169599-2016 - Alaywviouog See the notice on TED website

FaAAia-Mapiol: Yrnpeoieg diapAuiong Kail JAPKETIVYK
OJ S 94/2016 18/05/2016

Mpoknpugn oupBaong

YTnpeoieg

Odnyia 2004/18/EK
TuAua I: AvaBétouoa apxn

1. Emrwvupia kai dieubivoeig
Emionun emmwvupia: GIE Atout France, agence francaise de developpement touristique
Tay. dieuBuvon: 79/81 rue de Clichy
MoAn: Paris
Tay. kwdikdg: 75009
Xwpa: MaAAia
Yméyn: Hervé Le Feuvre
HAekTpovikd Taxudpopueio: herve.le-feuvre@atout-france.fr
TnAépwvo: +44 2070616606
AigvBuvon(-¢16) oTo diadikTuo:
"evikn dieuBuvon TNG avabéTouoag apxng: hitp://www.france.fr
Mepaitépw TANpOPoOpies eival diabéaipeg aro:
Emionun emmwvupia: GIE Atout France (Grande-Bretagne)
Tay. dieuBuvon: 300, High Holborn-Lincoln house
M6AN: Londres
Tay. kwdikég: WC1V 7JH
Xwpa: Hvwpévo BaaiAeio
Y1éyn: Hervé Le Feuvre
HAekTpovikd Taxudpoueio: herve.le-feuvre@atout-france.fr
TnAépwvo: +44 02070616606
Qat: +44 02070616646
AiguBuvon oto diadiktuo: http://www.france.fr
TeXVIKEG TTPOdIAYPAPEG KAl CUUTTANPWHATIKA éyypaga (CUUTTEPIAAUBAVOHEVWY TWV EYYPAQWV
YIQ TOV avTaywVIOTIKG SIAAOYO Kai yIa TO SUVauIKO cUoTnua ayopwv) eival diadéoipa amé:
Emionun emwvupia: GIE Atout France (Grande-Bretagne)
Tay. dieuBuvon: 300, High Holborn-Lincoln house
M6AN: Londres
Tay. kwdikég: WC1V 7JH
Xwpa: Hvwpévo BaaiAeio
Y1éyn: Hervé Le Feuvre
HAekTpovikd Taxudpoueio: herve.le-feuvre@atout-france.fr
TnAépwvo: +44 02070616606
Qat: +44 02070616646
AiguBuvon oto dladikTuo: http://www.france.fr
O1 Tpoo@opég I ol AITHOEIG CUUUETOXNG TTPETTEl va uTToBAAAovTal: ETrionun eTrwvupia: GIE
Atout France, agence francaise de developpement touristique
Tay. dieuBuvon: 79/81 rue de Clichy
MoAn: Paris
Tay. kwdikdg: 75009
Xwpa: MaAAia
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Appodiog yia TTAnpogopieg: Secrétariat Général / Service Juridique / Appel d'offres ‘Campagne
France 2017’

TnAépwvo: +33 142967000

AieuBuvon ato diadikTuo: hitp://www.france.fr

1.2. Eidog Tng avabéTouocag apxng
AAAn: Organisation acting in the public interest

1.3. KUpia dpaoctnpiéotnta
AAMAn: tourism

.4. AvdBeon Tng ocuppacng yia Aoyaplaoué dAAwv apxwyv avddeong
H avaBétouoca apxn mmpofaivel oTnv ayopd €k pEpoug GAAwWV apxwv avabeong: oxi

TuAua ll: Avtikeipevo Tng ocuppaong

I.1. Nepiypaen

I.1.1. Ovopacia Trou 560nke oTn CUMBAoN atd TRV avabéTouoa apxn
France 2017 Campaign: Great Britain and Germany (to promote summer holidays in France
for 2017 season) and Netherlands (to promote summer and autumn holidays in France for
2017 season).

I.1.2. Eidog Tng oUuBaong Kal TOTTog EKTEAEONG 1} TTApddoong
YTInpeoieg
Katnyopia utrnpeoiwyv: api® 13: Ala@nuIOTIKEG UTTNPETIES
Kuplog 161106 1} ToTr00¢0i0 ekTéAeong: Grande Bretagne, Allemagne, Pays-Bas.
Kwdikdég NUTS UK United Kingdom,DE Deutschland,NL Nederland

1.1.3. TAnpo@opieg OXETIKA JE CUNPWVIA-TTAAiIOI0 | SUVAMIKO ocUOTHHA AYOPWV
I.1.4. NMAnpo@opicg yia Tn cupwvia-rAaiolo

1.11.5. ZOvtopun mepiypa@n Tng cuuBaong i Twv ayopwv
France 2017 advertising campaign to be carried out from February until October 2017 on the
British, German and Dutch markets, bringing together French destinations, local carriers and
tour operators. The contract will run from 15.9.2016 until 31.10.2017. At the end of this period,
the contract may be renewed, on Atout France request, by written amendment within the limits
of 2 (two) times, either until 31.10.2018 for the France 2018 advertising campaign or until
31.10.2019 for the France 2019 advertising campaign.

1.1.6. Kwdiko6g(-0i) koivou AegiAoyiou yia Tig dnuodoieg ouppdocig (CPV)
79340000 YTTnpeaieg dla@ApIons Kal JAPKETIVYK

I.11.7. NMAnpo@opitcg yia Tn Zuppwvia Tepi Anpociwv Mpounbeiwv (GPA)
H oUuBaon KoAUTITETAI OTTO TN ZUp@Wvia TTePi Anpoaiwy MpopnBeiwv: oxi

1.1.8. TuAuata
H Trapouca cupBacn utrodiaipeital o€ THAPATa: oxl

1.1.9. MAnpo@opieg OXETIKA PHE EVAAAOKTIKEG TTPOOPOPES
©a yivouv OeKTEC EVOAAAKTIKEG TTPOCTPOPEG: OXI

I.2. EUpog Tng ouppaong
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1.2.1. ZuvoAIKn TTOOOTNTA i éKTAON
Selection of an advertising agency to:
— Create a concept and design a France 2017 advertising campaign to be carried out in
Great-Britain, Germany and Netherlands bringing together Atout France’s French partner
destinations and local partners such as carriers and tour-operators.
— Develop and deliver the campaign on various media (off and online; with different creative
treatments via especially outdoor advertising, print advertising, online banners, website, and
social media) on the three markets and perform operational follow-up with the 3 Atout France
offices representatives, in order to launch and monitor the campaign as per the media plan for
each country (media plans will indeed vary as per the budget, market specificities and local
objective).
— Assist in the search for partnerships, in particular as regards the production of a business
proposal to be used by Atout France when negotiating with partners.
— Be responsible, alongside the media agency, for overall production in accordance with the
relevant media specifications: offline and online media.
— Create and launch the dedicated campaign’ website, on france.fr (Atout France B2C
website).
— Analyse and evaluate the 2017 campaign’‘s performance: February — October 2017.
H exTipwpevn agia ektog PriA:

EUpog: peragu 200 000 kar 300 000 GBP

1.2.2. MAnpo@opieg OXETIKA HE SIKAIWMATA TTPOAIPETNS
AikaiwpaoTa Tpoaipeong: oxl

1.2.3. TIAnpo@opieg OXETIKA YE TTAPATACEIG
H Tmapouca cupBacn utrokeital o€ Tapdracn: Oxi

I.3. Aidpkeia Tng ouuBaong N TpoBeouia oAoKARpwoNg
‘Evapén 15.9.2016. OAokAnpwon 31.10.2017

TuApa lll: NopIKEG, OIKOVOUIKEG, XPNMOTOOIKOVOUIKEG KOl TEXVIKEG TTANPOPOPIES

lll.1. Opol TTou agopolv Tn cuppaon
lll.1.1. AmraiToUpEvEG EYYUROEIG

l.1.2. Baoikoi 6pol xpnuaTodoTnong Kai TANPwWHAS A/Kal ava@opd oTIG OXETIKEG SIaTAEIS
TTou TIg SI€TTOUV

11.1.3. NopIKA pop@n TTOU TTPETTEl VA £XEI O OUIAOG OIKOVOMIKWY QOPEWYV OTOV OTToio O
avaredei n cuuBaon

lll.1.4. Opol ekTéAeong TnG ocUuBaoNg
ll.2. NpoiTroBécelg CUPHETOXNAS

1.2.1. Adcia AoKNONG ETTAYYEAUATIKAG SpaoTNPIOTNTAG, CUMTTEPIAAUBAVOMEVWV TWV
ATTAITACEWYV YIO TNV EYYPAPNA O€ ETTAYYEAHATIKO 1| EYTTOPIKO NNTPWO
KatdAoyog kal ouvtoun Treplypa@r] Twv 6pwv: 1) Legal information about the company and,
where applicable, its owner(s) or director(s);
2) Registration of the applicant company with the Professional/Trade Registry;
3) Sworn statement, duly dated and signed, proving that the company, its owners and/or
directors have not been convicted for a crime concerning professional conduct;
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4) If the applicant is in receivership, a copy of the judgements handed down;

5) Sworn statement, duly dated and signed, proving that the applicant is not covered by any of
the cases referred to in Article 45 of Order No 2015-899 of 23.7.2015 (regarding bans on
bidding for tender).

lll.2.2. OIKOVOMIKK KOl XPNUOTOOIKOVOUIKE IKOVOTNTA
KatdAoyog kai ouvtoun TTeplypa@r Twv 6pwv: 1) Revenue for the last 3 financial years, with
copies of balance sheets and income statements;
2) Tax and social security certificates attesting to the regularity of the applicant's tax and social
security obligations as of 31.12.2015, or the most recent year in which tax returns were filed,;
3) Sworn statement, duly dated and signed, that the company and, where applicable, its owner
(s) or director(s), have not been prosecuted for illegal employment;
4) Sworn statement, duly dated and signed, that the employees allocated to the contract have
been hired in accordance with the laws and regulations in force in the country.

11.2.3. TexVIKA Kal ETTAYYEAPATIKA IKAVOTNTA
KatdAoyog Kal ouvToun TTEPIYPOPR TV OpWV:
1) Presentation of a portfolio of projects performed in the tourism industry in at least one of the
three markets in which the contract is to be carried out, or in any other sector enabling
assessment of the applicant's abilities;
2) List of contracts carried out over the last 3 years;
3) Educational and professional qualifications of the contractor and of the executives
responsible for the project;
4) List of client references in respect of contracts carried out, including the professional contact
details (telephone, fax number, email address) of contact persons;
5) Information about the team that will be dedicated to the implementation of the contract;
6) Expertise and experience in communication and in tourism in both the British, German and
Dutch markets with a solid network, as well as an excellent working command of the British,
German and Dutch languages.

lll.2.4. TAnpo@opicg yia avaTIOEPEVEG KAT' ATTOKAEIOTIKOTNTA CUMPBACEIS
l1.3. Opol TTou apopoulyV £18IKA TIG CUMPBACEIS UTTHPECIWV

lI.3.1. MAnpo@opieg OXETIKA UE CUYKEKPIMEVN ETTAYYEAMOATIKE KATNYOpPia
H exTéAeOn TNG UTTNPECIAG TTPOOPIZETAI VIO CUYKEKPIPEVN ETTAYYEAUATIKA KaTnyopia: oxI

11.3.2. TIAnpo@opicg OXETIKA UE TO TTPOCWTITIKO TTOU avaAauBdvel TRV eKTéAeon TG ocUuBaong
YTToXpE€WON ava@opAdg TWV OVOUATETTWVUHWY KAl TWV ETTAYYEAUATIKWY TTPOCOVTWY TOU
TIPOCWTTIKOU OTO OTT0i0 avaTiBeTal N ekTEAEoN TNG ouuBaong: vai

TuApa IV: Aladikaoia

IV.1. Eidog diadikaciag

IV.1.1. Eidog diadikaciag
KAeioTA diadikaoia

IV.1.2. TIAnpo@oOpieg OXETIKA ME TA OPIA WG TTPOG TOV APIONO TWV UTTOYPNPiWV TTOU Ba
TTPOOKANOOUV

IV.1.3. NMAnpo@opieg OXETIKA ME TN PEIWOT TOU APIOPOU TWV AUCEWV i} TWV TTPOCPOPWV KATH
Tn d1dpKEIa TNG SlaTTPpaAypdATEUONG ) TOU SiaAdyou
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IV.2. Kpithpia avadsong

IV.21. Kpithpia avabsong
H mTAéov oIKOVOUIKG CUU@EPOUTa TTPOCPoPd cUPPWva Pe H Tiuh dev gival To dvo KPITAPIO
avaBeong kal OAa Ta KpITAPIa opiovTal HOvo oTa £yypaga TnG ocuupaong

IV.2.2. TIAnpo@OpPieg OXETIKA ME TOV NAEKTPOVIKO TTAEICTNPIACHO
Oa xpnoipoTtroinBdei NAEKTPOVIKOS TTAEIOTNPIACHOG: OXI

IV.3. AioIknTIKEG TTANPOPOpPIES
IV.3.1. ApiBuég ava@opdg TTou XpnoIUOTToIEi Yia TO @AKeAO n avaBéTouoa apxn

IV.3.2. Mponyoupevn dnpooicucn OXETIKA PE TNV £V Adyw diladikacia
oxl

IV.3.3. Opol yia Tn ARYn TEXVIKWYV TTPOodIaypa@wyV KAl CUMTTANPWHATIKWY EYYPAQWYV i
TTEPIYPAPIKOU £YYpPAPOU

IV.3.4. MpoBeoyia rapaAafng Twv TTPOCPOPWYV N TWV AITAOEWV CUMHETOXNAS
27.6.2016 - 12:00

IV.3.5. EKTIpWPEVN npEPOUNVia aTTOOTOANG TWV TTPOOKARTEWV UTTOBOARG TTPOCPOPWY
OUMUMETOXNG OTOUG ETTIAEYEVTEG UTTOYNPIOUG

IV.3.6. TAwooeg OTIG OTTOIEG HTTOPOUV VA UTTOBANBOUV OI TTPOCPOPES i} OI AITHOEIG CUMMETOXNAS
ayyAIKA. YOAAIKA.

IV.3.7. EAdxioTn amraiToUPEVN XPOVIKK d1dpKeIa 10X00G TNG TTPOC@POPAg

IV.3.8. Opol yia TV amroo@pdyion TwV TTPOCPOPWV
TuARpa VI: Np6c0eTeg TTANPOPOPIES

VI1.1. NMAnpo@opieg OXETIKA pPE ETTAVAAAUBAVONEVEG CUMBACEIG

VI.2. MNMAnpo@opieg oxeTika pe Ta Tapeia Tng Eupwtraikng ‘Evwong
H oUuBaon oxetifetal pe €pyo f/kal TTPOYpAPua xpnuatodoTouuevo atrd Ta Taueia Tng
EupwTraikng Evwong: oxi

VL.3. ZuptmrAnpwpHaTikéG TTANPOPOpPIES
Vi.4. AladiKaoieg TTPOCPUYAS
V01.4.1. ®opéag apuddiog yia TiIg S1adIKACIEG TIPOCPUYNS
V9.4.2. YmrooAn Tpoo@uywv
VI1.4.3. Ymrnpeoia amrd Tnv otmroia rapéXovral TTANPo@opieg yia TRV UTTORBOAR TTPOCPUYWYV

VL.5. Huegpopnvia amrooToARg TG TTAPOUCAG TTPOKAPUENS
13.5.2016
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