See the notice on TED website

213776-2026 - Nadmetanje

Irska — Usluge oglasavanja — Media Planning and Buying Services for Safefood
OJ S 61/2026 27/03/2026
Obavijest o nadmetanju ili koncesiji — standardni rezim

Usluge
1. Kupac
1.1. Kupac

Sluzbeno ime: safefood
E-posta: research@safefoood.net
Pravni oblik kupca: Tijelo koje se ureduje javnim pravom
Djelatnost javnog narucitelja: Opce javne usluge

2. Postupak

2.1. Postupak
Naslov: Media Planning and Buying Services for Safefood
Opis: Safefood wish a competitive process for the establishment of a single party framework
agreement for Media Planning and Buying Services. The services to be provided will include
the provision of integrated media planning and buying service across all media channels for
Safefood, together with the provision of integrated strategic media communications planning.
Safefood also requires an understanding of target audiences and their behaviours and
motivations. Services shall include the following: 1.Analysis of the media consumption habits
on the island of Ireland (North and South) of audiences targeted by Safefood communications.
2.Detailed analysis of all relevant media channels and updates on media market trends. 3.
Assistance with development of Safefood integrated marketing communications plans. 4.
Preparation of media strategy and media plan in response to Safefood campaign briefs. 5.
Advice and assistance on any media planning and buying issues relating to advertising
campaigns undertaken by or on behalf of Safefood in response to the brief provided. 6.
Purchase of media space as per prices and quality parameters that will be set on behalf of
Safefood. Responsibility for the negotiation and buying of media across all media channels.
This may include Paid Search, Social Media advertising and all digital media channels. 7.
Ongoing analysis of media performance while in campaign (e.g. Costs, TVRs, GRPs,
Impressions, Views, Coverage/Frequency, access to required quality of media inventory),
noting any issues and advising, in a timely manner, of recommended remedial actions in order
to deliver optimal communication levels. 8.Recommendation of social media strategies and
advice on trends in the use of social media platforms. Please note, Safefood manages, and
will continue to manage its own social media platforms 9.As required, sourcing, negotiation
and buying of sponsorship for advertising campaigns, for advertiser-funded TV programmes,
for media sponsorships, for media promotions and for media partnerships in accordance with
agreed media strategies. 10.From time to time, Safefood may require the media agency to
provide information on ad category or industry spends for particular sectors (e.g. soft drinks
/confectionery). 11.Provision, on a timely basis, of post-campaign reports against buying
objectives and targets. This is to include media pricing reporting and variances. 12.Advising in
post campaign reports, where improvements in performance can be made for future
campaigns. 13.To liaise and co-operate with Safefood’s creative advertising services
agencies, its public relations agencies and other third parties, including media outlets, digital
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partners and print and production companies, as required for the successful delivery of
effective media communications. 14.Implementing and operating a rigorous quality control
system to monitor the provision of the Services in accordance with agreed practices and
procedures. 15.The operation of strict budgetary controls and reporting systems in relation to
the provision of the Services, including without limitation in respect of media fees and media
costs. 16.Submission (if requested) to media buying performance auditing by such persons as
Safefood may designate from time to time during the Term and for a period of three (3) years
thereafter, including the timely provision of data required by any Auditor. 17.Addressing ad hoc
requests from Safefood in relation to tactical opportunities that may arise from time to time. 18.
Analysis and interpretation of Safefood data to assess its impact upon media planning and
buying decisions. 19.All work to be carried out in compliance to Safefood brand guidelines.
PLEASE ALSO REFER TO THE QUALIFICATION QUESTIONNAIRE DOCUMENT
Identifikacijska oznaka postupka: aaf09e86-6257-46f5-b5d4-621eab9555ac

Vrsta postupka: Pregovaracki s prethodnom objavom poziva na nadmetanje / natjecateljski uz
pregovore

Postupak je ubrzan: ne

21.1. Svrha
Priroda ugovora: Usluge
Glavna klasifikacija (cpv): 79341000 Usluge oglasavanja
Dodatna klasifikacija (cpv): 79341100 Usluge savjetovanja u oglasavanju, 79340000 Usluge
oglasavanja i plasmana, 79341200 Usluge vodenja oglasavanja, 79341400 Usluge kampanje
oglasavanja

2.1.2. Mjesto izvrSenja
Zemlja — podregija (NUTS): South-West (IE053)
Zemlja: Irska

2.1.3. Vrijednost
Procijenjena vrijednost bez PDV-a: 4 000 000,00 EUR
Maksimalna vrijednost okvirnog sporazuma: 4 000 000,00 EUR

2.1.4. Opce informacije
Pravna osnova:
Direktiva 2014/24/EU

2.1.6. Razlozi za isklju¢enje
Izvori razloga za isklju¢enje: Dokumentacija o nabavi

5. Grupa

5.1. Grupa: LOT-0001
Naslov: Media Planning and Buying Services for Safefood
Opis: Safefood wish a competitive process for the establishment of a single party framework
agreement for Media Planning and Buying Services. The services to be provided will include
the provision of integrated media planning and buying service across all media channels for
Safefood, together with the provision of integrated strategic media communications planning.
Safefood also requires an understanding of target audiences and their behaviours and
motivations. Services shall include the following: 1.Analysis of the media consumption habits
on the island of Ireland (North and South) of audiences targeted by Safefood communications.
2.Detailed analysis of all relevant media channels and updates on media market trends. 3.
Assistance with development of Safefood integrated marketing communications plans. 4.
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Preparation of media strategy and media plan in response to Safefood campaign briefs. 5.
Advice and assistance on any media planning and buying issues relating to advertising
campaigns undertaken by or on behalf of Safefood in response to the brief provided. 6.
Purchase of media space as per prices and quality parameters that will be set on behalf of
Safefood. Responsibility for the negotiation and buying of media across all media channels.
This may include Paid Search, Social Media advertising and all digital media channels. 7.
Ongoing analysis of media performance while in campaign (e.g. Costs, TVRs, GRPs,
Impressions, Views, Coverage/Frequency, access to required quality of media inventory),
noting any issues and advising, in a timely manner, of recommended remedial actions in order
to deliver optimal communication levels. 8.Recommendation of social media strategies and
advice on trends in the use of social media platforms. Please note, Safefood manages, and
will continue to manage its own social media platforms 9.As required, sourcing, negotiation
and buying of sponsorship for advertising campaigns, for advertiser-funded TV programmes,
for media sponsorships, for media promotions and for media partnerships in accordance with
agreed media strategies. 10.From time to time, Safefood may require the media agency to
provide information on ad category or industry spends for particular sectors (e.g. soft drinks
/confectionery). 11.Provision, on a timely basis, of post-campaign reports against buying
objectives and targets. This is to include media pricing reporting and variances. 12.Advising in
post campaign reports, where improvements in performance can be made for future
campaigns. 13.To liaise and co-operate with Safefood’s creative advertising services
agencies, its public relations agencies and other third parties, including media outlets, digital
partners and print and production companies, as required for the successful delivery of
effective media communications. 14.Implementing and operating a rigorous quality control
system to monitor the provision of the Services in accordance with agreed practices and
procedures. 15.The operation of strict budgetary controls and reporting systems in relation to
the provision of the Services, including without limitation in respect of media fees and media
costs. 16.Submission (if requested) to media buying performance auditing by such persons as
Safefood may designate from time to time during the Term and for a period of three (3) years
thereafter, including the timely provision of data required by any Auditor. 17.Addressing ad hoc
requests from Safefood in relation to tactical opportunities that may arise from time to time. 18.
Analysis and interpretation of Safefood data to assess its impact upon media planning and
buying decisions. 19.All work to be carried out in compliance to Safefood brand guidelines.
PLEASE ALSO REFER TO THE QUALIFICATION QUESTIONNAIRE DOCUMENT

Interna identifikacijska oznaka: O

5.1.1. Svrha
Priroda ugovora: Usluge
Glavna klasifikacija (cpv): 79341000 Usluge oglasavanja
Dodatna klasifikacija (cpv): 79341100 Usluge savjetovanja u oglasavanju, 79340000 Usluge
oglasSavanja i plasmana, 79341200 Usluge vodenja oglasSavanja, 79341400 Usluge kampanje
oglasavanja

5.1.2. Mijesto izvrSenja
Zemlja — podregija (NUTS): South-West (IE053)
Zemlja: Irska

5.1.3. Ocekivano trajanje
Trajanje: 48 Mjeseci

5.1.5. Vrijednost
Procijenjena vrijednost bez PDV-a: 4 000 000,00 EUR
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5.1.6. Opcée informacije
Rezervirano sudjelovanje:
Sudjelovanje nije rezervirano.
Projekt javne nabave ne financira se sredstvima EU-a
Javna nabava obuhvacena je Sporazumom o javnoj nabavi (GPA): da

5.1.7. StrateSka nabava
Cilj strateSke nabave: Nema strateSke nabave

5.1.9. Kiriteriji za odabir
Izvori kriterija odabira: Dokumentacija o nabavi
Informacije o drugoj fazi postupka u dvije faze:
Minimalan broj natjecatelja koji ¢e biti pozvani u drugu fazu postupka: 5
Maksimalan broj natjecatelja koji ¢e biti pozvani u drugu fazu postupka: 5
Postupak ¢e se odvijati u uzastopnim fazama. U svakoj fazi neki sudionici mogu biti isklju¢eni
Kupac zadrzava pravo dodjele ugovora na temelju pocCetnih ponuda bez daljnjih pregovora

5.1.11. Dokumentacija o nabavi
Jezici na kojima je dokumentacija o nabavi sluzbeno dostupna: engleski
Jezici na kojima je dokumentacija o nabavi (ili njezin dio) nesluzbeno dostupna: engleski
Rok za podno$enje zahtjeva za dodatne informacije: 10/04/2026 12:00:00 (UTC+00:00)
zapadnoeuropsko vrijeme, GMT
Adresa dokumentacije o nabavi: https://www.etenders.gov.ie/epps/cft/listContractDocuments.
do?resourceld=7785647

5.1.12. Uvjeti nabave
Uvjeti podnosenja:
Elektroni¢ko podnosenje: Obvezno
Adresa za podnoSenje: https://www.etenders.gov.ie/epps/cft/viewTenders.do?
resourceld=7785647
Jezici na kojima se mogu podnijeti ponude ili zahtjevi za sudjelovanje: engleski
Elektronicki katalog: Nije dopusteno
Ponuditelji mogu podnijeti viSe od jedne ponude: Dopusteno
Rok za primitak zahtjeva za sudjelovanje: 27/04/2026 12:00:00 (UTC+00:00)
zapadnoeuropsko vrijeme, GMT
Uvjeti ugovora:
Ugovor se mora izvrSiti u okviru programa zasti¢enih radnih mjesta: Ne
Elektroni¢ko izdavanje racuna: Dopusteno
Narucivanje ¢e biti elektroni¢ko: ne
Placanje Ce biti elektronicko: da

5.1.15. Tehnike
Okvirni sporazum:
Okvirni sporazum bez ponovne provedbe nadmetanja
Maksimalan broj sudionika: 1
Informacije o dinami€kom sustavu nabave:
Nema dinamickog sustava nabave

5.1.16. Dodatne informacije, posredovanje i pravna zastita (preispitivanje)
Organizacija za preispitivanje (pravnu zastitu): The High Court of Ireland
Organizacija koja osigurava izvanmrezni pristup dokumentaciji o nabavi: safefood
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Organizacija koja pruza vi$e informacija o postupcima preispitivanja (pravne zastite): The High

Court of Ireland
Organizacija koja prima zahtjeve za sudjelovanje: safefood
Organizacija koja obraduje ponude: safefood

8. Organizacije

8.1.

8.1.

8.1.

213776-2026

ORG-0001

Sluzbeno ime: safefood

Registracijski broj: N/A

Postanska adresa: 7 Eastgate Avenue, Little Island, Cork
Grad: Cork

Postanski broj: T45RX01

Zemlja — podregija (NUTS): South-West (IE053)

Zemlja: Irska

E-posta: research@safefoood.net

Tel.: 0818 404 567

Internet: https://www.safefood.net

Profil kupca: https://www.safefood.net

Uloge ove organizacije:

Kupac

Organizacija koja osigurava izvanmrezni pristup dokumentaciji o nabavi
Organizacija koja prima zahtjeve za sudjelovanje
Organizacija koja obraduje ponude

ORG-0002

Sluzbeno ime: The High Court of Ireland
Registracijski broj: The High Court of Ireland
Odjel: The High Court of Ireland

Postanska adresa: Four Courts, Inns Quay, Dublin 7
Grad: Dublin

Postanski broj: DO7 WDX8

Zemlja — podregija (NUTS): Dublin (IE061)
Zemlja: Irska

E-posta: HighCourtCentralOffice@courts.ie
Tel.: +353 1 8886000

Uloge ove organizacije:

Organizacija za preispitivanje (pravnu zastitu)

Organizacija koja pruza vi$e informacija o postupcima preispitivanja (pravne zastite)

ORG-0003

Sluzbeno ime: European Dynamics S.A.

Registracijski broj: 002024901000

Odjel: European Dynamics S.A.

Grad: Athens

Postanski broj: 15125

Zemlja — podregija (NUTS): Bopelog Touéag ABnvwy (EL301)
Zemlja: Grcka

E-posta: eproc-esender@eurodyn.com

Tel.: +30 2108094500
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Uloge ove organizacije:
TED eSender

Informacije o obavijesti

Identifikacijska oznaka / verzija obavijesti: 4e84f3bf-961c-41a0-a5bf-00dad4586¢ced - 01
Vrsta obrasca: Nadmetanje

Vrsta obavijesti: Obavijest o nadmetanju ili koncesiji — standardni rezim

Podvrsta obavijesti: 16

Datum slanja obavijesti: 25/03/2026 17:04:36 (UTC+00:00) zapadnoeuropsko vrijeme, GMT
Jezici na kojima je ova obavijest sluzbeno dostupna: engleski

Broj objave obavijesti: 213776-2026

Broj izdanja SL S-a: 61/2026

Datum objave: 27/03/2026
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