See the notice on TED website

313541-2026 - Konkurss

Vacija — Reklamas un tirgdarbibas pakalpojumi — Organisation of a Marketing Programme for
German Wine in USA

OJ S 88/2026 07/05/2026

Pazinojums par ligumu vai pazinojums par koncesiju — standarta rezims

Pakalpojumi

1. Pircéjs

1.1. Pircéjs
Oficialais nosaukums: Deutsches Weininstitut GmbH
E-pasts: vergabe@deutscheweine.de
Pircéja juridiskais statuss: Publisks uznémums, ko kontrolé centralas parvaldes iestade
Ligumslédzéjas iestades darbibas joma: Ekonomikas lietas

2. Procedura

2.1. Procedura
Nosaukums: Organisation of a Marketing Programme for German Wine in USA
Apraksts: The international activities of the DWI to promote the sale of quality wines from the
13 German wine-growing regions are also focused overseas, including USA. In order to gain a
market presence in the USA for the years 2027-2032, the strategy includes raising the interest
of consumers for German wines and increasing or consolidating sales of German wine
products in this country. To establish this market presence a Service Provider shall exercise
consistent marketing and public relations work through multi-channel activities and provide
information on German wines, German wine and sparkling wine producers and related topics
relevant to the market.
Proceduras identifikators: abbbc9ac-90cd-49fb-9f63-d6db 16182837
leksé€jais identifikators: DWI 2026-10
Proceduras veids: Sarunu procedira ar iepirkuma iepriek$€ju izsludinaSanu/konkursa
procedlra ar sarunam
Proceddra ir paatrinata: né

2.1.1. Merkis
Liguma veids: Pakalpojumi
Galvena klasifikacija (cpv): 79340000 Reklamas un tirgdarbibas pakalpojumi

2.1.2. Izpildes vieta
Valsts: ASV
Jebkur attiecigaja valstt

2.1.3. Vertiba
Paredzama veértiba bez PVN: 2 580 000,00 EUR
Pamatnoliguma maksimala vértiba: 4 128 000,00 EUR

2.1.4. Vispariga informacija
Papildu informacija: #Bekanntmachungs-ID: CXP4YWSMNPL#
Juridiskais pamats:
Direktiva 2014/24/ES
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2.1.6. lzslegSanas iemesli
IzslegSanas iemeslu avoti: Pazinojums
Valsts tiesibu aktos noteikto pienakumu neizpilde, kas izraisa izslégSanu:
Daliba noziedziga organizacija: Self delcatration in accordance with sections 123, 124 GWB
(German Act against Restraints od Competition). The self declaration must be submitted and
signed by every member involved in case of a bidding consortium and/or a loan of eligibilty and
/or subcontractors.
Teroristu nodarijumi vai nodarijumi, kas saistiti ar teroristu darbibam: Self delcatration in
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The
self declaration must be submitted and signed by every member involved in case of a bidding
consortium and/or a loan of eligibilty and/or subcontractors.
Nelikumigi iegUtu lidzek|u legalizéSana vai teroristu finanséSana: Self delcatration in
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The
self declaration must be submitted and signed by every member involved in case of a bidding
consortium and/or a loan of eligibilty and/or subcontractors.
KrapSana: Self delcatration in accordance with sections 123, 124 GWB (German Act against
Restraints od Competition). The self declaration must be submitted and signed by every
member involved in case of a bidding consortium and/or a loan of eligibilty and/or
subcontractors.
Korupcija: Self delcatration in accordance with sections 123, 124 GWB (German Act against
Restraints od Competition). The self declaration must be submitted and signed by every
member involved in case of a bidding consortium and/or a loan of eligibilty and/or
subcontractors.
Bérnu darbs un citi cilvéku tirdzniecibas veidi: Self delcatration in accordance with sections
123, 124 GWB (German Act against Restraints od Competition). The self declaration must be
submitted and signed by every member involved in case of a bidding consortium and/or a loan
of eligibilty and/or subcontractors.
Nodoklu maksaSanas pienakuma parkapums: Self delcatration in accordance with sections
123, 124 GWB (German Act against Restraints od Competition). The self declaration must be
submitted and signed by every member involved in case of a bidding consortium and/or a loan
of eligibilty and/or subcontractors.
Sociala nodrosinajuma iemaksu maksasanas pienakuma parkapums: Self delcatration in
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The
self declaration must be submitted and signed by every member involved in case of a bidding
consortium and/or a loan of eligibilty and/or subcontractors.
Pienakumu neizpilde vides tiesibu joma: Self delcatration in accordance with sections 123,
124 GWB (German Act against Restraints od Competition). The self declaration must be
submitted and signed by every member involved in case of a bidding consortium and/or a loan
of eligibilty and/or subcontractors.
Pienakumu neizpilde socialo tiestbu joma: Self delcatration in accordance with sections 123,
124 GWB (German Act against Restraints od Competition). The self declaration must be
submitted and signed by every member involved in case of a bidding consortium and/or a loan
of eligibilty and/or subcontractors.
Pienakumu neizpilde darba tiesibu joma: Self delcatration in accordance with sections 123,
124 GWB (German Act against Restraints od Competition). The self declaration must be
submitted and signed by every member involved in case of a bidding consortium and/or a loan
of eligibilty and/or subcontractors.
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Maksatnespeéja: Self delcatration in accordance with sections 123, 124 GWB (German Act
against Restraints od Competition). The self declaration must be submitted and signed by
every member involved in case of a bidding consortium and/or a loan of eligibilty and/or
subcontractors.

Aktivi, kurus parvalda likvidators: Self delcatration in accordance with sections 123, 124 GWB
(German Act against Restraints od Competition). The self declaration must be submitted and
signed by every member involved in case of a bidding consortium and/or a loan of eligibilty and
/or subcontractors.

Uznémeéjdarbibu aptur: Self delcatration in accordance with sections 123, 124 GWB (German
Act against Restraints od Competition). The self declaration must be submitted and signed by
every member involved in case of a bidding consortium and/or a loan of eligibilty and/or
subcontractors.

Lidziga situacija ka bankrots saskana ar valsts tiesibu aktiem: Self delcatration in accordance
with sections 123, 124 GWB (German Act against Restraints od Competition). The self
declaration must be submitted and signed by every member involved in case of a bidding
consortium and/or a loan of eligibilty and/or subcontractors.

Smags parkapums saistiba ar profesionalo ricibu: Self delcatration in accordance with
sections 123, 124 GWB (German Act against Restraints od Competition). The self declaration
must be submitted and signed by every member involved in case of a bidding consortium and
/or a loan of eligibilty and/or subcontractors.

Noligumi ar citiem ekonomikas dalibniekiem, kuru mérkis ir izkroplot konkurenci: Self
delcatration in accordance with sections 123, 124 GWB (German Act against Restraints od
Competition). The self declaration must be submitted and signed by every member involved in
case of a bidding consortium and/or a loan of eligibilty and/or subcontractors.

IntereSu konflikts saistiba ar tas dalibu iepirkuma procedira: Self delcatration in accordance
with sections 123, 124 GWB (German Act against Restraints od Competition). The self
declaration must be submitted and signed by every member involved in case of a bidding
consortium and/or a loan of eligibilty and/or subcontractors.

TieSa vai netieSa iesaistiSanas Sis iepirkuma procediras sagatavo$ana;: Self delcatration in
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The
self declaration must be submitted and signed by every member involved in case of a bidding
consortium and/or a loan of eligibilty and/or subcontractors.

Pirmstermina izbeigSana, zaudéjumu atlidzindSana vai citas li1dzigas sankcijas: Self
delcatration in accordance with sections 123, 124 GWB (German Act against Restraints od
Competition). The self declaration must be submitted and signed by every member involved in
case of a bidding consortium and/or a loan of eligibilty and/or subcontractors.

Nepatiesas informacijas sniegSana, informacijas noklusé$ana, nespéja sniegt pieprasitos
dokumentus vai iegita konfidenciala informacija Saja procedura: Self delcatration in
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The
self declaration must be submitted and signed by every member involved in case of a bidding
consortium and/or a loan of eligibilty and/or subcontractors.

5. Dala

5.1. Dala: LOT-0001
Nosaukums: Organisation of a Marketing Programme for German Wine in USA
Apraksts: The Service Provider shall routinely perform the following tasks as basic services at
a monthly fixed price including all external costs: 1. The Service Provider shall ensure an
appropriate infrastructure for the completion of his contractual obligations. This consists of an
office / offices in the U.S. of America fully equipped with all the common means and channels
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of modern communication. The normal business and availability hours shall be made public
and adhered to by the Service Provider. 2. General Basic Services The Service Provider shall
perform the following tasks as General Basic Services: a) Basic Information Service and
Correspondence - Particularly regarding exporters, agents, supermarkets, specialist retailers,
catering trade, media and consumers - Consulting service for German wine and sparkling wine
producers for entering or already working on the US market - Creation and maintenance of a
network of important and relevant contacts and multipliers in the U.S. of America in order to
perform these responsibilities - In correspondence and consultation, alternatives to in-person
meetings should be considered, such as virtual meetings. b) Retail trade/Catering Trade
/Importers/Wine Market - Identifying market potentials, concrete needs and opportunities for
cooperation for German wine and sparkling wine producers - Continuous compilation and
updating of lists of US wine retailers, agents, distributors, supermarkets, top hotels and
selected restaurants (including contact person for wine procurement) - Adaptation of existing
promotional material - Distribution and shipment of promotional materials. - Cooperation with
potential partners ( Sommelier-cooperations, Trade Sponsors, press clubs...) - Attendance at
important/influental meetings c) Statistics/Market Research/Marketing Strategy for the U.S. of
America - Development of an appropriate marketing strategy for the generic marketing of the
Wines of Germany office in the U.S. of America corresponding to the market situation and in
line with the general strategy of DWI - Transmission of statistics/market research - Continuous
transmission of statistics in relation to the use of social media (number of followers, etc.) -
Quarterly report on general activities. d) Other Basic Services - Storage of POS material and
banners - Attendance of an annual meeting of all Wines of Germany offices in Germany by the
team leader/Head of Campaign (about 4 days) 3. Basic Public Relation Services The Service
Provider shall perform the following tasks as Basic Public Relation Services at a monthly fixed
price including all external costs (including, but not limited to, subscriptions to relevant
magazines or journals): - Continuous monitoring of the US media landscape - Expert point of
contact for media representatives - Regular summary of current media clippings (TV, print and
internet) - Reports on the current situation and changes in politics and the wine sector -
Creation and distribution of generic press releases related to the DWI or German wine in
general - Creation and distribution of basic information publications related to the DWI or
German wine in general. 4. Basic Internet and Social Media Services The Service Provider
shall perform the following tasks as Basic Internet and Social Media Services at a monthly
fixed price including all external costs (including, but not limited to, language adaptations if
required -see the "Important Notice" below): a) Website maintenance - The existing website
available under https://germanwineusa.com/ shall be maintained, regularly updated, and
further developed. They shall be the central point of contact and information and shall be
linked to all other social media channels in connection with the campaign. They shall contain
all events and press releases as well as information on German wines in the USA - All content
management shall be provided by the bidder, while the DWI shall provide an already existing
Open Source Typo3 Content Management System (CMS) and host the required server. If
necessary, the Service Provider will get an introduction for the Typo 3 CMS. It will be
mandatory for the bidder to work within the CMS of the DWI. - The regular content creation as
well as the content adaption and maintenance of the website about German wines are
mandatory. In the case that new templates are needed the bidder shall ensure that the created
content by the bidder or any third party is in line with the Cl and CD of the DWI. This refers to
any possible technical implementation of suitable templates, extensions, plugins, etc. including
new content. The bidder shall ensure that the content of the websites is checked daily for
relevance of data and updated at least weekly. b) Internet and Social Media - Content creation
and maintenance of all relevant social media networks e.g. Instagram, Facebook, video
channels, etc.). Social media channels must be updated at least once a week with unique
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content containing added value. 5.Additional Services Upon separate request by the DWI, the
Service Provider shall also perform the following tasks as additional serviservices. These
additional services will be put forward based on the DWI"s general strategy and may vary from
year to year depending on budgets defined for the US market. a) Media and Trade Trips to
Germany b) Special Press Conferences in Relation to Current Events c) Other Marketing
Activities d) Events/Fairs/Presentations

lek$€jais identifikators: DWI 2026-10

5.1.1. Merkis
Liguma veids: Pakalpojumi
Galvena klasifikacija (cpv): 79340000 Reklamas un tirgdarbibas pakalpojumi

5.1.2. Izpildes vieta
Valsts: ASV
Jebkur attiecigaja valsti

5.1.3. Paredzamais ilgums
Darbibas termins: 6 Gadi

5.1.4. Parjaunojums
Maksimalais parjaunojumu skaits: 5
Cita informacija par parjaunojumiem: The term of the tender agreement commences on 1st
January 2027 and shall expire on 31 December 2027 (which concludes one year). The
contract will subsequently be extended five times for successive one-year periods unless it is
terminated by either the DWI or the Service Provider by giving at least three months' written
notice of termination. The maximum term for this tender agreement is six years. Accordingly,
the tender agreement shall expire no later than 31st December 2032.

5.1.6. Vispariga informacija
Rezervéta daliba:
Daliba nav rezervéta.
lepirkuma projekts, ko pilniba vai dalé&ji finansé no ES fondiem
Uz iepirkumu attiecas Noligums par valsts iepirkumu: né
Sis iepirkums ir piemérots arf maziem un vid&jiem uznémumiem (MVU): né

5.1.7. Stratégiskais iepirkums
Stratégiska iepirkuma mérkis: Nav stratégiska iepirkuma

5.1.9. Atlases kriteriji
Atlases kritériju avoti: Pazinojums
Kritérijs: Citi ekonomiski vai finansiali prasijumi
Atlases kritérija apraksts: Company presentation attachement

Kriterijs: Profesionala riska apdroSinasana

Atlases kritérija apraksts: Self-declaration confirming professional/commercial liability
insurance with a coverage of at least 1.000,000.00EUR for each of personal injury and
200,000.00 EUR for each of property damage, or a declaration that such insurance will be
obtained prior to the commencement of the contract.

Kritérijs: Kopé&jais gada apgrozijums
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Atlases kritérija apraksts: The annual turnover of each of the last three completed business
years shall amount to a minimum of 500,000.00 EUR. If a bidder's annual turnover is lower
than the minimum, its request to participate will not be considered.

Kritérijs: Atsauksmes par noteiktam pakalpojumiem

Atlases kritérija apraksts: Self-declaration confirming that the bidder has an active network of
multipliers in trade and gastronomy in the wine/food/beverage sector as well as contacts to
trade and public media in the U.S. of America.

Kritérijs: Atsauksmes par noteiktam pakalpojumiem

Atlases kritérija apraksts: Provide an appropriate references from contracts performed in the
past of major services provided in the last five years - calculated from the date of publication of
this notice. The reference must cover several different marketing and PR activities for a client,
with the "gastronomy and trade" sector in the U.S. of America as target group.

Kritérijus izmantos, lai atlasitu kandidatus, kurus uzaicinas uz proceddras otro posmu
Svérums (procentuala attieciba, diapazona vidéja vértiba): 35,00

Kritérijs: Atsauksmes par noteiktam pakalpojumiem

Atlases kritérija apraksts: Provide an appropriate references from contracts performed in the
past of major services provided in the last five years - calculated from the date of publication of
this notice. The reference must cover several different marketing and PR activities for a client,
with the "gastronomy and trade" sector in the U.S. of America as target group.

Kritérijus izmantos, lai atlasitu kandidatus, kurus uzaicinas uz proceddras otro posmu
Svérums (procentuala attieciba, diapazona vidéja vértiba): 35,00

Kritérijs: Atsauksmes par noteiktam pakalpojumiem

Atlases kritérija apraksts: Qualification of the team leader/Head of Campaign/project team:Self-
declaration about the Staff or technical bodies that are planned to be involved in the provision
of the services, regardless of whether they form part of the undertaking or not, in particular
those staff members or bodies that will be responsible for quality control.

Kritérijus izmantos, lai atlasitu kandidatus, kurus uzaicinas uz proceddras otro posmu

Svérums (procentuala attieciba, diapazona vidéja vértiba): 30,00

Kritérijs: Pasakumi kvalitates nodroSinasanai

Atlases kritérija apraksts: Self-certify the knowledge of the required languages: Head of
Campaign: English as native language or excellent English language skills with the ability to
discuss business subjects including marketing, sales, and product management in English
(language level C2). Project team: English as native language or excellent English language
skills with the ability to discuss business subjects including marketing, sales, and product
management in English (language level C2).

Kriterijs: Citi ekonomiski vai finansiali prastjumi
Atlases kritérija apraksts: If applicable: Declaration of a bidding consortium and/or the use of
subcontractors

Kritérijs: Autorizacija vai daliba konkréeta organizacija, kas nepiecieSama pakalpojumu
[lgumiem

Atlases kritérija apraksts: Grounds for exclusion pursuant to Article 5 k) of Regulation (EU) No.
833/2014- Submission of the completed self-declaration

Informacija par divposmu procediras otro posmu:
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Minimalais kandidatu skaits, ko paredzéts uzaicinat uz procediras otro posmu: 3
Maksimalais kandidatu skaits, ko paredzéts uzaicinat uz proceduaras otro posmu: 3
Procedura notiks secigos posmos. Katra posma dazi dalibnieki var tikt izslégti
Pircéjs patur tiesibas pieskirt [l[guma slégSanas tiesibas, pamatojoties uz sakotnéjiem
piedavajumiem, bez turpmakam sarunam

5.1.10. PieskirSanas kritériji
Kriterijs:
Veids: Cena
Nosaukums: Price
Apraksts: Average price for one estimated year in the period Jan.2027-Dec.2032
Kategorija pieSkirSanas kritérija svars: Svérums (preciza procentuala attieciba)
PieskirSanas kritérija skaitlis: 32,5
Kriterijs:
Veids: Kvalitate
Nosaukums: Implementation concept
Apraksts: Implementation concept table top presentation
Kategorija pieSkirSanas kritérija svars: Svérums (preciza procentuala attieciba)
PieskirSanas kritérija skaitlis: 7,5
Kriterijs:
Veids: Kvalitate
Nosaukums: Conceptual idea
Apraksts: Conceptual idea
Kategorija pieSkirSanas kritérija svars: Svérums (preciza procentuala attieciba)
PieskirSanas kritérija skaitlis: 12,5
Kriterijs:
Veids: Kvalitate
Nosaukums: Marketing Strategy
Apraksts: Marketing Strategy (incl. social media) for the U.S. of America
Kategorija pieSkirSanas kritérija svars: Svérums (preciza procentuala attieciba)
PieskirSanas kritérija skaitlis: 7,5
Kriterijs:
Veids: Kvalitate
Nosaukums: Presentation
Apraksts: makeup and structure of content
Kategorija pieSkirSanas kritérija svars: Svérums (preciza procentuala attieciba)
PieskirSanas kritérija skaitlis: 5
Kriterijs:
Veids: Kvalitate
Nosaukums: Presentation
Apraksts: Comprehensibility of the presented contents
Kategorija pieSkirSanas kritérija svars: Svérums (preciza procentuala attieciba)
PieskirSanas kritérija skaitlis: 5
Kriterijs:
Veids: Kvalitate
Nosaukums: Presentation
Apraksts: Overall impression of the presentation
Kategorija pieSkirSanas kritérija svars: Svérums (preciza procentuala attieciba)
PieskirSanas kritérija skaitlis: 10
Kriterijs:
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Veids: Kvalitate

Nosaukums: Sustainability

Apraksts: Sustainability Plan

Kategorija pieSkirS8anas kritérija svars: Svérums (preciza procentuala attieciba)
PieskirSanas kritérija skaitlis: 20

5.1.11. lepirkuma dokumenti
Valodas, kuras ir oficiali pieejami iepirkuma dokumenti: anglu valoda
Terming papildu informacijas pieprasiSanai: 01/06/2026 23:59:59 (UTC+02:00)
Austrumeiropas laiks, Centraleiropas vasaras laiks
Adrese, kur pieejami iepirkuma dokumenti: https://www.dtvp.de/Satellite/notice
/CXP4YWSMNPL/documents
Ad hoc sazinas kanals:
URL: https://www.dtvp.de/Satellite/notice/ CXP4YWSMNPL

5.1.12. lepirkuma noteikumi
Procediras noteikumi:
Paredzamais datums, kad tiks nosatits uzaicindjums iesniegt piedavajumus: 12/06/2026
lesniegSanas noteikumi:
Elektroniska iesnieg$ana: Prasits
lesniegSanas adrese: https://www.dtvp.de/Satellite/notice/ CXP4YWSMNPL
Valodas, kuras var iesniegt piedavajumus vai dalibas pieprasijumus: vacu valoda, anglu valoda
Elektroniskais katalogs: Nav atlauts
Varianti: Nav atlauts
Pretendenti var iesniegt vairakus piedavajumus: Nav atlauts
Dalibas pieprasijumu sanemsanas termins: 08/06/2026 11:00:00 (UTC+02:00)
Austrumeiropas laiks, Centraleiropas vasaras laiks
Informacija, ko var papildinat péc iesniegSanas termina beigam:
Pircejs péc saviem ieskatiem dazus ar pretendentu saistitos trikstoSos dokumentus var
iesniegt velak.
Papildu informacija: The DWI may, but is not obliged to, request candidates/tenderers to
submit missing undertaking-related documentation or to clarify incomplete undertaking-related
documentation, including but not limited to self-declarations, information, certificates or other
means of proof within an appropriate time limit set by the DWI and in compliance with the
principles of transparency and equal treatment.
Liguma noteikumi:
Liguma izpilde javeic saskana ar aizsargatas nodarbinatibas programmam: Né
Ar Iiguma izpildi saistitie nosacijumi: It is a special condition relating to the performance of this
contract that the applicants, members of bidding consortia and subcontractors have to declare
the absence of a conflict of interest.A conflict of interest exists, in particular, for a (single)
commercial importer/wholesaler of (German) wine. Due to the DWI's legal mandate and the
European framework (Regulation (EU) No 1308/2013, No 2021/2117 and Notification SA.
54935 (2019/N), DWI may only carry out non-competitive worldwide marketing activities in
cooperation with German producers. Therefore, any measures that are taken have to basically
benefit all (wine) producers of the (wine) product type concerned.In case of bidding consortia,
a self-declaration is required from each individual member of the consortium. Any applicant,
member of a bidding consortium or sub-contractor not submitting this declaration will be
excluded from further participation
Elektroniskie rékini: Prasits
Tiks izmantoti elektroniskie pasatijumi: né
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Tiks izmantoti elektroniskie maksajumi: né

5.1.15. Panémieni
Pamatnoligums:
Pamatnoligums bez konkursa atsak8anas
Maksimalais daltbnieku skaits: 1
Pamatnoliguma darbibas ilguma pamatojums: The German Wine Insitute has been working
with foreign agencies for over 30 years. These agencies act as official representatives of the
German Wine Institute. The target group consits of German wine producers, the media, the
gastronomy and trade sector including end consumers in the respective target countries. The
experience of over 30 years has shown, that it takes at least three years for an agency to
develop a sufficient network of members of the afroementioned target group. From a
marketing perspective it has been proven, that the inital investments made only start to
amortize after this point in time. From this point on, after having built the network with the
media and the gastronomy and trade sector and the mentioned representation is achieved,
agency services start to become effective in a marketing sense, which enables the agencies to
place marketing stategies and goals in an efficient way. The neccessary investment volume on
both sides, on the service provider's and client's side, is considered a recignized reason to
deviate from the standard term of four (4) years for a framework contract by the public
procurement jurisdiction.
Informacija par dinamisko iepirkumu sistemu:
Nav dinamiskas iepirkumu sistemas

5.1.16. Papildu informacija, mediacija un parskatiSana
ParskatiSanas organizacija: Vergabekammer des Bundes
Organizacija, kas sniedz papildu informéaciju par iepirkuma proceddru: Deutsches Weininstitut
GmbH
Organizacija, kas sniedz sikaku informaciju par parskatidanas procedaru: Vergabekammer
des Bundes
Organizacija, kas sanem dalibas pieprasijumus: Deutsches Weininstitut GmbH

8. Organizacijas

8.1. ORG-0001
Oficialais nosaukums: Deutsches Weininstitut GmbH
Registracijas numurs: 000
Pasta adrese: Platz des Weines 2
Pilséta: Bodenheim
Pasta indekss: 55294
Valsts apaksSiedalijums (NUTS): Mainz-Bingen (DEB3J)
Valsts: Vacija
E-pasts: vergabe@deutscheweine.de
Talrunis: 000
Interneta adrese: https://www.deutscheweine.de/
Sis organizacijas lomas:
Pircejs
Organizacija, kas sniedz papildu informaciju par iepirkuma proceddru
Organizacija, kas sanem dalibas pieprasijumus

8.1. ORG-0002
Oficialais nosaukums: Vergabekammer des Bundes
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Registracijas numurs: 000

Pasta adrese: Villemombler Stral’e 76

Pilséta: Bonn

Pasta indekss: 53123

Valsts apaksSiedalijums (NUTS): Bonn, Kreisfreie Stadt (DEA22)
Valsts: Vacija

Talrunis: +49 4922-894990

Fakss: +49 4922-89499163

Sis organizacijas lomas:

Parskatisanas organizacija

Organizacija, kas sniedz sikaku informaciju par parskatiSanas procediru

8.1. ORG-0003
Oficialais nosaukums: Datenservice Offentlicher Einkauf (in Verantwortung des
Beschaffungsamts des BMI)
Registracijas numurs: 0204:994-DOEVD-83
Pilséta: Bonn
Pasta indekss: 53119
Valsts apaksiedalijums (NUTS): Bonn, Kreisfreie Stadt (DEA22)
Valsts: Vacija
E-pasts: noreply.esender_hub@bescha.bund.de
Talrunis: +49228996100
Sis organizacijas lomas:
TED eSender

Informacija par pazinojumu

Pazinojuma identifikators/versija: b4644509-57e7-4d8b-b1fc-2296d7924535 - 01
Veidlapas tips: Konkurss

Pazinojuma veids: Pazinojums par ligumu vai pazinojums par koncesiju — standarta rezims
Pazinojuma apaksveids: 16

Pazinojuma nosutiSanas datums: 06/05/2026 14:33:28 (UTC+02:00) Austrumeiropas laiks,
Centraleiropas vasaras laiks

Valodas, kuras oficiali pieejams Sis pazinojums: anglu valoda

Pazinojuma publikacijas numurs: 313541-2026

QV S sérijas izdevuma numurs: 88/2026

PublicéSanas datums: 07/05/2026
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