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213776-2026 - AlaywVvIONOG

IpAavdia — Ymrnpeoieg diapripiong — Media Planning and Buying Services for Safefood
OJ S 61/2026 27/03/2026

MpokApuén ocuufacng N cUNBACNG TTAPAXWPNONG — TUTTOTTOINHUEVO KABEOTWG
YTmnpeoieg

1. AyopaoTiig

1.1. AyopaoTig
Emionun ovopaooia: safefood
Email: research@safefoood.net
Nouikr) yop@r) ayopaoTr): Opyaviopog dnuoaciou dikaiou
ApaoTnpidéTnTa TNG avaBéTouoas apxng: MeviKEG ONUOCIEG UTTNPETIES

2. Aladikaoia

2.1. Aiadikacia
TitAog: Media Planning and Buying Services for Safefood
Mepiypaon): Safefood wish a competitive process for the establishment of a single party
framework agreement for Media Planning and Buying Services. The services to be provided
will include the provision of integrated media planning and buying service across all media
channels for Safefood, together with the provision of integrated strategic media
communications planning. Safefood also requires an understanding of target audiences and
their behaviours and motivations. Services shall include the following: 1.Analysis of the media
consumption habits on the island of Ireland (North and South) of audiences targeted by
Safefood communications. 2.Detailed analysis of all relevant media channels and updates on
media market trends. 3.Assistance with development of Safefood integrated marketing
communications plans. 4.Preparation of media strategy and media plan in response to
Safefood campaign briefs. 5.Advice and assistance on any media planning and buying issues
relating to advertising campaigns undertaken by or on behalf of Safefood in response to the
brief provided. 6.Purchase of media space as per prices and quality parameters that will be set
on behalf of Safefood. Responsibility for the negotiation and buying of media across all media
channels. This may include Paid Search, Social Media advertising and all digital media
channels. 7.0ngoing analysis of media performance while in campaign (e.g. Costs, TVRs,
GRPs, Impressions, Views, Coverage/Frequency, access to required quality of media
inventory), noting any issues and advising, in a timely manner, of recommended remedial
actions in order to deliver optimal communication levels. 8. Recommendation of social media
strategies and advice on trends in the use of social media platforms. Please note, Safefood
manages, and will continue to manage its own social media platforms 9.As required, sourcing,
negotiation and buying of sponsorship for advertising campaigns, for advertiser-funded TV
programmes, for media sponsorships, for media promotions and for media partnerships in
accordance with agreed media strategies. 10.From time to time, Safefood may require the
media agency to provide information on ad category or industry spends for particular sectors
(e.g. soft drinks/confectionery). 11.Provision, on a timely basis, of post-campaign reports
against buying objectives and targets. This is to include media pricing reporting and variances.
12.Advising in post campaign reports, where improvements in performance can be made for
future campaigns. 13.To liaise and co-operate with Safefood’s creative advertising services
agencies, its public relations agencies and other third parties, including media outlets, digital
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partners and print and production companies, as required for the successful delivery of
effective media communications. 14.Implementing and operating a rigorous quality control
system to monitor the provision of the Services in accordance with agreed practices and
procedures. 15.The operation of strict budgetary controls and reporting systems in relation to
the provision of the Services, including without limitation in respect of media fees and media
costs. 16.Submission (if requested) to media buying performance auditing by such persons as
Safefood may designate from time to time during the Term and for a period of three (3) years
thereafter, including the timely provision of data required by any Auditor. 17.Addressing ad hoc
requests from Safefood in relation to tactical opportunities that may arise from time to time. 18.
Analysis and interpretation of Safefood data to assess its impact upon media planning and
buying decisions. 19.All work to be carried out in compliance to Safefood brand guidelines.
PLEASE ALSO REFER TO THE QUALIFICATION QUESTIONNAIRE DOCUMENT
AvayvwploTIkO diadikaciog: aaf09e86-6257-46f5-b5d4-621eab9555ac

Eidog diadikaciag: Me diatrpayudTeuon Pe Tponyoupevn dnuoaicuon TTPOKNRPUENS
dlaywviouou/avtaywvioTIKA diadikaoia pe dlaTTpayudTeucn

H diadikaaia emmiTaxuveral: oxl

21.1. ZKomrog
Xapaktipag TG oupPaong: YTnpeoieg
Kopia tagivounon (cpv): 79341000 YTrnpeoieg dia@Apiong
Mpbéobetn Tagivounon (cpv): 79341100 YTrnpeaieg TTapoxns cuuBoulwy o€ BEuaTa diagruiong
, 79340000 YT1rnpeoieg diapruiong Kal JApKeTIvVyK, 79341200 YTrnpeoieg diaxeipiong
dlapnuiocwy, 79341400 YTrnpeoieg dIa@NUIOTIKAG EKOTPATEING

2.1.2. Toétrog ekTéAEONG
YTmrodiaipeon xwpag (NUTS): South-West (IE053)
Xwpa: IpAavdia

21.3. Aiia
EkTipwpevn agia xwpig ®IA: 4 000 000,00 EUR
MéyioTn agia TG ocupgwviag-rAaiciou: 4 000 000,00 EUR

2.1.4. Tevikég TAnpo@opieg
NopuikA Bdon:
Odnyia 2014/24/EE

2.1.6. Adyol atmrokAgiocpou
Mnyég Twv Adywyv attrokAgiopou: ‘Eyypago cuuBaong

5. MapTida

5.1. MapTida: LOT-0001
TitAog: Media Planning and Buying Services for Safefood
Mepiypaon: Safefood wish a competitive process for the establishment of a single party
framework agreement for Media Planning and Buying Services. The services to be provided
will include the provision of integrated media planning and buying service across all media
channels for Safefood, together with the provision of integrated strategic media
communications planning. Safefood also requires an understanding of target audiences and
their behaviours and motivations. Services shall include the following: 1.Analysis of the media
consumption habits on the island of Ireland (North and South) of audiences targeted by
Safefood communications. 2.Detailed analysis of all relevant media channels and updates on
media market trends. 3.Assistance with development of Safefood integrated marketing
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communications plans. 4.Preparation of media strategy and media plan in response to
Safefood campaign briefs. 5.Advice and assistance on any media planning and buying issues
relating to advertising campaigns undertaken by or on behalf of Safefood in response to the
brief provided. 6.Purchase of media space as per prices and quality parameters that will be set
on behalf of Safefood. Responsibility for the negotiation and buying of media across all media
channels. This may include Paid Search, Social Media advertising and all digital media
channels. 7.0ngoing analysis of media performance while in campaign (e.g. Costs, TVRs,
GRPs, Impressions, Views, Coverage/Frequency, access to required quality of media
inventory), noting any issues and advising, in a timely manner, of recommended remedial
actions in order to deliver optimal communication levels. 8. Recommendation of social media
strategies and advice on trends in the use of social media platforms. Please note, Safefood
manages, and will continue to manage its own social media platforms 9.As required, sourcing,
negotiation and buying of sponsorship for advertising campaigns, for advertiser-funded TV
programmes, for media sponsorships, for media promotions and for media partnerships in
accordance with agreed media strategies. 10.From time to time, Safefood may require the
media agency to provide information on ad category or industry spends for particular sectors
(e.g. soft drinks/confectionery). 11.Provision, on a timely basis, of post-campaign reports
against buying objectives and targets. This is to include media pricing reporting and variances.
12.Advising in post campaign reports, where improvements in performance can be made for
future campaigns. 13.To liaise and co-operate with Safefood’s creative advertising services
agencies, its public relations agencies and other third parties, including media outlets, digital
partners and print and production companies, as required for the successful delivery of
effective media communications. 14.Implementing and operating a rigorous quality control
system to monitor the provision of the Services in accordance with agreed practices and
procedures. 15.The operation of strict budgetary controls and reporting systems in relation to
the provision of the Services, including without limitation in respect of media fees and media
costs. 16.Submission (if requested) to media buying performance auditing by such persons as
Safefood may designate from time to time during the Term and for a period of three (3) years
thereafter, including the timely provision of data required by any Auditor. 17.Addressing ad hoc
requests from Safefood in relation to tactical opportunities that may arise from time to time. 18.
Analysis and interpretation of Safefood data to assess its impact upon media planning and
buying decisions. 19.All work to be carried out in compliance to Safefood brand guidelines.
PLEASE ALSO REFER TO THE QUALIFICATION QUESTIONNAIRE DOCUMENT
EowTtepikd avayvwpioTIKo: 0

5.1.1. ZKomog
Xapaktipag TG oupPaong: YTnpeaoieg
Kopia tagivounon (cpv): 79341000 YTrnpeoieg dia@Apiong
Mpbobetn Tagivounon (cpv): 79341100 YTrnpeaieg TTapoxns cuuBoulwy o€ BEuaTa diagruiong
, 79340000 YT1npeoieg diapruiong Kal JApKeTIvyk, 79341200 YTrnpeaieg diaxeipiong
dlapnuiocwy, 79341400 YTrnpeoieg dIa@NUIOTIKAG EKOTPATEING

5.1.2. Toémog ekTéAeong
YTmrodiaipeon xwpag (NUTS): South-West (IE053)
Xwpa: IpAavdia

5.1.3. EkTIpWpEVN SidpKela
Aidpkela: 48 MAveg

5.1.5. Agia
ExkTipwpevn agia xwpic PriA: 4 000 000,00 EUR
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5.1.6. Tevikég TTAnpoopieg
Kat’ amroKA€IOTIKOTNTA CUMUETOXNA:
Aev TTAPOXWPEITAI CUPPETOXN.
‘Epyo dnuéoiwv cupBdocwy 1Tou dev XpnuatodoTeital atrd Ta Tapeia Tng EE
H dnudoia oupBacn KaAUTITETAI ATTO TN CUPPWVIa yia TIG dnNUOoieG oupBaoclg (ZA): val

5.1.7. Ztpatnyikég dnpooiEg CUNPAOEIG
2TOXO0G TwV OTPATNYIKWY dnuociwv cuppaocwv: Kauia otpatnyikr) dnuooia cuupacn

5.1.9. Kpitpia emAoyng
Mnyéc Twv KpITnpiwy emAoyns: ‘Eyypago cuuBaong
MAnpo@opieg OXETIKA P TO BeUTEPO OTADIO o€ Siadikaoia dUo oTadiwv:
EAdxi0TOC apIBuog uttTown@iwy TTou Ba KANBoUV va CUPPETACXOUV OTO BEUTEPO OTADIO TNG
diadikaoiag: 5
MéyioTog apiBudg utrown@iwyv TTou Ba KANBoUv va CUPPETATXOUV OTO OEUTEPO OTADIO TNG
diadikaoiag: 5
H diadikaoia die¢dyeTal e S1000XIKEC PATEIC. 2€ KABE PAOT), OPIOUEVOI CUPUETEXOVTEG MTTOPET
va ATTOKAEIOTOUV
O ayopaoTAg diatnpei To dikaiwua va avabéael Tn ouupacn BACEl TWV APXIKWY TTPOCPOPUWV
XWPIG TTEPAITEPW BIATTPAYUATEUCEIG

5.1.11. "Eyypa@a dnuociwv cupfdoewv
FAWOOEC OTIG OTTOIEG ival ETTIONUWG dIaBEoIPa Ta £yypaga NG dnudaciag oupBaong: ayyAka
FAWOOEG OTIG OTTOIEG €ival aVeETTIONPWG dlaBEaiya Ta £yypaga TNG oUPPBaong (f péEpn autwv):
ayyAika
MpoBeoyia aItuaTog yia Tapoxr mpooBeTwy TAnpogopiwv: 10/04/2026 12:00:00 (UTC+00:
00) Qpa AuTikiig Eupwting, GMT
AieuBuvon Twv eyypdewy TnG dnudaoiag ouuBaong: https://www.etenders.gov.ie/epps/cft
/listContractDocuments.do?resourceld=7785647

5.1.12. Opoi dnuociwv cuppdoewv
‘Opol1 utroBOoARG:
HAekTPOVIKY UTTOBOAN: YTTOXPEWTIKA
AieuBuvon yia utToBoAn: https://www.etenders.gov.ie/epps/cft/viewTenders.do?
resourceld=7785647
"AWOOEG OTIG OTTOIEG UTTOPOUV VA UTTOBANBOUV 01 TIPOCPOPEG 1 Ol AITOEIG CUPUETOXNG:
ayyAIK&
HAEKTPOVIKOG KATAAOYOG: Agv ETTITPETTETAI
O1 TTpoo@EPOVTEG UTTOPOUV Va UTTORAAOUV TTEPICTOTEPEG ATTO [Hia TTPOCQYOPEG: ETITpETETAI
MpoBeoyia TTapaAafng Twv aImjocwy cuppeToXng: 27/04/2026 12:00:00 (UTC+00:00) Qpa
AuTikig Eupwtng, GMT
‘Opol Tng oupBaong:
H oUuBaon TrpéTrel va ekTeAEITAlI OTO TTAQICIO TTPOYPAUUATWY TTPOCTATEUONEVNG ATTAOXOANONG:
Ox
HAekTpovIKr TIHOAGYNnoN: EmTpéteTal
Oa xpnoipoTroinBei NAEKTPOVIKA TTapayyeAia: oxl
Oa xpnolPoTroINBei NAEKTPOVIKA TTANPWUI: val

5.1.15. Texvikég
Zupowvia-rAaioio:
2UMQWVIO-TTAQICI0, XWPIG eTTAVEKKIVNON d1aYWVIOUOU
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MéyioTog apiBudg cuppeTEXOVTWY: 1
NMAnpo@opieg OXETIKA PE TO SUVAMIKO CUCTNHA AYOPWV:
Kavéva duvapiké ouoTnua ayopwy

5.1.16. Mepaitépw TTANpOoPopieg, diauecoAdBnon Kal TTPpooPuUYNR
Opyaviopog rpoo@uyng: The High Court of Ireland
Opyaviouog TTapoxrg eKTOg d1adIKTUou TTPpOCRacng OTa £yypaga Tng dnuoaciag cuupaong:
safefood
Opyaviouog TTapoxrG TTEPICTOTEPWYV TTANPOPOPIWY TWV dIadIKaCIWY TTPOoPUYNG: The High
Court of Ireland
Opyaviouog TTapalaBig airmoswy ocupueToxng: safefood
Opyaviopog etTegepyaaiog Twy TTpoo@opwyv: safefood

8. Opyaviopoi

8.1. ORG-0001
Emionun ovopaooia: safefood
Ap1Bu6G kataxwpiong: N/A
Taxudpouikr) diguBuvon: 7 Eastgate Avenue, Little Island, Cork
MéAN: Cork
TaxudpouIkog Kwdikag: T45RX01
Ymodiaipeon xwpag (NUTS): South-West (IE053)
Xwpa: IpAavdia
Email: research@safefoood.net
TnAépwvo: 0818 404 567
HAekTpovikr dieuBuvon: https://www.safefood.net
MpowiA ayopaoTA: https://www.safefood.net
P6Aol autoU Tou opyaviouou:
AyopaoTig
Opyaviouog TTapoxns eKTOg d1adIKTUou TTPOCoRacNnGg OTa £yypaga Tng dnuociag cuuBacng
Opyaviopog TTapaAaBig AITACEWY CUPPETOXNS
Opyaviouog emmeEepyaaiag Twv TTPOCPOPWV

8.1. ORG-0002
Etrionun ovouacia: The High Court of Ireland
ApiBuéc kataxwpiong: The High Court of Ireland
Tunua: The High Court of Ireland
Taxudpopikr) dieuBuvon: Four Courts, Inns Quay, Dublin 7
MéAN: Dublin
TayxudpopIkog kwdikag: DO7 WDX8
YTrodiaipeon xwpag (NUTS): Dublin (IE061)
Xwpa: IpAavdia
Email: HighCourtCentralOffice@courts.ie
TnAépwvo: +353 1 8886000
P6Aol autoU Tou opyaviouou:
Opyaviouog TTPoc@UYNG
OpyavioPog TTaPOXNG TTEPICOOTEPWY TTANPOPOPIWYV TWV dIAdIKACIWY TTPOCPUYAG

8.1. ORG-0003
Emionun ovopaoia: European Dynamics S.A.
ApIBudg karaxwpiong: 002024901000
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Tunua: European Dynamics S.A.

[M6AN: Athens

TaxudpouIKOG KwdIkag: 15125

YTmrodiaipean xwpag (NUTS): Bépeiog Topéag ABnvwy (EL301)
Xwpa: EANGOa

Email: eproc-esender@eurodyn.com

TnAépwvo: +30 2108094500

PéAo1 autoU Tou opyaviouou:

TED eSender

MAnpogopieg TTpoknpuing

AvayvwpIoTIKO/Ekdoon TTpokrpuéng: 4e84f3bf-961c-41a0-a5bf-00dad4586¢ced - 01
Eidog evtutTou: Alaywviouog

Eidog mrpokApuéng: Mpoknpugn cupBaong i ocuuBaong TTapaxwpenong — TUTTOTTOINUEVO
KaBeoTWG

YTroe€idog TrpokApuéng: 16

Huepounvia ammooToArg TnG TTpoknpuéng: 25/03/2026 17:04:36 (UTC+00:00) Qpa AuTIKAG
Eupwtng, GMT

MAWoOoEC OTIG OTToiEC DIATIOETAI ETTIONUA N TTAPOUCA TTPOKAPUEN: ayyAIKA

ApIBudg dnpoaoicuong TnG TTpoknRpugns: 213776-2026

ApiBudc Teuxouc EE S: 61/2026

Huepopnvia dnuoacicuong: 27/03/2026
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