See the notice on TED website

213776-2026 - Konkursas

Airija — Reklamos paslaugos — Media Planning and Buying Services for Safefood
OJ S 61/2026 27/03/2026

Skelbimas apie pirkima arba koncesija. Jprasta tvarka

Paslaugos

1. Pirkéjas

1.1. Pirkéjas
Oficialus pavadinimas: safefood
E. pastas: research@safefoood.net
Pirkéjo teisiné forma: VieSosios teisés reglamentuojama jstaiga
Perkanciosios organizacijos veiklos sritis: Bendrosios vieSosios paslaugos

2. Procedura

2.1. Procedira
Pavadinimas: Media Planning and Buying Services for Safefood
AprasSymas: Safefood wish a competitive process for the establishment of a single party
framework agreement for Media Planning and Buying Services. The services to be provided
will include the provision of integrated media planning and buying service across all media
channels for Safefood, together with the provision of integrated strategic media
communications planning. Safefood also requires an understanding of target audiences and
their behaviours and motivations. Services shall include the following: 1.Analysis of the media
consumption habits on the island of Ireland (North and South) of audiences targeted by
Safefood communications. 2.Detailed analysis of all relevant media channels and updates on
media market trends. 3.Assistance with development of Safefood integrated marketing
communications plans. 4.Preparation of media strategy and media plan in response to
Safefood campaign briefs. 5.Advice and assistance on any media planning and buying issues
relating to advertising campaigns undertaken by or on behalf of Safefood in response to the
brief provided. 6.Purchase of media space as per prices and quality parameters that will be set
on behalf of Safefood. Responsibility for the negotiation and buying of media across all media
channels. This may include Paid Search, Social Media advertising and all digital media
channels. 7.0ngoing analysis of media performance while in campaign (e.g. Costs, TVRs,
GRPs, Impressions, Views, Coverage/Frequency, access to required quality of media
inventory), noting any issues and advising, in a timely manner, of recommended remedial
actions in order to deliver optimal communication levels. 8. Recommendation of social media
strategies and advice on trends in the use of social media platforms. Please note, Safefood
manages, and will continue to manage its own social media platforms 9.As required, sourcing,
negotiation and buying of sponsorship for advertising campaigns, for advertiser-funded TV
programmes, for media sponsorships, for media promotions and for media partnerships in
accordance with agreed media strategies. 10.From time to time, Safefood may require the
media agency to provide information on ad category or industry spends for particular sectors
(e.g. soft drinks/confectionery). 11.Provision, on a timely basis, of post-campaign reports
against buying objectives and targets. This is to include media pricing reporting and variances.
12.Advising in post campaign reports, where improvements in performance can be made for
future campaigns. 13.To liaise and co-operate with Safefood’s creative advertising services
agencies, its public relations agencies and other third parties, including media outlets, digital
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partners and print and production companies, as required for the successful delivery of
effective media communications. 14.Implementing and operating a rigorous quality control
system to monitor the provision of the Services in accordance with agreed practices and
procedures. 15.The operation of strict budgetary controls and reporting systems in relation to
the provision of the Services, including without limitation in respect of media fees and media
costs. 16.Submission (if requested) to media buying performance auditing by such persons as
Safefood may designate from time to time during the Term and for a period of three (3) years
thereafter, including the timely provision of data required by any Auditor. 17.Addressing ad hoc
requests from Safefood in relation to tactical opportunities that may arise from time to time. 18.
Analysis and interpretation of Safefood data to assess its impact upon media planning and
buying decisions. 19.All work to be carried out in compliance to Safefood brand guidelines.
PLEASE ALSO REFER TO THE QUALIFICATION QUESTIONNAIRE DOCUMENT
Proceduros identifikatorius: aaf09e86-6257-46f5-b5d4-621eab9555ac

Pirkimo biadas: Derybos su iSankstiniu kvietimu dalyvauti konkurse ir (arba) konkursas su
derybomis

Procedira pagreitinta: ne

21.1. Tikslas
Sutarties objektas: Paslaugos
Pagrindinis klasifikacijos kodas (cpv): 79341000 Reklamos paslaugos
Kiti klasifikacijos kodai (cpv): 79341100 Reklamos konsultacinés paslaugos, 79340000
Reklamos ir rinkodaros paslaugos, 79341200 Reklamos vadybos paslaugos, 79341400
Reklamos kampanijy paslaugos

2.1.2. Sutarties vykdymo vieta
Salies administracinis vienetas (NUTS): South-West (IE053)
Salis: Airija

21.3. Verté

Numatoma verté be PVM: 4 000 000,00 EUR
Preliminariosios sutarties didziausioji verté: 4 000 000,00 EUR

2.1.4. Bendra informacija
Teisinis pagrindas:
Direktyva 2014/24/ES

2.1.6. Pasalinimo pagrindai
Pasalinimo pagrindy Saltiniai: Pirkimo dokumentas

5. Pirkimo dalis

5.1. Pirkimo dalis: LOT-0001
Pavadinimas: Media Planning and Buying Services for Safefood
AprasSymas: Safefood wish a competitive process for the establishment of a single party
framework agreement for Media Planning and Buying Services. The services to be provided
will include the provision of integrated media planning and buying service across all media
channels for Safefood, together with the provision of integrated strategic media
communications planning. Safefood also requires an understanding of target audiences and
their behaviours and motivations. Services shall include the following: 1.Analysis of the media
consumption habits on the island of Ireland (North and South) of audiences targeted by
Safefood communications. 2.Detailed analysis of all relevant media channels and updates on
media market trends. 3.Assistance with development of Safefood integrated marketing
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communications plans. 4.Preparation of media strategy and media plan in response to
Safefood campaign briefs. 5.Advice and assistance on any media planning and buying issues
relating to advertising campaigns undertaken by or on behalf of Safefood in response to the
brief provided. 6.Purchase of media space as per prices and quality parameters that will be set
on behalf of Safefood. Responsibility for the negotiation and buying of media across all media
channels. This may include Paid Search, Social Media advertising and all digital media
channels. 7.0ngoing analysis of media performance while in campaign (e.g. Costs, TVRs,
GRPs, Impressions, Views, Coverage/Frequency, access to required quality of media
inventory), noting any issues and advising, in a timely manner, of recommended remedial
actions in order to deliver optimal communication levels. 8. Recommendation of social media
strategies and advice on trends in the use of social media platforms. Please note, Safefood
manages, and will continue to manage its own social media platforms 9.As required, sourcing,
negotiation and buying of sponsorship for advertising campaigns, for advertiser-funded TV
programmes, for media sponsorships, for media promotions and for media partnerships in
accordance with agreed media strategies. 10.From time to time, Safefood may require the
media agency to provide information on ad category or industry spends for particular sectors
(e.g. soft drinks/confectionery). 11.Provision, on a timely basis, of post-campaign reports
against buying objectives and targets. This is to include media pricing reporting and variances.
12.Advising in post campaign reports, where improvements in performance can be made for
future campaigns. 13.To liaise and co-operate with Safefood’s creative advertising services
agencies, its public relations agencies and other third parties, including media outlets, digital
partners and print and production companies, as required for the successful delivery of
effective media communications. 14.Implementing and operating a rigorous quality control
system to monitor the provision of the Services in accordance with agreed practices and
procedures. 15.The operation of strict budgetary controls and reporting systems in relation to
the provision of the Services, including without limitation in respect of media fees and media
costs. 16.Submission (if requested) to media buying performance auditing by such persons as
Safefood may designate from time to time during the Term and for a period of three (3) years
thereafter, including the timely provision of data required by any Auditor. 17.Addressing ad hoc
requests from Safefood in relation to tactical opportunities that may arise from time to time. 18.
Analysis and interpretation of Safefood data to assess its impact upon media planning and
buying decisions. 19.All work to be carried out in compliance to Safefood brand guidelines.
PLEASE ALSO REFER TO THE QUALIFICATION QUESTIONNAIRE DOCUMENT

Vidaus identifikatorius: 0

5.1.1. Tikslas
Sutarties objektas: Paslaugos
Pagrindinis klasifikacijos kodas (cpv): 79341000 Reklamos paslaugos
Kiti klasifikacijos kodai (cpv): 79341100 Reklamos konsultacinés paslaugos, 79340000
Reklamos ir rinkodaros paslaugos, 79341200 Reklamos vadybos paslaugos, 79341400
Reklamos kampanijy paslaugos

5.1.2. Sutarties vykdymo vieta
Salies administracinis vienetas (NUTS): South-West (IE053)
Salis: Airija

5.1.3. Numatomas galiojimas
Galiojimas: 48 Ménesiai

5.1.5. Verté
Numatoma verté be PVM: 4 000 000,00 EUR
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5.1.6. Bendra informacija
Rezervuota dalyvavimo teisé:
Dalyvavimas nerezervuotas.
IS ES fondy nefinansuojamas pirkimo projektas
Pirkimui taikoma Sutartis dél vieSyjy pirkimy (SVP): taip

5.1.7. Strateginis vieSasis pirkimas
Strateginio vieSojo pirkimo tikslas: Strateginiy vieSyjy pirkimy néra

5.1.9. Atrankos kriterijai
Pasirinkimo kriterijy Saltiniai: Pirkimo dokumentas
Informacija apie dviejy etapy proceduros antrajj etapa:
Maziausias | antragjj procediros etapg kvieCiamy kandidaty skaicius: 5
DidzZiausias j antrgjj proceduros etapg kvieCiamy kandidaty skaicius: 5
Procedura vyks nuosekliais etapais. Kiekviename etape kai kurie dalyviai gali bati pasalinti
Pirkéjas pasilieka teise skirti sutartj remdamasis pirminiais pasitlymais ir be deryby

5.1.11. Pirkimo dokumentai
Kalbos, kuriomis oficialiai skelbiami pirkimo dokumentai: angly kalba
Kalbos, kuriomis neoficialiai skelbiami pirkimo dokumentai (ar jy dalys): angly kalba
Papildomos informacijos praSymo terminas: 10/04/2026 12:00:00 (UTC+00:00) Vakary
Europos laikas, GMT
Pirkimo dokumenty adresas: https://www.etenders.gov.ie/epps/cft/listContractDocuments.do?
resourceld=7785647

5.1.12. Pirkimo salygos
Pateikimo salygos:
Pateikimas elektroninémis priemonémis: Privalomos
Pateikimo adresas: https://www.etenders.gov.ie/epps/cft/viewTenders.do?resourceld=7785647
Kalbos, kuriomis galima pateikti pasidlymus arba dalyvavimo praSymus: angly kalba
Elektroninis katalogas: DraudZiamos
Dalyviai gali pateikti daugiau kaip vieng pasitlymg: Neprivalomos
Dalyvavimo prasymuy priémimo terminas: 27/04/2026 12:00:00 (UTC+00:00) Vakary Europos
laikas, GMT
Sutarties sglygos:
Sutartis turi bati vykdoma pagal globojamy darbo grupiy uzimtumo programas: Ne
Elektroninés sgskaitos fakttros: Neprivalomos
Bus naudojami elektroniniai uzsakymai: ne
Bus naudojami elektroniniai mokejimai: taip

5.1.15. Metodai
Preliminarioji sutartis:
Preliminarioji sutartis, neskelbiant naujo konkurso
DidZiausias dalyviy skaicius: 1
Informacija apie dinamine pirkimo sistema:
Dinaminés pirkimo sistemos néra

5.1.16. ISsamesné informacija, tarpininkavimas ir perziira
Perzidros organizacija: The High Court of Ireland
Organizacija, teikianti neinternetine prieigg prie pirkimo dokumenty: safefood
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Organizacija, teikianti daugiau informacijos apie perzitros proceduras: The High Court of

Ireland
Organizacija, priimanti dalyvavimo prasymus: safefood
Organizacija, tvarkanti pasitlymus: safefood

8. Organizacijos

8.1.

8.1.

8.1.

213776-2026

ORG-0001

Oficialus pavadinimas: safefood

Registracijos numeris: N/A

Pasto adresas: 7 Eastgate Avenue, Little Island, Cork
Miestas: Cork

Pasto kodas: T45RX01

Salies administracinis vienetas (NUTS): South-West (IE053)
Salis: Airija

E. pastas: research@safefoood.net

Telefono numeris: 0818 404 567

Interneto adresas: https://www.safefood.net

Pirkéjo profilis: https://www.safefood.net

Sios organizacijos vaidmenys:

Pirkéjas

Organizacija, teikianti neinternetine prieigg prie pirkimo dokumenty
Organizacija, priimanti dalyvavimo praSymus

Organizacija, tvarkanti pasialymus

ORG-0002

Oficialus pavadinimas: The High Court of Ireland
Registracijos numeris: The High Court of Ireland
Padalinys: The High Court of Ireland

Pasto adresas: Four Courts, Inns Quay, Dublin 7
Miestas: Dublin

Pasto kodas: D07 WDX8

Salies administracinis vienetas (NUTS): Dublin (IE061)
Salis: Airija

E. pastas: HighCourtCentralOffice@courts.ie

Telefono numeris: +353 1 8886000

Sios organizacijos vaidmenys:

Perzilros organizacija

Organizacija, teikianti daugiau informacijos apie perziuros procediras

ORG-0003

Oficialus pavadinimas: European Dynamics S.A.
Registracijos numeris: 002024901000
Padalinys: European Dynamics S.A.

Miestas: Athens

Pasto kodas: 15125

v

Salies administracinis vienetas (NUTS): Bépeiog Topéag ABnvwyv (EL301)

Salis: Graikija
E. pastas: eproc-esender@eurodyn.com
Telefono numeris: +30 2108094500
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Sios organizacijos vaidmenys:
TED eSender

Skelbimo informacija

Skelbimo identifikatorius / versija: 4e84f3bf-961c-41a0-a5bf-00dad4586ced - 01

Formos tipas: Konkursas

Skelbimo rasis: Skelbimas apie pirkimg arba koncesijg. |prasta tvarka

Skelbimo porasis: 16

Skelbimo i8siuntimo data: 25/03/2026 17:04:36 (UTC+00:00) Vakary Europos laikas, GMT
Kalbos, kuriomis Sis skelbimas oficialiai skelbiamas: angly kalba

Skelbimo paskelbimo numeris: 213776-2026

OL S numeris: 61/2026

Paskelbimo data: 27/03/2026
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