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313541-2026 - AlaywVvIONOG

Feppavia — Yrnpeoieg dia@nuiong Kail JApKeTIVYK — Organisation of a Marketing Programme for
German Wine in USA

OJ S 88/2026 07/05/2026

MpokApugn ocuuBacng N CUNBACNHG TTAPAXWPENONG — TUTTOTTOINHMEVO KABEOTWG

YTnpeoieg

1. AyopaoTig

1.1. AyopaoTig
Etrionun ovouaoia: Deutsches Weininstitut GmbH
Email: vergabe@deutscheweine.de
NouIKA pop@r) ayopaoTr): Anudoia Tmixeipnon TTou TEAEI UTTO TOV EAEYXO APXNG TNG KEVTPIKAG
KuBépvnong
ApaoTtnpidtnTa NG avabétouoag apxng: OIKOVOUIKEG UTTOBEOEIG

2. Aladikaoia

2.1. Aiadikaoia
TitAog: Organisation of a Marketing Programme for German Wine in USA
Mepiypaen: The international activities of the DWI to promote the sale of quality wines from the
13 German wine-growing regions are also focused overseas, including USA. In order to gain a
market presence in the USA for the years 2027-2032, the strategy includes raising the interest
of consumers for German wines and increasing or consolidating sales of German wine
products in this country. To establish this market presence a Service Provider shall exercise
consistent marketing and public relations work through multi-channel activities and provide
information on German wines, German wine and sparkling wine producers and related topics
relevant to the market.
AvayvwpioTiké dladikaciag: abbbc9ac-90cd-49fb-9f63-d6db16f82837
EowTtepikd avayvwpioTikd: DWI 2026-10
Eidog diadikaciag: Me diatrpayudTeuon Pe Tponyoupevn dnuoaicuon TTPOKRPUENS
dlaywviouou/avtaywvioTIKA diadikaoia pe dlaTTpayudTeucn
H diadikaoia emmTayuveral: Oxl

21.1. ZKomrog
XapakTtpag TNG aUpBaong: YTnpeaieg
Kupia tagivopnon (cpv): 79340000 YTrnpeoieg SIa@ANIONG KAl HAPKETIVYK

2.1.2. Toémrog ekTéAeong
Xwpa: Hvwpéveg lMNMoAiTeieg
OTToUdATIOTE OTN OUYKEKPIPEVN XWpa

21.3. Atia
ExkTipwpevn agia xwpic PriA: 2 580 000,00 EUR
MéyioTn agia Tng ocupgwviag-rAaiciou: 4 128 000,00 EUR

2.1.4. Tevikég TTAnpooOpiEg
MpbdoBeTeg TANPoYopics: #Bekanntmachungs-ID: CXP4YWSMNPL#
NopuikA Bdon:
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Odnyia 2014/24/EE
VgV -

2.1.6. Adyol atmrokAgiocpou
Mnyég Twv Adywv atTokAEIopoU: MNpokripuén
Map&Raon UTTOXPEWOEWYV TTOU ATTOPPEOUV ATTO ANIYWS £BVIKOUG AOYOUG ATTOKAEICUOU:
2upupeToxn o€ eykAnuartikr) opydvwon: Self delcatration in accordance with sections 123, 124
GWB (German Act against Restraints od Competition). The self declaration must be submitted
and signed by every member involved in case of a bidding consortium and/or a loan of
eligibilty and/or subcontractors.
TPOPOKPATIKG EYKANMOTA 1} YKARMATO OUVOEOUEVA PE TPOUOKPATIKEG OpaoTnPEIOTNTEG: Self
delcatration in accordance with sections 123, 124 GWB (German Act against Restraints od
Competition). The self declaration must be submitted and signed by every member involved in
case of a bidding consortium and/or a loan of eligibilty and/or subcontractors.
NopigoTroinon e00dwv atro TTAPAVONEG dPACTNPIOTNTES  XPNUATODOTNON TNG TPOUOKPATIOG:
Self delcatration in accordance with sections 123, 124 GWB (German Act against Restraints
od Competition). The self declaration must be submitted and signed by every member
involved in case of a bidding consortium and/or a loan of eligibilty and/or subcontractors.
AmraTn: Self delcatration in accordance with sections 123, 124 GWB (German Act against
Restraints od Competition). The self declaration must be submitted and signed by every
member involved in case of a bidding consortium and/or a loan of eligibilty and/or
subcontractors.
Alog@Bopd: Self delcatration in accordance with sections 123, 124 GWB (German Act against
Restraints od Competition). The self declaration must be submitted and signed by every
member involved in case of a bidding consortium and/or a loan of eligibilty and/or
subcontractors.
MaudikA epyacia kal AAAEG pop@Eg euTTopiag avBpwTttwy: Self delcatration in accordance with
sections 123, 124 GWB (German Act against Restraints od Competition). The self declaration
must be submitted and signed by every member involved in case of a bidding consortium and
/or a loan of eligibilty and/or subcontractors.
Mapdpaon uttoxpéwaong TTou OXETICETal Pe TNV KaTaBoAn @opwv: Self delcatration in
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The
self declaration must be submitted and signed by every member involved in case of a bidding
consortium and/or a loan of eligibilty and/or subcontractors.
Mapdpacn uTToXPEWONG TTOU OXETICETAI JE TNV KATABOAN E10POPWYV KOIVWVIKNG a0@AAIoNG:
Self delcatration in accordance with sections 123, 124 GWB (German Act against Restraints
od Competition). The self declaration must be submitted and signed by every member
involved in case of a bidding consortium and/or a loan of eligibilty and/or subcontractors.
Mapdpacon uTToxpPEWOEWY OTOUG TOUEIG Tou TrepIBaAAovTIkoU dikaiou: Self delcatration in
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The
self declaration must be submitted and signed by every member involved in case of a bidding
consortium and/or a loan of eligibilty and/or subcontractors.
Mapdpacon UTTOXPEWOEWY OTOUG TOUEIG TOU KOIVWwVIKOU dikaiou: Self delcatration in
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The
self declaration must be submitted and signed by every member involved in case of a bidding
consortium and/or a loan of eligibilty and/or subcontractors.
Mapdpacon UTTOXPEWOEWY OTOUG TOUEIG TOU £pyaTikou dikaiou: Self delcatration in accordance
with sections 123, 124 GWB (German Act against Restraints od Competition). The self
declaration must be submitted and signed by every member involved in case of a bidding
consortium and/or a loan of eligibilty and/or subcontractors.
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AgepeyyuoTnta: Self delcatration in accordance with sections 123, 124 GWB (German Act
against Restraints od Competition). The self declaration must be submitted and signed by
every member involved in case of a bidding consortium and/or a loan of eligibilty and/or
subcontractors.

Mepiouoiakd oToixeia uTTd avaykaoTikn dlaxeipion atmod ekkabapioTtr: Self delcatration in
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The
self declaration must be submitted and signed by every member involved in case of a bidding
consortium and/or a loan of eligibilty and/or subcontractors.

AvaoToAn emmixelpnUaTiKwy dpacTtnpiotiTwy: Self delcatration in accordance with sections 123,
124 GWB (German Act against Restraints od Competition). The self declaration must be
submitted and signed by every member involved in case of a bidding consortium and/or a loan
of eligibilty and/or subcontractors.

KatdoTtaon avaAloyn Tng TTTwxXeuong, duvauel Tng €BVIKNAG vopoBbeaiag: Self delcatration in
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The
self declaration must be submitted and signed by every member involved in case of a bidding
consortium and/or a loan of eligibilty and/or subcontractors.

2oBapod eTayyeApaTiké TTapamTwua: Self delcatration in accordance with sections 123, 124
GWB (German Act against Restraints od Competition). The self declaration must be submitted
and signed by every member involved in case of a bidding consortium and/or a loan of
eligibilty and/or subcontractors.

2UMQWVIEG HE AAAOUG OIKOVONIKOUG QOPEIG HE OTOXO TN OTPERAWON TOou avTaywviouou: Self
delcatration in accordance with sections 123, 124 GWB (German Act against Restraints od
Competition). The self declaration must be submitted and signed by every member involved in
case of a bidding consortium and/or a loan of eligibilty and/or subcontractors.

2UYyKPOUOT CUPQEPOVTWY AOYW TNG CUPPETOXNG Tou 0Tn dladikaoia ouvayng Tng oupBaong:
Self delcatration in accordance with sections 123, 124 GWB (German Act against Restraints
od Competition). The self declaration must be submitted and signed by every member
involved in case of a bidding consortium and/or a loan of eligibilty and/or subcontractors.
ApeoN A EUUEON CUPPETOXN OTNV KATApPTIoN TNG TTapoucag diadikaoiag ouvayng ouupaong:
Self delcatration in accordance with sections 123, 124 GWB (German Act against Restraints
od Competition). The self declaration must be submitted and signed by every member
involved in case of a bidding consortium and/or a loan of eligibilty and/or subcontractors.
Mpdwpn AQEN, atrolnuiwoelg i AAAeg TTapouoleg Kupwoels: Self delcatration in accordance
with sections 123, 124 GWB (German Act against Restraints od Competition). The self
declaration must be submitted and signed by every member involved in case of a bidding
consortium and/or a loan of eligibilty and/or subcontractors.

Weudeic dNAWOEIG, aTTOKpUWN TTANPOPOPIWY, AVIKAVOTNTA TTAPOXAS TWV ATTAITOUPEVWY
EYYPAQWY 1 AWn TTANPOQPOPIWY EPTTIOTEUTIKOU XAPAKTAPA TTOU A@OPOUV TNV TTapouca
diadikaacia: Self delcatration in accordance with sections 123, 124 GWB (German Act against
Restraints od Competition). The self declaration must be submitted and signed by every
member involved in case of a bidding consortium and/or a loan of eligibilty and/or
subcontractors.

5. NapTida

5.1. NapTida: LOT-0001
Tithog: Organisation of a Marketing Programme for German Wine in USA
Mepiypan): The Service Provider shall routinely perform the following tasks as basic services
at a monthly fixed price including all external costs: 1. The Service Provider shall ensure an
appropriate infrastructure for the completion of his contractual obligations. This consists of an
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office / offices in the U.S. of America fully equipped with all the common means and channels
of modern communication. The normal business and availability hours shall be made public
and adhered to by the Service Provider. 2. General Basic Services The Service Provider shall
perform the following tasks as General Basic Services: a) Basic Information Service and
Correspondence - Particularly regarding exporters, agents, supermarkets, specialist retailers,
catering trade, media and consumers - Consulting service for German wine and sparkling wine
producers for entering or already working on the US market - Creation and maintenance of a
network of important and relevant contacts and multipliers in the U.S. of America in order to
perform these responsibilities - In correspondence and consultation, alternatives to in-person
meetings should be considered, such as virtual meetings. b) Retail trade/Catering Trade
/Importers/Wine Market - Identifying market potentials, concrete needs and opportunities for
cooperation for German wine and sparkling wine producers - Continuous compilation and
updating of lists of US wine retailers, agents, distributors, supermarkets, top hotels and
selected restaurants (including contact person for wine procurement) - Adaptation of existing
promotional material - Distribution and shipment of promotional materials. - Cooperation with
potential partners ( Sommelier-cooperations, Trade Sponsors, press clubs...) - Attendance at
important/influental meetings c) Statistics/Market Research/Marketing Strategy for the U.S. of
America - Development of an appropriate marketing strategy for the generic marketing of the
Wines of Germany office in the U.S. of America corresponding to the market situation and in
line with the general strategy of DWI - Transmission of statistics/market research - Continuous
transmission of statistics in relation to the use of social media (number of followers, etc.) -
Quarterly report on general activities. d) Other Basic Services - Storage of POS material and
banners - Attendance of an annual meeting of all Wines of Germany offices in Germany by the
team leader/Head of Campaign (about 4 days) 3. Basic Public Relation Services The Service
Provider shall perform the following tasks as Basic Public Relation Services at a monthly fixed
price including all external costs (including, but not limited to, subscriptions to relevant
magazines or journals): - Continuous monitoring of the US media landscape - Expert point of
contact for media representatives - Regular summary of current media clippings (TV, print and
internet) - Reports on the current situation and changes in politics and the wine sector -
Creation and distribution of generic press releases related to the DWI or German wine in
general - Creation and distribution of basic information publications related to the DWI or
German wine in general. 4. Basic Internet and Social Media Services The Service Provider
shall perform the following tasks as Basic Internet and Social Media Services at a monthly
fixed price including all external costs (including, but not limited to, language adaptations if
required -see the "Important Notice" below): a) Website maintenance - The existing website
available under https://germanwineusa.com/ shall be maintained, regularly updated, and
further developed. They shall be the central point of contact and information and shall be
linked to all other social media channels in connection with the campaign. They shall contain
all events and press releases as well as information on German wines in the USA - All content
management shall be provided by the bidder, while the DWI shall provide an already existing
Open Source Typo3 Content Management System (CMS) and host the required server. If
necessary, the Service Provider will get an introduction for the Typo 3 CMS. It will be
mandatory for the bidder to work within the CMS of the DWI. - The regular content creation as
well as the content adaption and maintenance of the website about German wines are
mandatory. In the case that new templates are needed the bidder shall ensure that the created
content by the bidder or any third party is in line with the Cl and CD of the DWI. This refers to
any possible technical implementation of suitable templates, extensions, plugins, etc. including
new content. The bidder shall ensure that the content of the websites is checked daily for
relevance of data and updated at least weekly. b) Internet and Social Media - Content creation
and maintenance of all relevant social media networks e.g. Instagram, Facebook, video

313541-2026 Page 4/10


https://germanwineusa.com/

channels, etc.). Social media channels must be updated at least once a week with unique
content containing added value. 5.Additional Services Upon separate request by the DWI, the
Service Provider shall also perform the following tasks as additional serviservices. These
additional services will be put forward based on the DWI"s general strategy and may vary from
year to year depending on budgets defined for the US market. a) Media and Trade Trips to
Germany b) Special Press Conferences in Relation to Current Events c) Other Marketing
Activities d) Events/Fairs/Presentations

Eowrtepiko avayvwpioTikd: DWI 2026-10

5.1.1. ZKomog
Xapaktipag TnG oupPaong: YTnpeaoieg
Kopia tagivopnon (cpv): 79340000 YTrnpeoieg S1a@ANIONG Kal HAPKETIVYK

5.1.2. Toémog ekTéAeong
Xwpa: Hvwpuéveg MoAiTeieg
OT11oUudNTIOTE GTN CUYKEKPIPEVN XWPO

5.1.3. EKTIHWPEVN SidpKelIa
Aiapkeia: 6 ‘Etn

5.1.4. Avavéwon
MEyIOTEG aVaVEWOTEIG: 5
AMeg TTAnpoopieg yia avavewoelg: The term of the tender agreement commences on 1st
January 2027 and shall expire on 31 December 2027 (which concludes one year). The
contract will subsequently be extended five times for successive one-year periods unless it is
terminated by either the DWI or the Service Provider by giving at least three months' written
notice of termination. The maximum term for this tender agreement is six years. Accordingly,
the tender agreement shall expire no later than 31st December 2032.

5.1.6. Tevikég TTAnpo@opieg
KaTt’ a1roKA€IOTIKOTNTO OUUHUETOXNA:
Agev TTAPOXWPEITAI CUPHPETOXN.
‘Epyo dnuéoiwv cupBdaoewy TTou XpnuatodoTeital ev OAw 1 ev Yépel atro Ta Taueia tng EE
H dnudaoia aupBacn KaAUTITETAI ATTO TN CUMPWVIa yia TIC dnuoaieg oupBdoclg (ZAY): oxI
H ev Adyw ouppaon civail emTiong KatdAANAn yia T IKPES Kal peoaieg emixeipnoeig (MME): oxi

5.1.7. Zrpatnyikég dSnuooieg cupPAoEIg
2TOXO0G TwV OTPATNYIKWY dnuociwv cuppfaocewv: Kauyia otpatnyikr) dnuocia cuupacn

5.1.9. Kpitpia €mAoyng
Mnyég Twv KpITnpiwv emAoynig: MNMpokrpuén
Kpitrip1o: AANEG OIKOVOUIKEG 1} XPNMATOOIKOVOUIKEG ATTAITACEIG
Mepiypar) Tou Kpitnpiou etmAoyrg: Company presentation attachement

Kpithpio: ETrayyeApaTikr) ao@AaAion atrolnuiwong yia eTTayyEAPNATIKOUG KIVOUVOUG

Meprypar) Tou Kpitnpiou emAoyng: Self-declaration confirming professional/commercial
liability insurance with a coverage of at least 1.000,000.00EUR for each of personal injury and
200,000.00 EUR for each of property damage, or a declaration that such insurance will be
obtained prior to the commencement of the contract.

Kpitpio: [Mevikog €TH010G TCipog
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Meprypar) Tou Kpitnpiou €mAoyng: The annual turnover of each of the last three completed
business years shall amount to a minimum of 500,000.00 EUR. If a bidder's annual turnover is
lower than the minimum, its request to participate will not be considered.

Kpithpio: Avo@opEg 0 KABOPIOPEVES UTTNPETIEG

Mepiypan Tou Kpitnpiou emAoyng: Self-declaration confirming that the bidder has an active
network of multipliers in trade and gastronomy in the wine/food/beverage sector as well as
contacts to trade and public media in the U.S. of America.

Kpitpio: Ava@opég o€ KaBOoPIOPEVES UTTNPETIES

Mepiypar Tou Kpitnpiou etmAoyng: Provide an appropriate references from contracts
performed in the past of major services provided in the last five years - calculated from the
date of publication of this notice. The reference must cover several different marketing and PR
activities for a client, with the "gastronomy and trade" sector in the U.S. of America as target
group.

Ta kpiTpia Ba xpnoigoTroinBouyv yia TNV €TTIAOYK Twv uTToWn@iwv TTou 6a KAnBouv va
OUMMETAOYXOUV OTO BeUTEPO OTADIO TNG OIOBIKATIAG

21G0uion (TT0000T0, Yéan Tiun): 35,00

Kpitpio: Ava@opég o€ KaBOPIOPEVES UTTNPETIES

Meprypar Tou Kpitnpiou etmAoyng: Provide an appropriate references from contracts
performed in the past of major services provided in the last five years - calculated from the
date of publication of this notice. The reference must cover several different marketing and PR
activities for a client, with the "gastronomy and trade" sector in the U.S. of America as target
group.

Ta kpiTpia Ba xpnoigotroinBouyv yia TNV €TTIAOYK TwV UTToWn@iwv TTou 6a KAnBouv va
OUMMETAOYXOUV OTO BeUTEPO OTADIO TNG OIOBIKATIAG

21G0uion (TT0000T0, Yéan Tiun): 35,00

Kpitpio: Ava@opég o€ KaBOoPIOPEVES UTTNPETIES

Meprypan Tou kpitnpiou emAoyng: Qualification of the team leader/Head of Campaign/project
team:Self-declaration about the Staff or technical bodies that are planned to be involved in the
provision of the services, regardless of whether they form part of the undertaking or not, in
particular those staff members or bodies that will be responsible for quality control.

Ta kpITApla Ba xpnoiygoTroinBouyv yia Tnv €TIAOYN TwWV UTTown@iwy TTou Ba KAnBouv va
OUUMETAOXOUV OTO BEUTEPO OTADIO TNG DIABIKATIOG

21G0uion (TTo000T0, péon Tiun): 30,00

Kpithpio: MéTpa yia Tnv €ac@aAion TngG TToIdTnTag

Mepiypar) Tou kKpitnpiou emAoyng: Self-certify the knowledge of the required languages: Head
of Campaign: English as native language or excellent English language skills with the ability to
discuss business subjects including marketing, sales, and product management in English
(language level C2). Project team: English as native language or excellent English language
skills with the ability to discuss business subjects including marketing, sales, and product
management in English (language level C2).

KpItTip1o: AAAEG OIKOVOMIKEG 1) XPNMOTOOIKOVOMIKEG OTTAITACEIG

Mepiypaer) Tou kpiTnpiou emmAoyng: If applicable: Declaration of a bidding consortium and/or
the use of subcontractors
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Kpitipio: Atraitnon yia adeia A HEAOG O€ OUYKEKPIPEVN OpYyAvwWOn Yia CUPPBAOEIG UTTNPEDIWY
Meprypar) Tou Kpitnpiou emAoyng: Grounds for exclusion pursuant to Article 5 k) of
Regulation (EU) No. 833/2014- Submission of the completed self-declaration

NMAnpo@opieg oXeTIKA pe TO SeUTEPO OTASIO o€ Siadikaoia dUo oTadiwv:

EAGx10T0G apIBudS utTown@iwy TTou Ba KANBoUV va CUPPETAOXOUV OTO BEUTEPO OTADIO TNG
d1adikaaciag: 3

MéyioTog apiBudg utrown@iwv TTou Ba KANBoUV va CUPPETAOXOUV OTO OEUTEPO OTADIO TNG
d1adikaaciag: 3

H diodikaoia die¢ayeTal e dI0dOXIKEG PATEIC. 2€ KABE PAOT), OPIOUEVOI CUPUETEXOVTEG NTTOPET
Va OTTOKAEIOTOUV

O ayopaoTAg diatnpei To dikaiwpa va avaBéoel Tn ouupacn BACE! TWV APXIKWY TTPOCPOPWIV
XWPIG TTEPAITEPW DIATTPAYUATEUCEIG

5.1.10. Kpithpla avadeong
Kpitpio:
Eidog: Tiun
Ovopaaoia: Price
Mepiypaon): Average price for one estimated year in the period Jan.2027-Dec.2032
Katnyopia Tou kpitnpiou avdBeong Bapog: Z1a0uion (TTooooTo, akpIREG)
ApiBudg kpitnpiou avabeong: 32,5
Kpitpio:
Eidog: MoidétnTa
Ovopagoia: Implementation concept
Mepiypan: Implementation concept table top presentation
Katnyopia tou kpitnpiou avdBeong Bapog: Z1a0uion (TTooooTo, akpIREG)
ApiBudg kpitnpiou avabeong: 7,5
Kpitpio:
Eidog: MoidétnTa
Ovopagoia: Conceptual idea
Mepiypaer): Conceptual idea
Katnyopia tou kpitnpiou avdBeong Bapog: Z1a0uion (TTooooTo, akpIREG)
ApiBudg kpitnpiou avabeong: 12,5
Kpitpio:
Eidog: MoidtnTa
Ovouaaia: Marketing Strategy
Mepiypaen): Marketing Strategy (incl. social media) for the U.S. of America
Katnyopia tou kpitnpiou avdBeong Bapog: Z1a0uion (TTooooTo, akpIREG)
ApiBudg kpitnpiou avabeong: 7,5
Kpitpio:
Eidog: MoidotnTa
Ovopagoia: Presentation
Mepiypaer: makeup and structure of content
Katnyopia tou kpitnpiou avdBeong Bapog: Z1a0uion (TTooooTo, akpIREG)
ApiBudg kpitnpiou avabeong: 5
Kpitpio:
Eidog: MoidétnTa
Ovopagoia: Presentation
Mepiypaer): Comprehensibility of the presented contents
Katnyopia tou kpitnpiou avdBeong Bapog: Z1a0uion (TTooooTo, akpIREG)
ApIBudg kpitnpiou avabeong: 5
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Kpitipio:

Eidog: MoidmnTa

Ovopaoia: Presentation

Mepiypaon: Overall impression of the presentation

KaTnyopia Tou kpitnpiou avabeong Bapog: Z1a0uion (TTooooTd, akpIRES)
ApiBudg kpitnpiou avabeong: 10

Kpitipio:

Eidog: MoidmnTa

Ovopaoia: Sustainability

Mepiypaen): Sustainability Plan

KaTnyopia tou kpitnpiou avabeong Bapog: Z1a0uion (TTooooTd, akpIRES)
ApiBudg kpitnpiou avabeong: 20

5.1.11. 'Eyypa@a dnuociwv cupfdocewyv
FAWOOEG OTIG OTTOIEG €ival ETTIONUWG dIABECIPa Ta £yypaga TNG dnudoiag cupBaong: ayyAka
MpoBeoyia aItiuaTog yia Tapoxr mpoodeTwy TAnpogopiwv: 01/06/2026 23:59:59 (UTC+02:
00) Qpa AvatoAikng Eupwtrng, Bepivr) wpa KevTpikng Eupwtrng
AieuBuvon Twv eyypaewy TnG dnuoaciag ocuuBaong: hitps://www.dtvp.de/Satellite/notice
/CXP4YWSMNPL/documents
Ad hoc diauAog emiKoIVwviag:
URL: https://www.dtvp.de/Satellite/notice/ CXP4YWSMNPL

5.1.12. Opol dnuooiwv cuppacewv
‘Opol Tng diadikaciag:
EKTIMWPEVN NUEPOMNVIA ATTOOTOANG TWV TTPOCKARCEWY UTTOBOANG TTpoc@opwyv: 12/06/2026
‘Opol1 utrofBoAng:
HAeKTPOVIKY UTTOBOAN: YTTOXPEWTIKN
AielBuvon yia uttoBoAn: https://www.dtvp.de/Satellite/notice/ CXP4YWSMNPL
MAWOOEG OTIG OTTOIEG UTTOPOUV Va UTTOBANBOUV OI TTPOCPOPEG 1 Ol AITHOEIG CUPUETOXNG:
YEPHAVIKE, ayyAIK&
HAEKTPOVIKOG KATAAOYOG: Agv ETITPETTETAI
MapaAhayég: Agv eTITPETTETAI
O1 TTpooPEPOVTEG UTTOPOUV Va UTTORBAAOUV TTEPICTOTEPEG ATTO Hia TIPOCYOPES: AgV ETTITPETTETAI
MpoBeouia TTapaAafng Twv airfoewy cuppetoxns: 08/06/2026 11:00:00 (UTC+02:00) Qpa
AvatoAikng EupwTrng, Bepivil wpa Kevtpikng Eupwtng
NMAnpo@opieg TTou uTTOPOUV va CUUTTANPWOOUV PeTA TN AREN TnG TTpoBecuiag uTTOoBOANRG

Katd Tn SIAKPITIKA EUXEPEID TOU QyOPAOTH, OPICHEVA EyYPa@a OXETIKA PE TOV TTPOCQPEPOVTA
TTOU AgiTTouv ptTopouv va uttoAnBouv apydTepa.

MpbdoBeTec TANpoopies: The DWI may, but is not obliged to, request candidates/tenderers to
submit missing undertaking-related documentation or to clarify incomplete undertaking-related
documentation, including but not limited to self-declarations, information, certificates or other
means of proof within an appropriate time limit set by the DWI and in compliance with the
principles of transparency and equal treatment.

‘Opol Tng ouppaong:

H oUuBaon mpétmel va ekTeAEiTal aTo TTAQICIO TTPOYPAUUATWY TTPOCTATEUOPEVNG ATTAOXOANONG:
Oxi

Opol oxeTIKa Pe TNV ekTéEAEON TNG oUPPBaonG: It is a special condition relating to the
performance of this contract that the applicants, members of bidding consortia and
subcontractors have to declare the absence of a conflict of interest.A conflict of interest exists,
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in particular, for a (single) commercial importer/wholesaler of (German) wine. Due to the DWI's
legal mandate and the European framework (Regulation (EU) No 1308/2013, No 2021/2117
and Notification SA.54935 (2019/N), DWI may only carry out non-competitive worldwide
marketing activities in cooperation with German producers. Therefore, any measures that are
taken have to basically benefit all (wine) producers of the (wine) product type concerned.In
case of bidding consortia, a self-declaration is required from each individual member of the
consortium. Any applicant, member of a bidding consortium or sub-contractor not submitting
this declaration will be excluded from further participation

HAekTpOVIKN TIMOAGYNON: YTTOXPEWTIKN

Oa xpnoipoTtroinBei NAeKTPOVIKA TTapayyeAia: oxl

©a xpnoipoTroinBei NAeKTPOVIKA TTANPWHN: 6XI

5.1.15. Texvikég
Zupguwvia-trAaiolo:
2UMQWVIO-TTAQICI0, XWPIG ETTAVEKKIVNON dlIaYWVIOUOU
MéyioTog apiBudg cuppeTeEXOVTWY: 1
AImioAdynon 1ng didpkelag TG cupwviag-tmAaiciou: The German Wine Insitute has been
working with foreign agencies for over 30 years. These agencies act as official representatives
of the German Wine Institute. The target group consits of German wine producers, the media,
the gastronomy and trade sector including end consumers in the respective target countries.
The experience of over 30 years has shown, that it takes at least three years for an agency to
develop a sufficient network of members of the afroementioned target group. From a
marketing perspective it has been proven, that the inital investments made only start to
amortize after this point in time. From this point on, after having built the network with the
media and the gastronomy and trade sector and the mentioned representation is achieved,
agency services start to become effective in a marketing sense, which enables the agencies to
place marketing stategies and goals in an efficient way. The neccessary investment volume on
both sides, on the service provider's and client's side, is considered a recignized reason to
deviate from the standard term of four (4) years for a framework contract by the public
procurement jurisdiction.
NMAnpo@opieg OXETIKA PE TO SUVAMIKO CUOTNHA OYOPWV:
Kavéva duvapikd ouoTnua ayopwyv

5.1.16. MepaiTépw TTANpOoPoOpieg, dilapecoAdBnon Kal TTPooPuUYNR
Opyaviopog Tpoo@uyng: Vergabekammer des Bundes
Opyaviopog TTapoxns TTPOCOETWY TTANPOPOPIWYV OXETIKA PE TN diadikaoia dnuoaciwv
ouppBacewv: Deutsches Weininstitut GmbH
OpyavioPog TTaPOXNG TTEPICOOTEPWY TTANPOPOPIWYV TWV dIAdIKACIWY TTPOCPUYAG:
Vergabekammer des Bundes
Opyaviopog TrapaAaBnig aimjoewy ocuppetoxng: Deutsches Weininstitut GmbH

8. Opyaviouoi

8.1. ORG-0001
Emrionun ovouaoia: Deutsches Weininstitut GmbH
ApiBué¢ karaxwpiong: 000
Tayudpopikn dieuBuvon: Platz des Weines 2
M6An: Bodenheim
TaxudpouIKOG KWAIKAG: 55294
YTmrodiaipeon xwpag (NUTS): Mainz-Bingen (DEB3J)
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Xwpa: Meppavia

Email: vergabe@deutscheweine.de

TnAépwvo: 000

HAekTpovikr) dieuBuvon: https://www.deutscheweine.de/

P6Aol autoU Tou opyaviouou:

AyopaoTig

Opyaviopog TTapoxns TTPOCOETWY TTANPOPOPIWYV OXETIKA PE TN dladikaoia dnuoaciwv
oupBacewv

Opyaviopog TTapaAaBig AITACEWY CUPPETOXNG

8.1. ORG-0002
Emionun ovopooia: Vergabekammer des Bundes
Ap1Bu6G karaxwpiong: 000
Taxudpouikr) dicuBuvon: Villemombler Stralle 76
M6An: Bonn
TaxudpouIkog Kwdikag: 53123
Ymodiaipeon xwpag (NUTS): Bonn, Kreisfreie Stadt (DEA22)
Xwpa: Mepuavia
TnAépwvo: +49 4922-894990
Qag: +49 4922-89499163
P6Aol autoU Tou opyaviouou:
Opyaviopog TTPocPUYNG
Opyaviouog TTapoxrG TTEPICTOTEPWYV TTANPOPOPIWY TWV BIAdIKACIWY TTPOCPUYAG

8.1. ORG-0003
Emionun ovopaoia: Datenservice Offentlicher Einkauf (in Verantwortung des
Beschaffungsamts des BMI)
ApiBudg karaxwpiong: 0204:994-DOEVD-83
M6An: Bonn
TaxudpouIkog Kwdikag: 53119
YTmrodiaipean xwpag (NUTS): Bonn, Kreisfreie Stadt (DEA22)
Xwpa: Mepuavia
Email: noreply.esender_hub@bescha.bund.de
TnAépwvo: +49228996100
P6Aol autoU Tou opyaviouou:
TED eSender

MAnpo@opisg TpokApUENG

AvayvwplioTiké/Ekdoon TTpokApuéng: b4644509-57e7-4d8b-b1fc-2296d7924535 - 01
Eidog evrutTou: Alaywviopog

Eidog mrpokApuéng: Mpoknpugn cupBaong i ocuuBacng TTapaxwpenong — TUTTOTTOINUEVO
KaBeoTWG

YTro€idog TrpokApuéng: 16

Hugpopnvia atrooToArng Tng Tpoknpugng: 06/05/2026 14:33:28 (UTC+02:00) Qpa AvatoAiKrig
EupwTng, Bepiviy wpa Kevtpikrg Eupwtng

MAWOoOoEG OTIG OTTOIEG DIATIOETAI ETTIONUA N TTOPOUCA TTPOKAPUEN: ayyAIKA

ApIBudg dnuoaoicuong Tng TTpoknipugns: 313541-2026

ApiBudg Teuxoug EE S: 88/2026

Huepopnvia dnuoacicuong: 07/05/2026
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