See the notice on TED website

213776-2026 - Wettbewerb

Irland — Werbedienste — Media Planning and Buying Services for Safefood
OJ S 61/2026 27/03/2026

Auftrags- oder Konzessionsbekanntmachung — Standardregelung
Dienstleistungen

1. Beschaffer

1.1. Beschaffer
Offizielle Bezeichnung: safefood
E-Mail: research@safefoood.net
Rechtsform des Erwerbers: Einrichtung des 6ffentlichen Rechts
Tatigkeit des offentlichen Auftraggebers: Allgemeine 6ffentliche Verwaltung

2. Verfahren

2.1. Verfahren
Titel: Media Planning and Buying Services for Safefood
Beschreibung: Safefood wish a competitive process for the establishment of a single party
framework agreement for Media Planning and Buying Services. The services to be provided
will include the provision of integrated media planning and buying service across all media
channels for Safefood, together with the provision of integrated strategic media
communications planning. Safefood also requires an understanding of target audiences and
their behaviours and motivations. Services shall include the following: 1.Analysis of the media
consumption habits on the island of Ireland (North and South) of audiences targeted by
Safefood communications. 2.Detailed analysis of all relevant media channels and updates on
media market trends. 3.Assistance with development of Safefood integrated marketing
communications plans. 4.Preparation of media strategy and media plan in response to
Safefood campaign briefs. 5.Advice and assistance on any media planning and buying issues
relating to advertising campaigns undertaken by or on behalf of Safefood in response to the
brief provided. 6.Purchase of media space as per prices and quality parameters that will be set
on behalf of Safefood. Responsibility for the negotiation and buying of media across all media
channels. This may include Paid Search, Social Media advertising and all digital media
channels. 7.0ngoing analysis of media performance while in campaign (e.g. Costs, TVRs,
GRPs, Impressions, Views, Coverage/Frequency, access to required quality of media
inventory), noting any issues and advising, in a timely manner, of recommended remedial
actions in order to deliver optimal communication levels. 8. Recommendation of social media
strategies and advice on trends in the use of social media platforms. Please note, Safefood
manages, and will continue to manage its own social media platforms 9.As required, sourcing,
negotiation and buying of sponsorship for advertising campaigns, for advertiser-funded TV
programmes, for media sponsorships, for media promotions and for media partnerships in
accordance with agreed media strategies. 10.From time to time, Safefood may require the
media agency to provide information on ad category or industry spends for particular sectors
(e.g. soft drinks/confectionery). 11.Provision, on a timely basis, of post-campaign reports
against buying objectives and targets. This is to include media pricing reporting and variances.
12.Advising in post campaign reports, where improvements in performance can be made for
future campaigns. 13.To liaise and co-operate with Safefood’s creative advertising services
agencies, its public relations agencies and other third parties, including media outlets, digital
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partners and print and production companies, as required for the successful delivery of
effective media communications. 14.Implementing and operating a rigorous quality control
system to monitor the provision of the Services in accordance with agreed practices and
procedures. 15.The operation of strict budgetary controls and reporting systems in relation to
the provision of the Services, including without limitation in respect of media fees and media
costs. 16.Submission (if requested) to media buying performance auditing by such persons as
Safefood may designate from time to time during the Term and for a period of three (3) years
thereafter, including the timely provision of data required by any Auditor. 17.Addressing ad hoc
requests from Safefood in relation to tactical opportunities that may arise from time to time. 18.
Analysis and interpretation of Safefood data to assess its impact upon media planning and
buying decisions. 19.All work to be carried out in compliance to Safefood brand guidelines.
PLEASE ALSO REFER TO THE QUALIFICATION QUESTIONNAIRE DOCUMENT

Kennung des Verfahrens: aaf09e86-6257-46f5-b5d4-621eab9555ac

Verfahrensart: Verhandlungsverfahren mit vorheriger Veroéffentlichung eines Aufrufs zum
Wettbewerb/Verhandlungsverfahren

Das Verfahren wird beschleunigt: nein

21.1. Zweck
Art des Auftrags: Dienstleistungen
Haupteinstufung (cpv): 79341000 Werbedienste
Zusatzliche Einstufung (cpv): 79341100 Werbeberatung, 79340000 Werbe- und
Marketingdienstleistungen, 79341200 Werbeverwaltung, 79341400 Werbekampagnen

2.1.2. Erfillungsort
Land, Gliederung (NUTS): South-West (IE053)
Land: Irland

2.1.3. Wert
Geschatzter Wert ohne MwSt.: 4 000 000,00 EUR
Hochstwert der Rahmenvereinbarung: 4 000 000,00 EUR

2.1.4. Allgemeine Informationen
Rechtsgrundlage:
Richtlinie 2014/24/EU

2.1.6. Ausschlussgrinde
Quellen der Ausschlussgrinde: Auftragsunterlagen

5. Los

5.1. Los: LOT-0001
Titel: Media Planning and Buying Services for Safefood
Beschreibung: Safefood wish a competitive process for the establishment of a single party
framework agreement for Media Planning and Buying Services. The services to be provided
will include the provision of integrated media planning and buying service across all media
channels for Safefood, together with the provision of integrated strategic media
communications planning. Safefood also requires an understanding of target audiences and
their behaviours and motivations. Services shall include the following: 1.Analysis of the media
consumption habits on the island of Ireland (North and South) of audiences targeted by
Safefood communications. 2.Detailed analysis of all relevant media channels and updates on
media market trends. 3.Assistance with development of Safefood integrated marketing
communications plans. 4.Preparation of media strategy and media plan in response to
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Safefood campaign briefs. 5.Advice and assistance on any media planning and buying issues
relating to advertising campaigns undertaken by or on behalf of Safefood in response to the
brief provided. 6.Purchase of media space as per prices and quality parameters that will be set
on behalf of Safefood. Responsibility for the negotiation and buying of media across all media
channels. This may include Paid Search, Social Media advertising and all digital media
channels. 7.0ngoing analysis of media performance while in campaign (e.g. Costs, TVRs,
GRPs, Impressions, Views, Coverage/Frequency, access to required quality of media
inventory), noting any issues and advising, in a timely manner, of recommended remedial
actions in order to deliver optimal communication levels. 8.Recommendation of social media
strategies and advice on trends in the use of social media platforms. Please note, Safefood
manages, and will continue to manage its own social media platforms 9.As required, sourcing,
negotiation and buying of sponsorship for advertising campaigns, for advertiser-funded TV
programmes, for media sponsorships, for media promotions and for media partnerships in
accordance with agreed media strategies. 10.From time to time, Safefood may require the
media agency to provide information on ad category or industry spends for particular sectors
(e.g. soft drinks/confectionery). 11.Provision, on a timely basis, of post-campaign reports
against buying objectives and targets. This is to include media pricing reporting and variances.
12.Advising in post campaign reports, where improvements in performance can be made for
future campaigns. 13.To liaise and co-operate with Safefood’s creative advertising services
agencies, its public relations agencies and other third parties, including media outlets, digital
partners and print and production companies, as required for the successful delivery of
effective media communications. 14.Implementing and operating a rigorous quality control
system to monitor the provision of the Services in accordance with agreed practices and
procedures. 15.The operation of strict budgetary controls and reporting systems in relation to
the provision of the Services, including without limitation in respect of media fees and media
costs. 16.Submission (if requested) to media buying performance auditing by such persons as
Safefood may designate from time to time during the Term and for a period of three (3) years
thereafter, including the timely provision of data required by any Auditor. 17.Addressing ad hoc
requests from Safefood in relation to tactical opportunities that may arise from time to time. 18.
Analysis and interpretation of Safefood data to assess its impact upon media planning and
buying decisions. 19.All work to be carried out in compliance to Safefood brand guidelines.
PLEASE ALSO REFER TO THE QUALIFICATION QUESTIONNAIRE DOCUMENT

Interne Kennung: 0

5.1.1. Zweck
Art des Auftrags: Dienstleistungen
Haupteinstufung (cpv): 79341000 Werbedienste
Zusatzliche Einstufung (cpv): 79341100 Werbeberatung, 79340000 Werbe- und
Marketingdienstleistungen, 79341200 Werbeverwaltung, 79341400 Werbekampagnen

5.1.2. Erfullungsort
Land, Gliederung (NUTS): South-West (IE053)
Land: Irland

5.1.3. Geschatzte Dauer
Laufzeit: 48 Monate

5.1.5. Wert
Geschatzter Wert ohne MwSt.: 4 000 000,00 EUR

5.1.6. Allgemeine Informationen
Vorbehaltene Teilnahme:
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Teilnahme ist nicht vorbehalten.
Auftragsvergabeprojekt nicht aus EU-Mitteln finanziert
Die Beschaffung fallt unter das Ubereinkommen (iber das 6ffentliche Beschaffungswesen: ja

5.1.7. Strategische Auftragsvergabe
Ziel der strategischen Auftragsvergabe: Keine strategische Beschaffung

5.1.9. Eignungskriterien
Quellen der Eignungskriterien: Auftragsunterlagen
Informationen lber die zweite Phase eines zweiphasigen Verfahrens:
Mindestzahl der zur zweiten Phase des Verfahrens einzuladenden Bewerber: 5
Hochstzahl der zur zweiten Phase des Verfahrens einzuladenden Bewerber: 5
Das Verfahren wird in mehreren aufeinanderfolgenden Phasen durchgeflihrt. In jeder Phase
kdnnen einige Teilnehmer ausgeschlossen werden
Der Erwerber behalt sich das Recht vor, den Auftrag aufgrund der urspriinglichen Angebote
ohne weitere Verhandlungen zu vergeben

5.1.11. Auftragsunterlagen
Sprachen, in denen die Auftragsunterlagen offiziell verfigbar sind: Englisch
Sprachen, in denen die Auftragsunterlagen (oder Teile davon) offiziell verfugbar sind: Englisch
Frist fur die Anforderung zusatzlicher Informationen: 10/04/2026 12:00:00 (UTC+00:00)
Westeuropaische Zeit, GMT
Internetadresse der Auftragsunterlagen: https://www.etenders.gov.ie/epps/cft
/listContractDocuments.do?resourceld=7785647

5.1.12. Bedingungen fiir die Auftragsvergabe
Bedingungen fiir die Einreichung:
Elektronische Einreichung: Erforderlich
Adresse flr die Einreichung: https://www.etenders.gov.ie/epps/cft/viewTenders.do?
resourceld=7785647
Sprachen, in denen Angebote oder Teilnahmeantrage eingereicht werden kdnnen: Englisch
Elektronischer Katalog: Nicht zulassig
Die Bieter kbnnen mehrere Angebote einreichen: Zulassig
Frist fir den Eingang der Teilnahmeantrage: 27/04/2026 12:00:00 (UTC+00:00)
Westeuropaische Zeit, GMT
Auftragsbedingungen:
Die Auftragsausfihrung muss im Rahmen von Programmen fur geschutzte
Beschaftigungsverhaltnisse erfolgen: Nein
Elektronische Rechnungsstellung: Zulassig
Auftrage werden elektronisch erteilt: nein
Zahlungen werden elektronisch geleistet: ja

5.1.15. Techniken
Rahmenvereinbarung:
Rahmenvereinbarung ohne erneuten Aufruf zum Wettbewerb
Hochstzahl der Teilnehmer: 1
Informationen tiber das dynamische Beschaffungssystem:
Kein dynamisches Beschaffungssystem

5.1.16. Weitere Informationen, Schlichtung und Nachpriifung
Uberprifungsstelle: The High Court of Ireland
Organisation, die einen Offline-Zugang zu den Vergabeunterlagen bereitstellt: safefood
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Organisation, die weitere Informationen fur die Nachpriafungsverfahren bereitstellt: The High

Court of Ireland
Organisation, die Teilnahmeantrage entgegennimmt: safefood
Organisation, die Angebote bearbeitet: safefood

8. Organisationen

8.1.

8.1.

8.1.

213776-2026

ORG-0001

Offizielle Bezeichnung: safefood
Registrierungsnummer: N/A

Postanschrift: 7 Eastgate Avenue, Little Island, Cork
Stadt: Cork

Postleitzahl: T45RX01

Land, Gliederung (NUTS): South-West (IE053)
Land: Irland

E-Mail: research@safefoood.net

Telefon: 0818 404 567

Internetadresse: https://www.safefood.net

Profil des Erwerbers: https://www.safefood.net
Rollen dieser Organisation:

Beschaffer

Organisation, die einen Offline-Zugang zu den Vergabeunterlagen bereitstellt
Organisation, die Teilnahmeantrage entgegennimmt
Organisation, die Angebote bearbeitet

ORG-0002

Offizielle Bezeichnung: The High Court of Ireland
Registrierungsnummer: The High Court of Ireland
Abteilung: The High Court of Ireland
Postanschrift: Four Courts, Inns Quay, Dublin 7
Stadt: Dublin

Postleitzahl: DO7 WDX8

Land, Gliederung (NUTS): Dublin (IE061)

Land: Irland

E-Mail: HighCourtCentralOffice@courts.ie
Telefon: +353 1 8886000

Rollen dieser Organisation:

Uberprifungsstelle

Organisation, die weitere Informationen fur die Nachprufungsverfahren bereitstellt

ORG-0003

Offizielle Bezeichnung: European Dynamics S.A.
Registrierungsnummer: 002024901000

Abteilung: European Dynamics S.A.

Stadt: Athens

Postleitzahl: 15125

Land, Gliederung (NUTS): Bépeiog Topéag ABnvwyv (EL301)
Land: Griechenland

E-Mail: eproc-esender@eurodyn.com

Telefon: +30 2108094500
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Rollen dieser Organisation:
TED eSender

Informationen zur Bekanntmachung

Kennung/Fassung der Bekanntmachung: 4e84f3bf-961c-41a0-a5bf-00dad4586¢ced - 01
Formulartyp: Wettbewerb

Art der Bekanntmachung: Auftrags- oder Konzessionsbekanntmachung — Standardregelung
Unterart der Bekanntmachung: 16

Datum der Ubermittlung der Bekanntmachung: 25/03/2026 17:04:36 (UTC+00:00)
Westeuropaische Zeit, GMT

Sprachen, in denen diese Bekanntmachung offiziell verfugbar ist: Englisch
Veroffentlichungsnummer der Bekanntmachung: 213776-2026

ABI. S — Nummer der Ausgabe: 61/2026

Datum der Veroffentlichung: 27/03/2026
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