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See the notice on TED website

213776-2026 - Competition
Ireland – Advertising services – Media Planning and Buying Services for Safefood
OJ S 61/2026 27/03/2026
Contract or concession notice – standard regime
Services

1. Buyer

1.1.  Buyer
Official name: safefood
Email: research@safefoood.net
Legal type of the buyer: Body governed by public law
Activity of the contracting authority: General public services

2. Procedure

2.1.  Procedure
Title: Media Planning and Buying Services for Safefood
Description: Safefood wish a competitive process for the establishment of a single party 
framework agreement for Media Planning and Buying Services. The services to be provided 
will include the provision of integrated media planning and buying service across all media 
channels for Safefood, together with the provision of integrated strategic media 
communications planning. Safefood also requires an understanding of target audiences and 
their behaviours and motivations. Services shall include the following: 1.Analysis of the media 
consumption habits on the island of Ireland (North and South) of audiences targeted by 
Safefood communications. 2.Detailed analysis of all relevant media channels and updates on 
media market trends. 3.Assistance with development of Safefood integrated marketing 
communications plans. 4.Preparation of media strategy and media plan in response to 
Safefood campaign briefs. 5.Advice and assistance on any media planning and buying issues 
relating to advertising campaigns undertaken by or on behalf of Safefood in response to the 
brief provided. 6.Purchase of media space as per prices and quality parameters that will be set 
on behalf of Safefood. Responsibility for the negotiation and buying of media across all media 
channels. This may include Paid Search, Social Media advertising and all digital media 
channels. 7.Ongoing analysis of media performance while in campaign (e.g. Costs, TVRs, 
GRPs, Impressions, Views, Coverage/Frequency, access to required quality of media 
inventory), noting any issues and advising, in a timely manner, of recommended remedial 
actions in order to deliver optimal communication levels. 8.Recommendation of social media 
strategies and advice on trends in the use of social media platforms. Please note, Safefood 
manages, and will continue to manage its own social media platforms 9.As required, sourcing, 
negotiation and buying of sponsorship for advertising campaigns, for advertiser-funded TV 
programmes, for media sponsorships, for media promotions and for media partnerships in 
accordance with agreed media strategies. 10.From time to time, Safefood may require the 
media agency to provide information on ad category or industry spends for particular sectors 
(e.g. soft drinks/confectionery). 11.Provision, on a timely basis, of post-campaign reports 
against buying objectives and targets. This is to include media pricing reporting and variances. 
12.Advising in post campaign reports, where improvements in performance can be made for 
future campaigns. 13.To liaise and co-operate with Safefood’s creative advertising services 
agencies, its public relations agencies and other third parties, including media outlets, digital 
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partners and print and production companies, as required for the successful delivery of 
effective media communications. 14.Implementing and operating a rigorous quality control 
system to monitor the provision of the Services in accordance with agreed practices and 
procedures. 15.The operation of strict budgetary controls and reporting systems in relation to 
the provision of the Services, including without limitation in respect of media fees and media 
costs. 16.Submission (if requested) to media buying performance auditing by such persons as 
Safefood may designate from time to time during the Term and for a period of three (3) years 
thereafter, including the timely provision of data required by any Auditor. 17.Addressing ad hoc 
requests from Safefood in relation to tactical opportunities that may arise from time to time. 18.
Analysis and interpretation of Safefood data to assess its impact upon media planning and 
buying decisions. 19.All work to be carried out in compliance to Safefood brand guidelines. 
PLEASE ALSO REFER TO THE QUALIFICATION QUESTIONNAIRE DOCUMENT
Procedure identifier: aaf09e86-6257-46f5-b5d4-621eab9555ac
Type of procedure: Negotiated with prior publication of a call for competition / competitive with 
negotiation
The procedure is accelerated: no

2.1.1.  Purpose
Main nature of the contract: Services
Main classification (cpv): 79341000 Advertising services
Additional classification (cpv): 79341100 Advertising consultancy services, 79340000 
Advertising and marketing services, 79341200 Advertising management services, 79341400 
Advertising campaign services

2.1.2.  Place of performance
Country subdivision (NUTS): South-West (IE053)
Country: Ireland

2.1.3.  Value
Estimated value excluding VAT: 4 000 000,00 EUR
Maximum value of the framework agreement: 4 000 000,00 EUR

2.1.4.  General information
Legal basis: 
Directive 2014/24/EU

2.1.6.  Grounds for exclusion
Sources of grounds for exclusion: Procurement Document

5. Lot

5.1.  Lot: LOT-0001
Title: Media Planning and Buying Services for Safefood
Description: Safefood wish a competitive process for the establishment of a single party 
framework agreement for Media Planning and Buying Services. The services to be provided 
will include the provision of integrated media planning and buying service across all media 
channels for Safefood, together with the provision of integrated strategic media 
communications planning. Safefood also requires an understanding of target audiences and 
their behaviours and motivations. Services shall include the following: 1.Analysis of the media 
consumption habits on the island of Ireland (North and South) of audiences targeted by 
Safefood communications. 2.Detailed analysis of all relevant media channels and updates on 
media market trends. 3.Assistance with development of Safefood integrated marketing 
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communications plans. 4.Preparation of media strategy and media plan in response to 
Safefood campaign briefs. 5.Advice and assistance on any media planning and buying issues 
relating to advertising campaigns undertaken by or on behalf of Safefood in response to the 
brief provided. 6.Purchase of media space as per prices and quality parameters that will be set 
on behalf of Safefood. Responsibility for the negotiation and buying of media across all media 
channels. This may include Paid Search, Social Media advertising and all digital media 
channels. 7.Ongoing analysis of media performance while in campaign (e.g. Costs, TVRs, 
GRPs, Impressions, Views, Coverage/Frequency, access to required quality of media 
inventory), noting any issues and advising, in a timely manner, of recommended remedial 
actions in order to deliver optimal communication levels. 8.Recommendation of social media 
strategies and advice on trends in the use of social media platforms. Please note, Safefood 
manages, and will continue to manage its own social media platforms 9.As required, sourcing, 
negotiation and buying of sponsorship for advertising campaigns, for advertiser-funded TV 
programmes, for media sponsorships, for media promotions and for media partnerships in 
accordance with agreed media strategies. 10.From time to time, Safefood may require the 
media agency to provide information on ad category or industry spends for particular sectors 
(e.g. soft drinks/confectionery). 11.Provision, on a timely basis, of post-campaign reports 
against buying objectives and targets. This is to include media pricing reporting and variances. 
12.Advising in post campaign reports, where improvements in performance can be made for 
future campaigns. 13.To liaise and co-operate with Safefood’s creative advertising services 
agencies, its public relations agencies and other third parties, including media outlets, digital 
partners and print and production companies, as required for the successful delivery of 
effective media communications. 14.Implementing and operating a rigorous quality control 
system to monitor the provision of the Services in accordance with agreed practices and 
procedures. 15.The operation of strict budgetary controls and reporting systems in relation to 
the provision of the Services, including without limitation in respect of media fees and media 
costs. 16.Submission (if requested) to media buying performance auditing by such persons as 
Safefood may designate from time to time during the Term and for a period of three (3) years 
thereafter, including the timely provision of data required by any Auditor. 17.Addressing ad hoc 
requests from Safefood in relation to tactical opportunities that may arise from time to time. 18.
Analysis and interpretation of Safefood data to assess its impact upon media planning and 
buying decisions. 19.All work to be carried out in compliance to Safefood brand guidelines. 
PLEASE ALSO REFER TO THE QUALIFICATION QUESTIONNAIRE DOCUMENT
Internal identifier: 0

5.1.1.  Purpose
Main nature of the contract: Services
Main classification (cpv): 79341000 Advertising services
Additional classification (cpv): 79341100 Advertising consultancy services, 79340000 
Advertising and marketing services, 79341200 Advertising management services, 79341400 
Advertising campaign services

5.1.2.  Place of performance
Country subdivision (NUTS): South-West (IE053)
Country: Ireland

5.1.3.  Estimated duration
Duration: 48 Months

5.1.5.  Value
Estimated value excluding VAT: 4 000 000,00 EUR
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5.1.6.
 
General information
Reserved participation: 
Participation is not reserved.
Procurement Project not financed with EU Funds.
The procurement is covered by the Government Procurement Agreement (GPA): yes

5.1.7.  Strategic procurement
Aim of strategic procurement: No strategic procurement

5.1.9.  Selection criteria
Sources of selection criteria: Procurement Document
Information about the second stage of a two-stage procedure: 
Minimum number of candidates to be invited for the second stage of the procedure: 5
Maximum number of candidates to be invited for the second stage of the procedure: 5
The procedure will take place in successive stages. At each stage, some participants may be 
eliminated
The buyer reserves the right to award the contract on the basis of the initial tenders without 
any further negotiations

5.1.11.  Procurement documents
Languages in which the procurement documents are officially available: English
Languages in which the procurement documents (or their parts) are unofficially available: 
English
Deadline for requesting additional information: 10/04/2026 12:00:00 (UTC+00:00) Western 
European Time, GMT
Address of the procurement documents: https://www.etenders.gov.ie/epps/cft
/listContractDocuments.do?resourceId=7785647

5.1.12.  Terms of procurement
Terms of submission: 
Electronic submission: Required
Address for submission: https://www.etenders.gov.ie/epps/cft/viewTenders.do?
resourceId=7785647
Languages in which tenders or requests to participate may be submitted: English
Electronic catalogue: Not allowed
Tenderers may submit more than one tender: Allowed
Deadline for receipt of requests to participate: 27/04/2026 12:00:00 (UTC+00:00) Western 
European Time, GMT
Terms of contract: 
The execution of the contract must be performed within the framework of sheltered 
employment programmes: No
Electronic invoicing: Allowed
Electronic ordering will be used: no
Electronic payment will be used: yes

5.1.15.  Techniques
Framework agreement: 
Framework agreement, without reopening of competition
Maximum number of participants: 1
Information about the dynamic purchasing system: 
No dynamic purchase system

https://www.etenders.gov.ie/epps/cft/listContractDocuments.do?resourceId=7785647
https://www.etenders.gov.ie/epps/cft/listContractDocuments.do?resourceId=7785647
https://www.etenders.gov.ie/epps/cft/viewTenders.do?resourceId=7785647
https://www.etenders.gov.ie/epps/cft/viewTenders.do?resourceId=7785647
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5.1.16.  Further information, mediation and review
Review organisation: The High Court of Ireland
Organisation providing offline access to the procurement documents: safefood
Organisation providing more information on the review procedures: The High Court of Ireland
Organisation receiving requests to participate: safefood
Organisation processing tenders: safefood

8. Organisations

8.1.  ORG-0001
Official name: safefood
Registration number: N/A
Postal address: 7 Eastgate Avenue, Little Island, Cork
Town: Cork
Postcode: T45RX01
Country subdivision (NUTS): South-West (IE053)
Country: Ireland
Email: research@safefoood.net
Telephone: 0818 404 567
Internet address: https://www.safefood.net
Buyer profile: https://www.safefood.net
Roles of this organisation: 
Buyer
Organisation providing offline access to the procurement documents
Organisation receiving requests to participate
Organisation processing tenders

8.1.  ORG-0002
Official name: The High Court of Ireland
Registration number: The High Court of Ireland
Department: The High Court of Ireland
Postal address: Four Courts, Inns Quay, Dublin 7
Town: Dublin
Postcode: D07 WDX8
Country subdivision (NUTS): Dublin (IE061)
Country: Ireland
Email: HighCourtCentralOffice@courts.ie
Telephone: +353 1 8886000
Roles of this organisation: 
Review organisation
Organisation providing more information on the review procedures

8.1.  ORG-0003
Official name: European Dynamics S.A.
Registration number: 002024901000
Department: European Dynamics S.A.
Town: Athens
Postcode: 15125
Country subdivision (NUTS): Βόρειος Τομέας Αθηνών (EL301)
Country: Greece

mailto:research@safefoood.net
https://www.safefood.net
https://www.safefood.net
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Email: eproc-esender@eurodyn.com
Telephone: +30 2108094500
Roles of this organisation: 
TED eSender

Notice information

Notice identifier/version: 4e84f3bf-961c-41a0-a5bf-00dad4586ced  -  01
Form type: Competition
Notice type: Contract or concession notice – standard regime
Notice subtype: 16
Notice dispatch date: 25/03/2026 17:04:36 (UTC+00:00) Western European Time, GMT
Languages in which this notice is officially available: English
Notice publication number: 213776-2026
OJ S issue number: 61/2026
Publication date: 27/03/2026
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