of social media platforms. Please note, Safefood
manages, and will continue to manage its own social media platforms 9.As required, sourcing,
negotiation and buying of sponsorship for advertising campaigns, for advertiser-funded TV
programmes, for media sponsorships, for media promotions and for media partnerships in
accordance with agreed media strategies. 10.From time to time, Safefood may require the
media agency to provide information on ad category or industry spends for particular sectors
(e.g. soft drinks/confectionery). 11.Provision, on a timely basis, of post-campaign reports
against buying objectives and targets. This is to include media pricing reporting and variances.
12.Advising in post campaign reports, where improvements in performance can be made for
future campaigns. 13.To liaise and co-operate with Safefood’s creative advertising services
agencies, its public relations agencies and other third parties, including media outlets, digital
partners and print and production companies, as required for the successful delivery of
effective media communications. 14.Implementing and operating a rigorous quality control
system to monitor the provision of the Services in accordance with agreed practices and
procedures. 15.The operation of strict budgetary controls and reporting systems in relation to
the provision of the Services, including without limitation in respect of media fees and media
costs. 16.Submission (if requested) to media buying performance auditing by such persons as
Safefood may designate from time to time during the Term and for a period of three (3) years
thereafter, including the timely provision of data required by any Auditor. 17.Addressing ad hoc
requests from Safefood in relation to tactical opportunities that may arise from time to time. 18.
Analysis and interpretation of Safefood data to assess its impact upon media planning and
buying decisions. 19.All work to be carried out in compliance to Safefood brand guidelines.
PLEASE ALSO REFER TO THE QUALIFICATION QUESTIONNAIRE DOCUMENT

Intern ID: O

5.1.1. Formal
Kontraktens hovedformal: Tjenesteydelser
Primeer klassifikation (cpv): 79341000 Reklamevirksomhed
Supplerende klassifikation (cpv): 79341100 Konsulentvirksomhed i forbindelse med reklame,
79340000 Servicevirksomhed i forbindelse med reklame og marketing, 79341200 Forvaltning
af reklamevirksomhed, 79341400 Tjenester i forbindelse med reklamekampagner

5.1.2. Udforelsessted
Landsdel (NUTS): South-West (IE053)
Land: Irland

5.1.3. Anslaet varighed
Varighed: 48 Maneder

5.1.5. Veaerdi
Anslaet veerdi eksklusiv moms: 4 000 000,00 EUR
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5.1.6. Generelle oplysninger
Reserveret deltagelse:
Deltagelse uden forbehold.
Indkgbsprojekt, der ikke finansieres med EU-midler
Udbuddet er omfattet af aftalen om offentlige udbud (GPA): ja

5.1.7. Strategiske udbud
Formalet med strategiske udbud: Ingen strategiske udbud

5.1.9. Udvalgelseskriterier
Kilder til udveelgelseskriterier: Udbudsdokument
Oplysninger om den anden fase i en procedure, der afvikles i to faser:
Mindsteantallet af ans@gere, som skal opfordres til at deltage i anden fase af proceduren: 5
Det hgjeste antal ansagere, som skal opfordres til at deltage i anden fase af proceduren: 5
Proceduren afvikles i successive faser. | hver fase kan nogle ansggere blive udelukket
Kgberen forbeholder sig retten til at tildele kontrakten pa grundlag af de indledende tilbud
uden yderligere forhandlinger

5.1.11. Tilbudsdokumenter
Sprog, som udbudsdokumenterne er officielt tiigaengelige pa: engelsk
Sprog, som udbudsdokumenterne (eller dele heraf) er uofficielt tilgeengelige pa: engelsk
Frist for anmodning om yderligere oplysninger: 10/04/2026 12:00:00 (UTC+00:00)
vesteuropaeisk tid, GMT
Adresse pa udbudsdokumenterne: https://www.etenders.gov.ie/epps/cft
/listContractDocuments.do?resourceld=7785647

5.1.12. Tilbudsvilkar
Vilkar for indgivelse:
Elektronisk indgivelse: Pakraevet
Indgivelsesadresse: https://www.etenders.gov.ie/epps/cft/viewTenders.do?
resourceld=7785647
Sprog, som tilbud og ansggninger om deltagelse kan indgives pa: engelsk
Elektronisk katalog: Ikke tilladt
Tilbudsgivere kan indgive mere end ét tilbud: Tilladt
Frist for modtagelse af anmodninger om deltagelse: 27/04/2026 12:00:00 (UTC+00:00)
vesteuropeeisk tid, GMT
Betingelser for kontraktens udforelse:
Udferelsen af kontrakten skal ske inden for rammerne af programmer for beskyttet
beskaeftigelse: Nej
Elektronisk fakturering: Tilladt
Der vil blive anvendt elektronisk bestilling: nej
Der vil blive anvendt elektronisk betaling: ja

5.1.15. Teknikker
Rammeaftale:
Rammeaftale uden fornyet ivaerksaettelse af konkurrence
Det maksimale antal deltagere: 1
Oplysninger om det dynamiske indkgbssystem:
Intet dynamisk indkgbssystem

5.1.16. Yderligere oplysninger, magling og gennemgang
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Organisation med ansvar for klager: The High Court of Ireland

Organisation, der sikrer adgang til udbudsdokumenterne offline: safefood

Organisation, der leverer yderligere oplysninger om klageprocedurerne: The High Court of

Ireland
Organisation, der modtager ansggninger om deltagelse: safefood
Organisation, der behandler tilbud: safefood

8. Organisationer

8.1.

8.1.

8.1.

213776-2026

ORG-0001

Officielt navn: safefood

Registreringsnummer: N/A

Postadresse: 7 Eastgate Avenue, Little Island, Cork
By: Cork

Posthummer: T45RX01

Landsdel (NUTS): South-West (IE053)

Land: Irland

E-mail: research@safefoood.net

Telefon: 0818 404 567

Internetadresse: https://www.safefood.net

Kgberprofil: https://www.safefood.net

Denne organisations roller:

Kaber

Organisation, der sikrer adgang til udbudsdokumenterne offline
Organisation, der modtager ansggninger om deltagelse
Organisation, der behandler tilbud

ORG-0002

Officielt navn: The High Court of Ireland
Registreringsnummer: The High Court of Ireland
Afdeling: The High Court of Ireland
Postadresse: Four Courts, Inns Quay, Dublin 7
By: Dublin

Postnummer: D07 WDX8

Landsdel (NUTS): Dublin (IE061)

Land: Irland

E-mail: HighCourtCentralOffice@courts.ie
Telefon: +353 1 8886000

Denne organisations roller:

Organisation med ansvar for klager
Organisation, der leverer yderligere oplysninger om klageprocedurerne

ORG-0003

Officielt navn: European Dynamics S.A.
Registreringsnummer: 002024901000

Afdeling: European Dynamics S.A.

By: Athens

Postnummer: 15125

Landsdel (NUTS): Bépeiog Topéag ABnvwy (EL301)
Land: Graekenland
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E-mail: eproc-esender@eurodyn.com
Telefon: +30 2108094500

Denne organisations roller:

TED eSender

Oplysninger om bekendtggrelsen

Bekendtggrelsens ID: 4e84f3bf-961c-41a0-a5bf-00dad4586¢ced - 01

Formulartype: Konkurrencevilkar

Bekendtggrelsestype: Udbuds- eller koncessionsbekendtggrelse — standardordningen
Bekendtggrelsesundertype: 16

Afsendelsesdato for bekendtggrelsen: 25/03/2026 17:04:36 (UTC+00:00) vesteuropeeisk tid,
GMT

Bekendtgarelsens officielle sprog: engelsk

Bekendtggrelsesnummer: 213776-2026

EUT-S-nummer: 61/2026

Offentliggerelsesdato: 27/03/2026
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