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See the notice on TED website

313541-2026 - Konkurss
Vācija – Reklāmas un tirgdarbības pakalpojumi – Organisation of a Marketing Programme for 
German Wine in USA
OJ S 88/2026 07/05/2026
Paziņojums par līgumu vai paziņojums par koncesiju — standarta režīms
Pakalpojumi

1. Pircējs

1.1.  Pircējs
Oficiālais nosaukums: Deutsches Weininstitut GmbH
E-pasts: vergabe@deutscheweine.de
Pircēja juridiskais statuss: Publisks uzņēmums, ko kontrolē centrālās pārvaldes iestāde
Līgumslēdzējas iestādes darbības joma: Ekonomikas lietas

2. Procedūra

2.1.  Procedūra
Nosaukums: Organisation of a Marketing Programme for German Wine in USA
Apraksts: The international activities of the DWI to promote the sale of quality wines from the 
13 German wine-growing regions are also focused overseas, including USA. In order to gain a 
market presence in the USA for the years 2027-2032, the strategy includes raising the interest 
of consumers for German wines and increasing or consolidating sales of German wine 
products in this country. To establish this market presence a Service Provider shall exercise 
consistent marketing and public relations work through multi-channel activities and provide 
information on German wines, German wine and sparkling wine producers and related topics 
relevant to the market.
Procedūras identifikators: abbbc9ac-90cd-49fb-9f63-d6db16f82837
Iekšējais identifikators: DWI 2026-10
Procedūras veids: Sarunu procedūra ar iepirkuma iepriekšēju izsludināšanu/konkursa 
procedūra ar sarunām
Procedūra ir paātrināta: nē

2.1.1.  Mērķis
Līguma veids: Pakalpojumi
Galvenā klasifikācija (cpv): 79340000 Reklāmas un tirgdarbības pakalpojumi

2.1.2.  Izpildes vieta
Valsts: ASV
Jebkur attiecīgajā valstī

2.1.3.  Vērtība
Paredzamā vērtība bez PVN: 2 580 000,00 EUR
Pamatnolīguma maksimālā vērtība: 4 128 000,00 EUR

2.1.4.  Vispārīga informācija
Papildu informācija: #Bekanntmachungs-ID: CXP4YWSMNPL#
Juridiskais pamats: 
Direktīva 2014/24/ES

https://ted.europa.eu/lv/notice/-/detail/313541-2026
mailto:vergabe@deutscheweine.de
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2.1.6.  Izslēgšanas iemesli
Izslēgšanas iemeslu avoti: Paziņojums
Valsts tiesību aktos noteikto pienākumu neizpilde, kas izraisa izslēgšanu: 
Dalība noziedzīgā organizācijā: Self delcatration in accordance with sections 123, 124 GWB 
(German Act against Restraints od Competition). The self declaration must be submitted and 
signed by every member involved in case of a bidding consortium and/or a loan of eligibilty and
/or subcontractors.
Teroristu nodarījumi vai nodarījumi, kas saistīti ar teroristu darbībām: Self delcatration in 
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The 
self declaration must be submitted and signed by every member involved in case of a bidding 
consortium and/or a loan of eligibilty and/or subcontractors.
Nelikumīgi iegūtu līdzekļu legalizēšana vai teroristu finansēšana: Self delcatration in 
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The 
self declaration must be submitted and signed by every member involved in case of a bidding 
consortium and/or a loan of eligibilty and/or subcontractors.
Krāpšana: Self delcatration in accordance with sections 123, 124 GWB (German Act against 
Restraints od Competition). The self declaration must be submitted and signed by every 
member involved in case of a bidding consortium and/or a loan of eligibilty and/or 
subcontractors.
Korupcija: Self delcatration in accordance with sections 123, 124 GWB (German Act against 
Restraints od Competition). The self declaration must be submitted and signed by every 
member involved in case of a bidding consortium and/or a loan of eligibilty and/or 
subcontractors.
Bērnu darbs un citi cilvēku tirdzniecības veidi: Self delcatration in accordance with sections 
123, 124 GWB (German Act against Restraints od Competition). The self declaration must be 
submitted and signed by every member involved in case of a bidding consortium and/or a loan 
of eligibilty and/or subcontractors.
Nodokļu maksāšanas pienākuma pārkāpums: Self delcatration in accordance with sections 
123, 124 GWB (German Act against Restraints od Competition). The self declaration must be 
submitted and signed by every member involved in case of a bidding consortium and/or a loan 
of eligibilty and/or subcontractors.
Sociālā nodrošinājuma iemaksu maksāšanas pienākuma pārkāpums: Self delcatration in 
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The 
self declaration must be submitted and signed by every member involved in case of a bidding 
consortium and/or a loan of eligibilty and/or subcontractors.
Pienākumu neizpilde vides tiesību jomā: Self delcatration in accordance with sections 123, 
124 GWB (German Act against Restraints od Competition). The self declaration must be 
submitted and signed by every member involved in case of a bidding consortium and/or a loan 
of eligibilty and/or subcontractors.
Pienākumu neizpilde sociālo tiesību jomā: Self delcatration in accordance with sections 123, 
124 GWB (German Act against Restraints od Competition). The self declaration must be 
submitted and signed by every member involved in case of a bidding consortium and/or a loan 
of eligibilty and/or subcontractors.
Pienākumu neizpilde darba tiesību jomā: Self delcatration in accordance with sections 123, 
124 GWB (German Act against Restraints od Competition). The self declaration must be 
submitted and signed by every member involved in case of a bidding consortium and/or a loan 
of eligibilty and/or subcontractors.
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Maksātnespēja: Self delcatration in accordance with sections 123, 124 GWB (German Act 
against Restraints od Competition). The self declaration must be submitted and signed by 
every member involved in case of a bidding consortium and/or a loan of eligibilty and/or 
subcontractors.
Aktīvi, kurus pārvalda likvidators: Self delcatration in accordance with sections 123, 124 GWB 
(German Act against Restraints od Competition). The self declaration must be submitted and 
signed by every member involved in case of a bidding consortium and/or a loan of eligibilty and
/or subcontractors.
Uzņēmējdarbību aptur: Self delcatration in accordance with sections 123, 124 GWB (German 
Act against Restraints od Competition). The self declaration must be submitted and signed by 
every member involved in case of a bidding consortium and/or a loan of eligibilty and/or 
subcontractors.
Līdzīga situācija kā bankrots saskaņā ar valsts tiesību aktiem: Self delcatration in accordance 
with sections 123, 124 GWB (German Act against Restraints od Competition). The self 
declaration must be submitted and signed by every member involved in case of a bidding 
consortium and/or a loan of eligibilty and/or subcontractors.
Smags pārkāpums saistībā ar profesionālo rīcību: Self delcatration in accordance with 
sections 123, 124 GWB (German Act against Restraints od Competition). The self declaration 
must be submitted and signed by every member involved in case of a bidding consortium and
/or a loan of eligibilty and/or subcontractors.
Nolīgumi ar citiem ekonomikas dalībniekiem, kuru mērķis ir izkropļot konkurenci: Self 
delcatration in accordance with sections 123, 124 GWB (German Act against Restraints od 
Competition). The self declaration must be submitted and signed by every member involved in 
case of a bidding consortium and/or a loan of eligibilty and/or subcontractors.
Interešu konflikts saistībā ar tās dalību iepirkuma procedūrā: Self delcatration in accordance 
with sections 123, 124 GWB (German Act against Restraints od Competition). The self 
declaration must be submitted and signed by every member involved in case of a bidding 
consortium and/or a loan of eligibilty and/or subcontractors.
Tieša vai netieša iesaistīšanās šīs iepirkuma procedūras sagatavošanā;: Self delcatration in 
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The 
self declaration must be submitted and signed by every member involved in case of a bidding 
consortium and/or a loan of eligibilty and/or subcontractors.
Pirmstermiņa izbeigšana, zaudējumu atlīdzināšana vai citas līdzīgas sankcijas: Self 
delcatration in accordance with sections 123, 124 GWB (German Act against Restraints od 
Competition). The self declaration must be submitted and signed by every member involved in 
case of a bidding consortium and/or a loan of eligibilty and/or subcontractors.
Nepatiesas informācijas sniegšana, informācijas noklusēšana, nespēja sniegt pieprasītos 
dokumentus vai iegūta konfidenciāla informācija šajā procedūrā: Self delcatration in 
accordance with sections 123, 124 GWB (German Act against Restraints od Competition). The 
self declaration must be submitted and signed by every member involved in case of a bidding 
consortium and/or a loan of eligibilty and/or subcontractors.

5. Daļa

5.1.  Daļa: LOT-0001
Nosaukums: Organisation of a Marketing Programme for German Wine in USA
Apraksts: The Service Provider shall routinely perform the following tasks as basic services at 
a monthly fixed price including all external costs: 1. The Service Provider shall ensure an 
appropriate infrastructure for the completion of his contractual obligations. This consists of an 
office / offices in the U.S. of America fully equipped with all the common means and channels 
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of modern communication. The normal business and availability hours shall be made public 
and adhered to by the Service Provider. 2. General Basic Services The Service Provider shall 
perform the following tasks as General Basic Services: a) Basic Information Service and 
Correspondence - Particularly regarding exporters, agents, supermarkets, specialist retailers, 
catering trade, media and consumers - Consulting service for German wine and sparkling wine 
producers for entering or already working on the US market - Creation and maintenance of a 
network of important and relevant contacts and multipliers in the U.S. of America in order to 
perform these responsibilities - In correspondence and consultation, alternatives to in-person 
meetings should be considered, such as virtual meetings. b) Retail trade/Catering Trade
/Importers/Wine Market - Identifying market potentials, concrete needs and opportunities for 
cooperation for German wine and sparkling wine producers - Continuous compilation and 
updating of lists of US wine retailers, agents, distributors, supermarkets, top hotels and 
selected restaurants (including contact person for wine procurement) - Adaptation of existing 
promotional material - Distribution and shipment of promotional materials. - Cooperation with 
potential partners ( Sommelier-cooperations, Trade Sponsors, press clubs...) - Attendance at 
important/influental meetings c) Statistics/Market Research/Marketing Strategy for the U.S. of 
America - Development of an appropriate marketing strategy for the generic marketing of the 
Wines of Germany office in the U.S. of America corresponding to the market situation and in 
line with the general strategy of DWI - Transmission of statistics/market research - Continuous 
transmission of statistics in relation to the use of social media (number of followers, etc.) - 
Quarterly report on general activities. d) Other Basic Services - Storage of POS material and 
banners - Attendance of an annual meeting of all Wines of Germany offices in Germany by the 
team leader/Head of Campaign (about 4 days) 3. Basic Public Relation Services The Service 
Provider shall perform the following tasks as Basic Public Relation Services at a monthly fixed 
price including all external costs (including, but not limited to, subscriptions to relevant 
magazines or journals): - Continuous monitoring of the US media landscape - Expert point of 
contact for media representatives - Regular summary of current media clippings (TV, print and 
internet) - Reports on the current situation and changes in politics and the wine sector - 
Creation and distribution of generic press releases related to the DWI or German wine in 
general - Creation and distribution of basic information publications related to the DWI or 
German wine in general. 4. Basic Internet and Social Media Services The Service Provider 
shall perform the following tasks as Basic Internet and Social Media Services at a monthly 
fixed price including all external costs (including, but not limited to, language adaptations if 
required -see the "Important Notice" below): a) Website maintenance - The existing website 
available under  shall be maintained, regularly updated, and https://germanwineusa.com/
further developed. They shall be the central point of contact and information and shall be 
linked to all other social media channels in connection with the campaign. They shall contain 
all events and press releases as well as information on German wines in the USA - All content 
management shall be provided by the bidder, while the DWI shall provide an already existing 
Open Source Typo3 Content Management System (CMS) and host the required server. If 
necessary, the Service Provider will get an introduction for the Typo 3 CMS. It will be 
mandatory for the bidder to work within the CMS of the DWI. - The regular content creation as 
well as the content adaption and maintenance of the website about German wines are 
mandatory. In the case that new templates are needed the bidder shall ensure that the created 
content by the bidder or any third party is in line with the CI and CD of the DWI. This refers to 
any possible technical implementation of suitable templates, extensions, plugins, etc. including 
new content. The bidder shall ensure that the content of the websites is checked daily for 
relevance of data and updated at least weekly. b) Internet and Social Media - Content creation 
and maintenance of all relevant social media networks e.g. Instagram, Facebook, video 
channels, etc.). Social media channels must be updated at least once a week with unique 

https://germanwineusa.com/
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content containing added value. 5.Additional Services Upon separate request by the DWI, the 
Service Provider shall also perform the following tasks as additional serviservices. These 
additional services will be put forward based on the DWI"s general strategy and may vary from 
year to year depending on budgets defined for the US market. a) Media and Trade Trips to 
Germany b) Special Press Conferences in Relation to Current Events c) Other Marketing 
Activities d) Events/Fairs/Presentations
Iekšējais identifikators: DWI 2026-10

5.1.1.  Mērķis
Līguma veids: Pakalpojumi
Galvenā klasifikācija (cpv): 79340000 Reklāmas un tirgdarbības pakalpojumi

5.1.2.  Izpildes vieta
Valsts: ASV
Jebkur attiecīgajā valstī

5.1.3.  Paredzamais ilgums
Darbības termiņš: 6 Gadi

5.1.4.  Pārjaunojums
Maksimālais pārjaunojumu skaits: 5
Cita informācija par pārjaunojumiem: The term of the tender agreement commences on 1st 
January 2027 and shall expire on 31 December 2027 (which concludes one year). The 
contract will subsequently be extended five times for successive one-year periods unless it is 
terminated by either the DWI or the Service Provider by giving at least three months' written 
notice of termination. The maximum term for this tender agreement is six years. Accordingly, 
the tender agreement shall expire no later than 31st December 2032.

5.1.6.  Vispārīga informācija
Rezervēta dalība: 
Dalība nav rezervēta.
Iepirkuma projekts, ko pilnībā vai daļēji finansē no ES fondiem
Uz iepirkumu attiecas Nolīgums par valsts iepirkumu: nē
Šis iepirkums ir piemērots arī maziem un vidējiem uzņēmumiem (MVU): nē

5.1.7.  Stratēģiskais iepirkums
Stratēģiskā iepirkuma mērķis: Nav stratēģiskā iepirkuma

5.1.9.  Atlases kritēriji
Atlases kritēriju avoti: Paziņojums
Kritērijs: Citi ekonomiski vai finansiāli prasījumi
Atlases kritērija apraksts: Company presentation attachement

Kritērijs: Profesionālā riska apdrošināšana
Atlases kritērija apraksts: Self-declaration confirming professional/commercial liability 
insurance with a coverage of at least 1.000,000.00EUR for each of personal injury and 
200,000.00 EUR for each of property damage, or a declaration that such insurance will be 
obtained prior to the commencement of the contract.

Kritērijs: Kopējais gada apgrozījums
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Atlases kritērija apraksts: The annual turnover of each of the last three completed business 
years shall amount to a minimum of 500,000.00 EUR. If a bidder's annual turnover is lower 
than the minimum, its request to participate will not be considered.

Kritērijs: Atsauksmes par noteiktām pakalpojumiem
Atlases kritērija apraksts: Self-declaration confirming that the bidder has an active network of 
multipliers in trade and gastronomy in the wine/food/beverage sector as well as contacts to 
trade and public media in the U.S. of America.

Kritērijs: Atsauksmes par noteiktām pakalpojumiem
Atlases kritērija apraksts: Provide an appropriate references from contracts performed in the 
past of major services provided in the last five years - calculated from the date of publication of 
this notice. The reference must cover several different marketing and PR activities for a client, 
with the "gastronomy and trade" sector in the U.S. of America as target group.
Kritērijus izmantos, lai atlasītu kandidātus, kurus uzaicinās uz procedūras otro posmu
Svērums (procentuālā attiecība, diapazona vidējā vērtība): 35,00

Kritērijs: Atsauksmes par noteiktām pakalpojumiem
Atlases kritērija apraksts: Provide an appropriate references from contracts performed in the 
past of major services provided in the last five years - calculated from the date of publication of 
this notice. The reference must cover several different marketing and PR activities for a client, 
with the "gastronomy and trade" sector in the U.S. of America as target group.
Kritērijus izmantos, lai atlasītu kandidātus, kurus uzaicinās uz procedūras otro posmu
Svērums (procentuālā attiecība, diapazona vidējā vērtība): 35,00

Kritērijs: Atsauksmes par noteiktām pakalpojumiem
Atlases kritērija apraksts: Qualification of the team leader/Head of Campaign/project team:Self-
declaration about the Staff or technical bodies that are planned to be involved in the provision 
of the services, regardless of whether they form part of the undertaking or not, in particular 
those staff members or bodies that will be responsible for quality control.
Kritērijus izmantos, lai atlasītu kandidātus, kurus uzaicinās uz procedūras otro posmu
Svērums (procentuālā attiecība, diapazona vidējā vērtība): 30,00

Kritērijs: Pasākumi kvalitātes nodrošināšanai
Atlases kritērija apraksts: Self-certify the knowledge of the required languages: Head of 
Campaign: English as native language or excellent English language skills with the ability to 
discuss business subjects including marketing, sales, and product management in English 
(language level C2). Project team: English as native language or excellent English language 
skills with the ability to discuss business subjects including marketing, sales, and product 
management in English (language level C2).

Kritērijs: Citi ekonomiski vai finansiāli prasījumi
Atlases kritērija apraksts: If applicable: Declaration of a bidding consortium and/or the use of 
subcontractors

Kritērijs: Autorizācija vai dalība konkrētā organizācijā, kas nepieciešama pakalpojumu 
līgumiem
Atlases kritērija apraksts: Grounds for exclusion pursuant to Article 5 k) of Regulation (EU) No. 
833/2014- Submission of the completed self-declaration
Informācija par divposmu procedūras otro posmu: 
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Minimālais kandidātu skaits, ko paredzēts uzaicināt uz procedūras otro posmu: 3
Maksimālais kandidātu skaits, ko paredzēts uzaicināt uz procedūras otro posmu: 3
Procedūra notiks secīgos posmos. Katrā posmā daži dalībnieki var tikt izslēgti
Pircējs patur tiesības piešķirt līguma slēgšanas tiesības, pamatojoties uz sākotnējiem 
piedāvājumiem, bez turpmākām sarunām

5.1.10.  Piešķiršanas kritēriji
Kritērijs: 
Veids: Cena
Nosaukums: Price
Apraksts: Average price for one estimated year in the period Jan.2027-Dec.2032
Kategorija piešķiršanas kritērija svars: Svērums (precīza procentuālā attiecība)
Piešķiršanas kritērija skaitlis: 32,5
Kritērijs: 
Veids: Kvalitāte
Nosaukums: Implementation concept
Apraksts: Implementation concept table top presentation
Kategorija piešķiršanas kritērija svars: Svērums (precīza procentuālā attiecība)
Piešķiršanas kritērija skaitlis: 7,5
Kritērijs: 
Veids: Kvalitāte
Nosaukums: Conceptual idea
Apraksts: Conceptual idea
Kategorija piešķiršanas kritērija svars: Svērums (precīza procentuālā attiecība)
Piešķiršanas kritērija skaitlis: 12,5
Kritērijs: 
Veids: Kvalitāte
Nosaukums: Marketing Strategy
Apraksts: Marketing Strategy (incl. social media) for the U.S. of America
Kategorija piešķiršanas kritērija svars: Svērums (precīza procentuālā attiecība)
Piešķiršanas kritērija skaitlis: 7,5
Kritērijs: 
Veids: Kvalitāte
Nosaukums: Presentation
Apraksts: makeup and structure of content
Kategorija piešķiršanas kritērija svars: Svērums (precīza procentuālā attiecība)
Piešķiršanas kritērija skaitlis: 5
Kritērijs: 
Veids: Kvalitāte
Nosaukums: Presentation
Apraksts: Comprehensibility of the presented contents
Kategorija piešķiršanas kritērija svars: Svērums (precīza procentuālā attiecība)
Piešķiršanas kritērija skaitlis: 5
Kritērijs: 
Veids: Kvalitāte
Nosaukums: Presentation
Apraksts: Overall impression of the presentation
Kategorija piešķiršanas kritērija svars: Svērums (precīza procentuālā attiecība)
Piešķiršanas kritērija skaitlis: 10
Kritērijs: 



313541-2026 Page 8/10

Veids: Kvalitāte
Nosaukums: Sustainability
Apraksts: Sustainability Plan
Kategorija piešķiršanas kritērija svars: Svērums (precīza procentuālā attiecība)
Piešķiršanas kritērija skaitlis: 20

5.1.11.  Iepirkuma dokumenti
Valodas, kurās ir oficiāli pieejami iepirkuma dokumenti: angļu valoda
Termiņš papildu informācijas pieprasīšanai: 01/06/2026 23:59:59 (UTC+02:00) 
Austrumeiropas laiks, Centrāleiropas vasaras laiks
Adrese, kur pieejami iepirkuma dokumenti: https://www.dtvp.de/Satellite/notice
/CXP4YWSMNPL/documents
Ad hoc saziņas kanāls: 
URL: https://www.dtvp.de/Satellite/notice/CXP4YWSMNPL

5.1.12.  Iepirkuma noteikumi
Procedūras noteikumi: 
Paredzamais datums, kad tiks nosūtīts uzaicinājums iesniegt piedāvājumus: 12/06/2026
Iesniegšanas noteikumi: 
Elektroniskā iesniegšana: Prasīts
Iesniegšanas adrese: https://www.dtvp.de/Satellite/notice/CXP4YWSMNPL
Valodas, kurās var iesniegt piedāvājumus vai dalības pieprasījumus: vācu valoda, angļu valoda
Elektroniskais katalogs: Nav atļauts
Varianti: Nav atļauts
Pretendenti var iesniegt vairākus piedāvājumus: Nav atļauts
Dalības pieprasījumu saņemšanas termiņš: 08/06/2026 11:00:00 (UTC+02:00) 
Austrumeiropas laiks, Centrāleiropas vasaras laiks
Informācija, ko var papildināt pēc iesniegšanas termiņa beigām: 
Pircējs pēc saviem ieskatiem dažus ar pretendentu saistītos trūkstošos dokumentus var 
iesniegt vēlāk.
Papildu informācija: The DWI may, but is not obliged to, request candidates/tenderers to 
submit missing undertaking-related documentation or to clarify incomplete undertaking-related 
documentation, including but not limited to self-declarations, information, certificates or other 
means of proof within an appropriate time limit set by the DWI and in compliance with the 
principles of transparency and equal treatment.
Līguma noteikumi: 
Līguma izpilde jāveic saskaņā ar aizsargātas nodarbinātības programmām: Nē
Ar līguma izpildi saistītie nosacījumi: It is a special condition relating to the performance of this 
contract that the applicants, members of bidding consortia and subcontractors have to declare 
the absence of a conflict of interest.A conflict of interest exists, in particular, for a (single) 
commercial importer/wholesaler of (German) wine. Due to the DWI's legal mandate and the 
European framework (Regulation (EU) No 1308/2013, No 2021/2117 and Notification SA.
54935 (2019/N), DWI may only carry out non-competitive worldwide marketing activities in 
cooperation with German producers. Therefore, any measures that are taken have to basically 
benefit all (wine) producers of the (wine) product type concerned.In case of bidding consortia, 
a self-declaration is required from each individual member of the consortium. Any applicant, 
member of a bidding consortium or sub-contractor not submitting this declaration will be 
excluded from further participation
Elektroniskie rēķini: Prasīts
Tiks izmantoti elektroniskie pasūtījumi: nē

https://www.dtvp.de/Satellite/notice/CXP4YWSMNPL/documents
https://www.dtvp.de/Satellite/notice/CXP4YWSMNPL/documents
https://www.dtvp.de/Satellite/notice/CXP4YWSMNPL
https://www.dtvp.de/Satellite/notice/CXP4YWSMNPL
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Tiks izmantoti elektroniskie maksājumi: nē

5.1.15.  Paņēmieni
Pamatnolīgums: 
Pamatnolīgums bez konkursa atsākšanas
Maksimālais dalībnieku skaits: 1
Pamatnolīguma darbības ilguma pamatojums: The German Wine Insitute has been working 
with foreign agencies for over 30 years. These agencies act as official representatives of the 
German Wine Institute. The target group consits of German wine producers, the media, the 
gastronomy and trade sector including end consumers in the respective target countries. The 
experience of over 30 years has shown, that it takes at least three years for an agency to 
develop a sufficient network of members of the afroementioned target group. From a 
marketing perspective it has been proven, that the inital investments made only start to 
amortize after this point in time. From this point on, after having built the network with the 
media and the gastronomy and trade sector and the mentioned representation is achieved, 
agency services start to become effective in a marketing sense, which enables the agencies to 
place marketing stategies and goals in an efficient way. The neccessary investment volume on 
both sides, on the service provider's and client's side, is considered a recignized reason to 
deviate from the standard term of four (4) years for a framework contract by the public 
procurement jurisdiction.
Informācija par dinamisko iepirkumu sistēmu: 
Nav dinamiskās iepirkumu sistēmas

5.1.16.  Papildu informācija, mediācija un pārskatīšana
Pārskatīšanas organizācija: Vergabekammer des Bundes
Organizācija, kas sniedz papildu informāciju par iepirkuma procedūru: Deutsches Weininstitut 
GmbH
Organizācija, kas sniedz sīkāku informāciju par pārskatīšanas procedūru: Vergabekammer 
des Bundes
Organizācija, kas saņem dalības pieprasījumus: Deutsches Weininstitut GmbH

8. Organizācijas

8.1.  ORG-0001
Oficiālais nosaukums: Deutsches Weininstitut GmbH
Reģistrācijas numurs: 000
Pasta adrese: Platz des Weines 2
Pilsēta: Bodenheim
Pasta indekss: 55294
Valsts apakšiedalījums (NUTS): Mainz-Bingen (DEB3J)
Valsts: Vācija
E-pasts: vergabe@deutscheweine.de
Tālrunis: 000
Interneta adrese: https://www.deutscheweine.de/
Šīs organizācijas lomas: 
Pircējs
Organizācija, kas sniedz papildu informāciju par iepirkuma procedūru
Organizācija, kas saņem dalības pieprasījumus

8.1.  ORG-0002
Oficiālais nosaukums: Vergabekammer des Bundes

mailto:vergabe@deutscheweine.de
https://www.deutscheweine.de/


313541-2026 Page 10/10

Reģistrācijas numurs: 000
Pasta adrese: Villemombler Straße 76
Pilsēta: Bonn
Pasta indekss: 53123
Valsts apakšiedalījums (NUTS): Bonn, Kreisfreie Stadt (DEA22)
Valsts: Vācija
Tālrunis: +49 4922-894990
Fakss: +49 4922-89499163
Šīs organizācijas lomas: 
Pārskatīšanas organizācija
Organizācija, kas sniedz sīkāku informāciju par pārskatīšanas procedūru

8.1.  ORG-0003
Oficiālais nosaukums: Datenservice Öffentlicher Einkauf (in Verantwortung des 
Beschaffungsamts des BMI)
Reģistrācijas numurs: 0204:994-DOEVD-83
Pilsēta: Bonn
Pasta indekss: 53119
Valsts apakšiedalījums (NUTS): Bonn, Kreisfreie Stadt (DEA22)
Valsts: Vācija
E-pasts: noreply.esender_hub@bescha.bund.de
Tālrunis: +49228996100
Šīs organizācijas lomas: 
TED eSender

Informācija par paziņojumu

Paziņojuma identifikators/versija: b4644509-57e7-4d8b-b1fc-2296d7924535  -  01
Veidlapas tips: Konkurss
Paziņojuma veids: Paziņojums par līgumu vai paziņojums par koncesiju — standarta režīms
Paziņojuma apakšveids: 16
Paziņojuma nosūtīšanas datums: 06/05/2026 14:33:28 (UTC+02:00) Austrumeiropas laiks, 
Centrāleiropas vasaras laiks
Valodas, kurās oficiāli pieejams šis paziņojums: angļu valoda
Paziņojuma publikācijas numurs: 313541-2026
OV S sērijas izdevuma numurs: 88/2026
Publicēšanas datums: 07/05/2026
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