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See the notice on TED website

313541-2026 - Hange
Saksamaa – Reklaami- ja turundusteenused – Organisation of a Marketing Programme for 
German Wine in USA
OJ S 88/2026 07/05/2026
Hanketeade või kontsessiooniteade – üldkord
Teenused

1. Hankija

1.1.  Hankija
Ametlik nimi: Deutsches Weininstitut GmbH
E-posti aadress: vergabe@deutscheweine.de
Hankija õiguslik vorm: Keskvalitsusasutuse kontrollitav riigi osalusega äriühing
Hankija tegevus: Majandus

2. Menetlus

2.1.  Menetlus
Pealkiri: Organisation of a Marketing Programme for German Wine in USA
Kirjeldus: The international activities of the DWI to promote the sale of quality wines from the 
13 German wine-growing regions are also focused overseas, including USA. In order to gain a 
market presence in the USA for the years 2027-2032, the strategy includes raising the interest 
of consumers for German wines and increasing or consolidating sales of German wine 
products in this country. To establish this market presence a Service Provider shall exercise 
consistent marketing and public relations work through multi-channel activities and provide 
information on German wines, German wine and sparkling wine producers and related topics 
relevant to the market.
Menetluse tunnus: abbbc9ac-90cd-49fb-9f63-d6db16f82837
Sisemine tunnus: DWI 2026-10
Menetluse liik: Väljakuulutamisega läbirääkimistega hankemenetlus / konkurentsipõhine 
läbirääkimistega hankemenetlus
Kiirendatud menetlus: ei

2.1.1.  Eesmärk
Lepingu olemus: Teenused
Peamine liigitus (cpv): 79340000 Reklaami- ja turundusteenused

2.1.2.  Lepingu täitmise koht
Riik: Ameerika Ühendriigid
Kõikjal asjaomases riigis

2.1.3.  Maksumus
Eeldatav maksumus käibemaksuta: 2 580 000,00 EUR
Raamlepingu maksimaalne maksumus: 4 128 000,00 EUR

2.1.4.  Üldine teave
Lisateave: #Bekanntmachungs-ID: CXP4YWSMNPL#
Õiguslik alus: 
Direktiiv 2014/24/EL

https://ted.europa.eu/et/notice/-/detail/313541-2026
mailto:vergabe@deutscheweine.de
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2.1.6.  Kõrvaldamise alused
Väljajätmise aluste allikad: Teade
Ainult siseriiklikest kõrvalejätmise alustest tulenevate kohustuste rikkumine: 
Kuritegelikus ühenduses osalemine: Self delcatration in accordance with sections 123, 124 
GWB (German Act against Restraints od Competition). The self declaration must be submitted 
and signed by every member involved in case of a bidding consortium and/or a loan of 
eligibilty and/or subcontractors.
Terroriakti toimepanek või terroristliku tegevusega seotud õigusrikkumised: Self delcatration in 
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The 
self declaration must be submitted and signed by every member involved in case of a bidding 
consortium and/or a loan of eligibilty and/or subcontractors.
Rahapesu või terrorismi rahastamine: Self delcatration in accordance with sections 123, 124 
GWB (German Act against Restraints od Competition). The self declaration must be submitted 
and signed by every member involved in case of a bidding consortium and/or a loan of 
eligibilty and/or subcontractors.
Pettus: Self delcatration in accordance with sections 123, 124 GWB (German Act against 
Restraints od Competition). The self declaration must be submitted and signed by every 
member involved in case of a bidding consortium and/or a loan of eligibilty and/or 
subcontractors.
Korruptsioon: Self delcatration in accordance with sections 123, 124 GWB (German Act 
against Restraints od Competition). The self declaration must be submitted and signed by 
every member involved in case of a bidding consortium and/or a loan of eligibilty and/or 
subcontractors.
Laste tööjõu kasutamine ja muud inimkaubanduse vormid: Self delcatration in accordance with 
sections 123, 124 GWB (German Act against Restraints od Competition). The self declaration 
must be submitted and signed by every member involved in case of a bidding consortium and
/or a loan of eligibilty and/or subcontractors.
Maksude tasumise kohustuse rikkumine: Self delcatration in accordance with sections 123, 
124 GWB (German Act against Restraints od Competition). The self declaration must be 
submitted and signed by every member involved in case of a bidding consortium and/or a loan 
of eligibilty and/or subcontractors.
Sotsiaalkindlustusmaksete tasumise kohustuse rikkumine: Self delcatration in accordance with 
sections 123, 124 GWB (German Act against Restraints od Competition). The self declaration 
must be submitted and signed by every member involved in case of a bidding consortium and
/or a loan of eligibilty and/or subcontractors.
Keskkonnaõiguse valdkonnas kohaldatavate kohustuste täitmata jätmine: Self delcatration in 
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The 
self declaration must be submitted and signed by every member involved in case of a bidding 
consortium and/or a loan of eligibilty and/or subcontractors.
Sotsiaalõiguse valdkonnas kohaldatavate kohustuste täitmata jätmine: Self delcatration in 
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The 
self declaration must be submitted and signed by every member involved in case of a bidding 
consortium and/or a loan of eligibilty and/or subcontractors.
Tööõiguse valdkonnas kohaldatavate kohustuste täitmata jätmine: Self delcatration in 
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The 
self declaration must be submitted and signed by every member involved in case of a bidding 
consortium and/or a loan of eligibilty and/or subcontractors.
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Maksejõuetus: Self delcatration in accordance with sections 123, 124 GWB (German Act 
against Restraints od Competition). The self declaration must be submitted and signed by 
every member involved in case of a bidding consortium and/or a loan of eligibilty and/or 
subcontractors.
Vara haldab likvideerija: Self delcatration in accordance with sections 123, 124 GWB (German 
Act against Restraints od Competition). The self declaration must be submitted and signed by 
every member involved in case of a bidding consortium and/or a loan of eligibilty and/or 
subcontractors.
Äritegevus on peatatud: Self delcatration in accordance with sections 123, 124 GWB (German 
Act against Restraints od Competition). The self declaration must be submitted and signed by 
every member involved in case of a bidding consortium and/or a loan of eligibilty and/or 
subcontractors.
Siseriikliku õiguse kohane samalaadne olukord, näiteks pankrot: Self delcatration in 
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The 
self declaration must be submitted and signed by every member involved in case of a bidding 
consortium and/or a loan of eligibilty and/or subcontractors.
Tõsine ametialane rikkumine: Self delcatration in accordance with sections 123, 124 GWB 
(German Act against Restraints od Competition). The self declaration must be submitted and 
signed by every member involved in case of a bidding consortium and/or a loan of eligibilty and
/or subcontractors.
Konkurentsi moonutamise eesmärgil teiste ettevõtjatega sõlmitud kokkulepped: Self 
delcatration in accordance with sections 123, 124 GWB (German Act against Restraints od 
Competition). The self declaration must be submitted and signed by every member involved in 
case of a bidding consortium and/or a loan of eligibilty and/or subcontractors.
Hankemenetluses osalemisega kaasnev huvide konflikt: Self delcatration in accordance with 
sections 123, 124 GWB (German Act against Restraints od Competition). The self declaration 
must be submitted and signed by every member involved in case of a bidding consortium and
/or a loan of eligibilty and/or subcontractors.
Otsene või kaude osalemine käesoleva hankemenetluse ettevalmistamisel: Self delcatration in 
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The 
self declaration must be submitted and signed by every member involved in case of a bidding 
consortium and/or a loan of eligibilty and/or subcontractors.
Ennetähtaegne lõpetamine, kahjutasu või võrreldavad sanktsioonid: Self delcatration in 
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The 
self declaration must be submitted and signed by every member involved in case of a bidding 
consortium and/or a loan of eligibilty and/or subcontractors.
Valeandmete esitamine, teabe esitamata jätmine, suutmatus nõutud dokumente esitada või 
selle menetluse kohta konfidentsiaalse teabe saamine: Self delcatration in accordance with 
sections 123, 124 GWB (German Act against Restraints od Competition). The self declaration 
must be submitted and signed by every member involved in case of a bidding consortium and
/or a loan of eligibilty and/or subcontractors.

5. Osa

5.1.  Osa: LOT-0001
Pealkiri: Organisation of a Marketing Programme for German Wine in USA
Kirjeldus: The Service Provider shall routinely perform the following tasks as basic services at 
a monthly fixed price including all external costs: 1. The Service Provider shall ensure an 
appropriate infrastructure for the completion of his contractual obligations. This consists of an 
office / offices in the U.S. of America fully equipped with all the common means and channels 
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of modern communication. The normal business and availability hours shall be made public 
and adhered to by the Service Provider. 2. General Basic Services The Service Provider shall 
perform the following tasks as General Basic Services: a) Basic Information Service and 
Correspondence - Particularly regarding exporters, agents, supermarkets, specialist retailers, 
catering trade, media and consumers - Consulting service for German wine and sparkling wine 
producers for entering or already working on the US market - Creation and maintenance of a 
network of important and relevant contacts and multipliers in the U.S. of America in order to 
perform these responsibilities - In correspondence and consultation, alternatives to in-person 
meetings should be considered, such as virtual meetings. b) Retail trade/Catering Trade
/Importers/Wine Market - Identifying market potentials, concrete needs and opportunities for 
cooperation for German wine and sparkling wine producers - Continuous compilation and 
updating of lists of US wine retailers, agents, distributors, supermarkets, top hotels and 
selected restaurants (including contact person for wine procurement) - Adaptation of existing 
promotional material - Distribution and shipment of promotional materials. - Cooperation with 
potential partners ( Sommelier-cooperations, Trade Sponsors, press clubs...) - Attendance at 
important/influental meetings c) Statistics/Market Research/Marketing Strategy for the U.S. of 
America - Development of an appropriate marketing strategy for the generic marketing of the 
Wines of Germany office in the U.S. of America corresponding to the market situation and in 
line with the general strategy of DWI - Transmission of statistics/market research - Continuous 
transmission of statistics in relation to the use of social media (number of followers, etc.) - 
Quarterly report on general activities. d) Other Basic Services - Storage of POS material and 
banners - Attendance of an annual meeting of all Wines of Germany offices in Germany by the 
team leader/Head of Campaign (about 4 days) 3. Basic Public Relation Services The Service 
Provider shall perform the following tasks as Basic Public Relation Services at a monthly fixed 
price including all external costs (including, but not limited to, subscriptions to relevant 
magazines or journals): - Continuous monitoring of the US media landscape - Expert point of 
contact for media representatives - Regular summary of current media clippings (TV, print and 
internet) - Reports on the current situation and changes in politics and the wine sector - 
Creation and distribution of generic press releases related to the DWI or German wine in 
general - Creation and distribution of basic information publications related to the DWI or 
German wine in general. 4. Basic Internet and Social Media Services The Service Provider 
shall perform the following tasks as Basic Internet and Social Media Services at a monthly 
fixed price including all external costs (including, but not limited to, language adaptations if 
required -see the "Important Notice" below): a) Website maintenance - The existing website 
available under  shall be maintained, regularly updated, and https://germanwineusa.com/
further developed. They shall be the central point of contact and information and shall be 
linked to all other social media channels in connection with the campaign. They shall contain 
all events and press releases as well as information on German wines in the USA - All content 
management shall be provided by the bidder, while the DWI shall provide an already existing 
Open Source Typo3 Content Management System (CMS) and host the required server. If 
necessary, the Service Provider will get an introduction for the Typo 3 CMS. It will be 
mandatory for the bidder to work within the CMS of the DWI. - The regular content creation as 
well as the content adaption and maintenance of the website about German wines are 
mandatory. In the case that new templates are needed the bidder shall ensure that the created 
content by the bidder or any third party is in line with the CI and CD of the DWI. This refers to 
any possible technical implementation of suitable templates, extensions, plugins, etc. including 
new content. The bidder shall ensure that the content of the websites is checked daily for 
relevance of data and updated at least weekly. b) Internet and Social Media - Content creation 
and maintenance of all relevant social media networks e.g. Instagram, Facebook, video 
channels, etc.). Social media channels must be updated at least once a week with unique 

https://germanwineusa.com/
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content containing added value. 5.Additional Services Upon separate request by the DWI, the 
Service Provider shall also perform the following tasks as additional serviservices. These 
additional services will be put forward based on the DWI"s general strategy and may vary from 
year to year depending on budgets defined for the US market. a) Media and Trade Trips to 
Germany b) Special Press Conferences in Relation to Current Events c) Other Marketing 
Activities d) Events/Fairs/Presentations
Sisemine tunnus: DWI 2026-10

5.1.1.  Eesmärk
Lepingu olemus: Teenused
Peamine liigitus (cpv): 79340000 Reklaami- ja turundusteenused

5.1.2.  Lepingu täitmise koht
Riik: Ameerika Ühendriigid
Kõikjal asjaomases riigis

5.1.3.  Eeldatav kestus
Kestus: 6 Aastad

5.1.4.  Uuendamine
Maksimaalne lepingu uuendamiste arv: 5
Muu informatsioon uuendamise kohta: The term of the tender agreement commences on 1st 
January 2027 and shall expire on 31 December 2027 (which concludes one year). The 
contract will subsequently be extended five times for successive one-year periods unless it is 
terminated by either the DWI or the Service Provider by giving at least three months' written 
notice of termination. The maximum term for this tender agreement is six years. Accordingly, 
the tender agreement shall expire no later than 31st December 2032.

5.1.6.  Üldine teave
Reserveeritud osalemine: 
Osalemine ei ole reserveeritud.
Hankeprojekt, mida rahastatakse täielikult või osaliselt ELi vahenditest
Hanke suhtes kohaldatakse riigihankelepingut (GPA): ei
See hange sobib ka väikestele ja keskmise suurusega ettevõtjatele (VKEd): ei

5.1.7.  Strateegilised hanked
Strateegilise hanke eesmärk: Ei kohaldata strateegilist hanget

5.1.9.  Kvalifitseerimistingimused
Valikukriteeriumide allikad: Teade
Kriteerium: Muud majanduslikud või finantsnõuded
Valikukriteeriumi kirjeldus: Company presentation attachement

Kriteerium: Professionaalne riski hüvitis kindlustus
Valikukriteeriumi kirjeldus: Self-declaration confirming professional/commercial liability 
insurance with a coverage of at least 1.000,000.00EUR for each of personal injury and 
200,000.00 EUR for each of property damage, or a declaration that such insurance will be 
obtained prior to the commencement of the contract.

Kriteerium: Üldine aastane käive
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Valikukriteeriumi kirjeldus: The annual turnover of each of the last three completed business 
years shall amount to a minimum of 500,000.00 EUR. If a bidder's annual turnover is lower 
than the minimum, its request to participate will not be considered.

Kriteerium: Viited määratud teenustele
Valikukriteeriumi kirjeldus: Self-declaration confirming that the bidder has an active network of 
multipliers in trade and gastronomy in the wine/food/beverage sector as well as contacts to 
trade and public media in the U.S. of America.

Kriteerium: Viited määratud teenustele
Valikukriteeriumi kirjeldus: Provide an appropriate references from contracts performed in the 
past of major services provided in the last five years - calculated from the date of publication of 
this notice. The reference must cover several different marketing and PR activities for a client, 
with the "gastronomy and trade" sector in the U.S. of America as target group.
Kriteeriume kasutatakse menetluse teise etappi kutsutavate taotlejate väljavalimiseks
Kaal (protsentides, vahemiku keskmine): 35,00

Kriteerium: Viited määratud teenustele
Valikukriteeriumi kirjeldus: Provide an appropriate references from contracts performed in the 
past of major services provided in the last five years - calculated from the date of publication of 
this notice. The reference must cover several different marketing and PR activities for a client, 
with the "gastronomy and trade" sector in the U.S. of America as target group.
Kriteeriume kasutatakse menetluse teise etappi kutsutavate taotlejate väljavalimiseks
Kaal (protsentides, vahemiku keskmine): 35,00

Kriteerium: Viited määratud teenustele
Valikukriteeriumi kirjeldus: Qualification of the team leader/Head of Campaign/project team:
Self-declaration about the Staff or technical bodies that are planned to be involved in the 
provision of the services, regardless of whether they form part of the undertaking or not, in 
particular those staff members or bodies that will be responsible for quality control.
Kriteeriume kasutatakse menetluse teise etappi kutsutavate taotlejate väljavalimiseks
Kaal (protsentides, vahemiku keskmine): 30,00

Kriteerium: Kvaliteedi tagamise meetmed
Valikukriteeriumi kirjeldus: Self-certify the knowledge of the required languages: Head of 
Campaign: English as native language or excellent English language skills with the ability to 
discuss business subjects including marketing, sales, and product management in English 
(language level C2). Project team: English as native language or excellent English language 
skills with the ability to discuss business subjects including marketing, sales, and product 
management in English (language level C2).

Kriteerium: Muud majanduslikud või finantsnõuded
Valikukriteeriumi kirjeldus: If applicable: Declaration of a bidding consortium and/or the use of 
subcontractors

Kriteerium: Teenuselepingute jaoks on vaja luba või kuulumist teatud organisatsiooni
Valikukriteeriumi kirjeldus: Grounds for exclusion pursuant to Article 5 k) of Regulation (EU) 
No. 833/2014- Submission of the completed self-declaration
Teave kaheetapilise menetluse teise etapi kohta: 
Menetluse teise etappi kutsutavate taotlejate miinimumarv: 3
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Menetluse teise etappi kutsutavate taotlejate maksimumarv: 3
Menetlus toimub järjestikuste etappidena. Igas etapis võidakse mõni osaleja kõrvaldada
Hankija jätab endale õiguse sõlmida leping esialgsete pakkumuste alusel ilma edasiste 
läbirääkimisteta

5.1.10.  Pakkumuste hindamise kriteeriumid
Kriteerium: 
Liik: Hind
Nimi: Price
Kirjeldus: Average price for one estimated year in the period Jan.2027-Dec.2032
Hindamise kaalukriteeriumi kategooria: Kaal (protsentides, täpne)
Hindamiskriteerium – arv: 32,5
Kriteerium: 
Liik: Kvaliteet
Nimi: Implementation concept
Kirjeldus: Implementation concept table top presentation
Hindamise kaalukriteeriumi kategooria: Kaal (protsentides, täpne)
Hindamiskriteerium – arv: 7,5
Kriteerium: 
Liik: Kvaliteet
Nimi: Conceptual idea
Kirjeldus: Conceptual idea
Hindamise kaalukriteeriumi kategooria: Kaal (protsentides, täpne)
Hindamiskriteerium – arv: 12,5
Kriteerium: 
Liik: Kvaliteet
Nimi: Marketing Strategy
Kirjeldus: Marketing Strategy (incl. social media) for the U.S. of America
Hindamise kaalukriteeriumi kategooria: Kaal (protsentides, täpne)
Hindamiskriteerium – arv: 7,5
Kriteerium: 
Liik: Kvaliteet
Nimi: Presentation
Kirjeldus: makeup and structure of content
Hindamise kaalukriteeriumi kategooria: Kaal (protsentides, täpne)
Hindamiskriteerium – arv: 5
Kriteerium: 
Liik: Kvaliteet
Nimi: Presentation
Kirjeldus: Comprehensibility of the presented contents
Hindamise kaalukriteeriumi kategooria: Kaal (protsentides, täpne)
Hindamiskriteerium – arv: 5
Kriteerium: 
Liik: Kvaliteet
Nimi: Presentation
Kirjeldus: Overall impression of the presentation
Hindamise kaalukriteeriumi kategooria: Kaal (protsentides, täpne)
Hindamiskriteerium – arv: 10
Kriteerium: 
Liik: Kvaliteet
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Nimi: Sustainability
Kirjeldus: Sustainability Plan
Hindamise kaalukriteeriumi kategooria: Kaal (protsentides, täpne)
Hindamiskriteerium – arv: 20

5.1.11.  Hankedokumendid
Keeled, milles hankedokumendid on ametlikult kättesaadavad: inglise keel
Lisateabe taotlemise tähtaeg: 01/06/2026 23:59:59 (UTC+02:00) Ida-Euroopa aeg, Kesk-
Euroopa suveaeg
Hankedokumentide aadress: https://www.dtvp.de/Satellite/notice/CXP4YWSMNPL/documents
Sihtotstarbeline teabevahetuskanal: 
URL: https://www.dtvp.de/Satellite/notice/CXP4YWSMNPL

5.1.12.  Hanke tingimused
Menetluse tingimused: 
Eeldatav kuupäev, millal saadetakse pakkumuste esitamise ettepanek: 12/06/2026
Esitamise tingimused: 
Elektrooniline esitamine: Nõutav
Esitamise aadress: https://www.dtvp.de/Satellite/notice/CXP4YWSMNPL
Keeled, milles võib pakkumusi või osalemistaotlusi esitada: saksa keel, inglise keel
Elektrooniline kataloog: Ei ole lubatud
Variandid: Ei ole lubatud
Pakkujad võivad esitada rohkem kui ühe pakkumuse: Ei ole lubatud
Osalemistaotluste esitamise tähtaeg: 08/06/2026 11:00:00 (UTC+02:00) Ida-Euroopa aeg, 
Kesk-Euroopa suveaeg
Teave, mida saab pärast esitamise tähtaega täiendada: 
Ostja äranägemisel võib osa puuduvad pakkujaga seotud dokumente esitada hiljem.
Lisateave: The DWI may, but is not obliged to, request candidates/tenderers to submit missing 
undertaking-related documentation or to clarify incomplete undertaking-related documentation, 
including but not limited to self-declarations, information, certificates or other means of proof 
within an appropriate time limit set by the DWI and in compliance with the principles of 
transparency and equal treatment.
Lepingutingimused: 
Lepingu täitmine peab toimuma kaitstud tööhõive programmide raames: Ei
Lepingu täitmisega seotud tingimused: It is a special condition relating to the performance of 
this contract that the applicants, members of bidding consortia and subcontractors have to 
declare the absence of a conflict of interest.A conflict of interest exists, in particular, for a 
(single) commercial importer/wholesaler of (German) wine. Due to the DWI's legal mandate 
and the European framework (Regulation (EU) No 1308/2013, No 2021/2117 and Notification 
SA.54935 (2019/N), DWI may only carry out non-competitive worldwide marketing activities in 
cooperation with German producers. Therefore, any measures that are taken have to basically 
benefit all (wine) producers of the (wine) product type concerned.In case of bidding consortia, 
a self-declaration is required from each individual member of the consortium. Any applicant, 
member of a bidding consortium or sub-contractor not submitting this declaration will be 
excluded from further participation
E-arveldamine: Nõutav
Kasutatakse elektroonilisi tellimusi: ei
Kasutatakse elektroonilisi makseid: ei

5.1.15.  Vahendid
Raamleping: 

https://www.dtvp.de/Satellite/notice/CXP4YWSMNPL/documents
https://www.dtvp.de/Satellite/notice/CXP4YWSMNPL
https://www.dtvp.de/Satellite/notice/CXP4YWSMNPL
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Raamleping ilmaminikonkursita
Osalejate maksimaalne arv: 1
Raamlepingu kestuse põhjendus: The German Wine Insitute has been working with foreign 
agencies for over 30 years. These agencies act as official representatives of the German Wine 
Institute. The target group consits of German wine producers, the media, the gastronomy and 
trade sector including end consumers in the respective target countries. The experience of 
over 30 years has shown, that it takes at least three years for an agency to develop a sufficient 
network of members of the afroementioned target group. From a marketing perspective it has 
been proven, that the inital investments made only start to amortize after this point in time. 
From this point on, after having built the network with the media and the gastronomy and trade 
sector and the mentioned representation is achieved, agency services start to become 
effective in a marketing sense, which enables the agencies to place marketing stategies and 
goals in an efficient way. The neccessary investment volume on both sides, on the service 
provider's and client's side, is considered a recignized reason to deviate from the standard 
term of four (4) years for a framework contract by the public procurement jurisdiction.
Teave dünaamilise hankesüsteemi kohta: 
Ei kohaldata dünaamilist hankesüsteemi

5.1.16.  Lisateave, lepitus ja vaidlustus
Vaidlustusorgan: Vergabekammer des Bundes
Organisatsioon, mis annab lisateavet hankemenetluse kohta: Deutsches Weininstitut GmbH
Organisatsioon, mis annab lisateavet vaidlustamise kohta: Vergabekammer des Bundes
Organisatsioon, millele laekuvad osalemistaotlused: Deutsches Weininstitut GmbH

8. Organisatsioonid

8.1.  ORG-0001
Ametlik nimi: Deutsches Weininstitut GmbH
Registreerimisnumber: 000
Postiaadress: Platz des Weines 2
Linn: Bodenheim
Sihtnumber: 55294
Riik – jaotus (NUTS): Mainz-Bingen (DEB3J)
Riik: Saksamaa
E-posti aadress: vergabe@deutscheweine.de
Telefon: 000
Internetiaadress: https://www.deutscheweine.de/
Selle organisatsiooni rollid: 
Hankija
Organisatsioon, mis annab lisateavet hankemenetluse kohta
Organisatsioon, millele laekuvad osalemistaotlused

8.1.  ORG-0002
Ametlik nimi: Vergabekammer des Bundes
Registreerimisnumber: 000
Postiaadress: Villemombler Straße 76
Linn: Bonn
Sihtnumber: 53123
Riik – jaotus (NUTS): Bonn, Kreisfreie Stadt (DEA22)
Riik: Saksamaa

mailto:vergabe@deutscheweine.de
https://www.deutscheweine.de/
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Telefon: +49 4922-894990
Faks: +49 4922-89499163
Selle organisatsiooni rollid: 
Vaidlustusorgan
Organisatsioon, mis annab lisateavet vaidlustamise kohta

8.1.  ORG-0003
Ametlik nimi: Datenservice Öffentlicher Einkauf (in Verantwortung des Beschaffungsamts des 
BMI)
Registreerimisnumber: 0204:994-DOEVD-83
Linn: Bonn
Sihtnumber: 53119
Riik – jaotus (NUTS): Bonn, Kreisfreie Stadt (DEA22)
Riik: Saksamaa
E-posti aadress: noreply.esender_hub@bescha.bund.de
Telefon: +49228996100
Selle organisatsiooni rollid: 
TED eSender

Teave teate kohta

Teate tunnus/versioon: b4644509-57e7-4d8b-b1fc-2296d7924535  -  01
Vormi liik: Hange
Teate liik: Hanketeade või kontsessiooniteade – üldkord
Teate alaliik: 16
Teate saatmise kuupäev: 06/05/2026 14:33:28 (UTC+02:00) Ida-Euroopa aeg, Kesk-Euroopa 
suveaeg
Keeled, milles käesolev teade on ametlikult kättesaadav: inglise keel
Teate avaldamise number: 313541-2026
ELT S väljaande number: 88/2026
Avaldamise kuupäev: 07/05/2026
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